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Important Note on 201516 Changes to the Survey Tool,
Analysis and Reporting

NCI strives topresentdatain a way that is bothaccurateand actionable To this endwe modified
several questions in the Adult Consumer Survey for the 20156 cycle, and we analyzed several of
the survey itemsdifferently than in years past These changes are noted throughout the report.

Below, we describe the more substantial changes tbhe 2015-16 survey tool.
Community Inclusion , Participation and Leisure

Questions around frequency of participation in community activities(shopping, errands,
entertainment, etc.)changed fromhaving a continuous response option(where the surveyor
indicated thenumber of timesa person did a certain activity) tohaving a categoricalresponse option
(where the respondent picks from a preset range of frequencies in a multiple choicstyle option).

As a result, frequency of participation in community actiities is now reported asthe proportion of
people who performed the activityat least onceThe calculation ofthe community inclusion scale
also changed from a simple sum ofthe number of times the activities were performed toan average
of the proportio ns of respondents whoperformed the activities at least once.

Employment

Prior to 2015-16, NCI data on paid community jolbi-weekly wages birweekly hours, and hourly
wage werereported based on three types of community work: (1ompetitive? an individual job in
which the persondoes not receivstate or other funded supports (2) individually supported? an
individual job in which the personreceivesstate or other funded supports; or (3)group-supported?
a job that takes part in an integrated stting but is done with a group of individuals with disabilities
(e.g., work crew).

For 2015-16 and going forward, the questions about paid community job in the background
information section changed slightly the survey now asks separately whether the peson
participates in a paid individual job in the community and/or whether he/she participates in a paid
group job in the community. This allows us to report on cases in which the individual does both an
individual job and a group job. As a result, the twoategories are no longer mutually exclusive.

In addition, we have changed the names and types of community work by which we report wages
and hours. The three categories are nowl) individual job without publicly funded supports? an
individual job in which the persondoes not receivstate or other funded suppors; (2) individual job
with publicly funded supports? an individual job in which the personreceivesstate or other funded



supports; and (3)group-supported? a job that takes part in an integrated siing but is done with a
group of individuals with disabilities (e.g., work crew). Groupsupported jobs may or may not receive
publicly funded supports.

Self-direction

Previously, the item on seHdirected supports included only those people participatingn specific
self-direction programs or waivers. For 201516, this item nowincludes those who are using self
directed supportsor participant direction for any part of their services|t is phrased as:

"Seltdirected" or "participant-directed" supportsoptions offer individuals (and their
representatives, including family members) the opportunity to manage some or all of
their services. They may hire and fire their own support workers and/or control how
their budget is spent.

Additionally, questionson self-direction were moved from Section | (where only the person receiving
services may respond) to Section Jiwhereproxy respondentsmay also respondvhen applicable.

Items with high rates of missing data

For several states, survey items in the Background Information section (including certain items
related to demographics, Health, Medication, and Wellness) hadarge amount of missing datar
AAOA OAAT OAAA Shtbs f@d Hich 5% or Enbré ofhRibsample were missing datgor
OADPT OOAA A O fobdpdcificdydestiBris rexindidated with an asterisk.

The quantity of missing data can be a result of several facto/e do not knowwhether the data are
missing systematically or randomly; for example, for a specific state, are the data missexgoss the
board for those in a specific waiver? If so, the resulting data are not representative of the entire
sample or population.We advise caution when examiningdata that are indicated as having high rates
I £ Ol EOOET cCo6 1O OGAI 180 ETTxd6 OAOPIT OAO
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National Core Indicators

Respondents: Adults (aged 18 and over) with an intellectual/developmental disability

LOO KI NG AT TH E 2015-16 receiving one service (in addition to case management) from the state DD agency.

ADULT CONSUMER SURVEY 36 states (including the District of Columbia)*: Total sample: 17,682
(ACS)

Demographics and personal characteristics of the sample Level of ID
Average Age Race/Ethnicity: 10%
43 years old
: 70% — White o
Gender : 18% — Black/African American

: 3% -- Hispanic
: 7% - Other**
: 1% -- Don’t know

® Male Mild ®m Moderate ® Severe Profound m Unspecified

58% 42%

Female

Diagnoses of adults with disabilities

Mot mutually exclusive; ‘Don't know” responses included in denominator

Intellectual Disability 93%
Mood Disorder 32%
Anxiety Disorder 25%

Psychotic Disorder 12%
Group Residential Setting
{e.g., Group Home)

Autism Spectrum Disorder 16% 35:}/
- 32%
Cerebral Palsy 16%

Behavior Challenges 30% Parent/Relative's Home

Brain Injury 4%

Seizure or Neurological Problem 29%
Down Syndrome 9%
0% 20% 40% B0% BD% 100%
*ACS: AL, AR AZ, CO, CT, DC, DE, FL, GA, Hl, IL, IN, KS, KY, LA, MA, ME, MI, MN, MO MS, NC, NATIONAL
NV, NY, OH, OK, PA, RI, SD, TN, UT, VA, VT, WA, WI, WY CORE

HInn: uaes American Inaian, Asian, Pac#ic s anaer, mo or more and other al
INDICATORS™



National Core Indicators

>

Employment Choice, Decision-making and control
Adjusted variables

19% of respondents were reported to have a
paid community job /

P Chose or had some input
{Indlwdual and or grnup} ‘ in choosing where he/fshe
30% lives
‘ had paid 57%

47% community

who do not have employment as a -
24% a paid community EOE"_i” their —a .
reported taking job want one service plan ':;hDSE or.had some input —-
classes or training in (3h0|:|5|ng \jvhat to buy >
to get a job ordo with spending money
better at the job 88%
they have

Community Inclusion, Participation and Leisure:
Access Percentage of respondents that report having done the following

83% report having e . . .
) activities in the community at least once in the past month
adequate transportation

when they want to do
something for fun

(. 91%
93% report having \ / Shopping
. (. 88%

T71%
Out for entertainment

adequate
transportation when
they need to get

somewhere

88%

Out to eat

6 -
Out to religious service or spiritual practice

— NATIONAL
(¢f CORE
& INDICATORS™




80%

60%

40%

20%

98%
81%
3%

Report being in poor Are reported to have Are reported to have
health

a primary care doctor had a routine dental
exam in the past year

Can date without

9 restrictions or is
married or living
with partner--
70%

w, W Want more help
to make or keep
in contact with
friends—-44%

lcﬂ‘ten feel Ianelvp—lz%

Have friends
who are not
staff/family

17%

National Core Indicators

= They like where they live - 89%

They like where they work in a paid
community job --92%

Services are helping them to live a
good life —91%

Report that their mail is opened without
permission

Reportthat they have a place where they
can be alone at home (have time to
themselves)

Report that staff treat them with respect _ 92%

Report having voted in a federal, state or

county election [or had the opportunity - 399%

to register to vote but chose not ta)

0% 20% 40% 60% BO™ 100% 120%

NATIONAL

CORE
INDICATORS™

o ’II



National Core Indicators

|. Results

This section briefly describes the structure of the survey instrument and presents
the results of the most recent data collection cycle.

NCI Adult Consumer Survey Results 2085 1



Survey Development

The Adult Consumer Survey was initially developed by a technical adery subcommittee for the
purpose of collecting information directly from individuals with intellectual/developmental

disabilities and their families or advocates. The survey is designed to measure more than half of the
original 60 core indicators. Many gestions were drawn from survey instruments already in use in
the field; others were developed specifically for NCI.

Most participating states use the standard survey tool. However, some states opt to incorporate
additional survey questions to look more @eply at specific issues. The analysis and presentation of
these additional statespecific survey questions is not included in this report.

Organization of the Survey

The Adult Consumer Survey consists of a pigurvey form, three distinct survey sectionsand a
surveyor feedback form. Each is described below.

Pre-Survey Information: This sectionhas questions that help the surveyor prepare for the meeting
with the person being surveyed (the adult receiving services). PrBurvey information is not included
in the analysis by HSRI and is not included in this report; it is for surveyor use only.

Background Information: This sectionconsists of questions about demographics, residence, health,
employment status, and services and supports. Data are generallylected from state records, case
managers, or a combination of both. If necessary, after consultation with NCI staff and if unavailable

from other sources, certain information for the Background Information section may be collected

during the faceto-face sirvey.

Section:4 EEO OAAOEI 1T AOEO OOAEAAOEOA NOAOOEIT O AAT G
satisfaction with services. This section mapnly be completed through a faceo-face meeting with

the individual.

Section Il: This sectioncontains objective, factbased questions. If the person receiving services is
unwilling or unable to respond, a proxy who knows the person well may respond. Case managers or
service coordinators are not allowed to respond to these questions on the indv@AT 6 O AAEAIT A8

Surveyor Feedback Sheet: This form is used to record information such as the length of the NCI
meeting with the individual and any problematic questions encountered.



Presentation of Data

The following two subsections of this report detailresults from the 201516 data collection cycle.
Demographic results are presented first. Tables display demographic results listed alphabetically by
state. Outcomes are then displayed for the Adult Consumer Survey results. Items are grouped by
domain and ae presented in both chart and table form.

Notations are made throughout the report to indicate:

1. Items that were analyzed differently in the 201516 data collection cycle;
2. ltems that were new additions to the survey in 201516;
3. Other important considerations.

Note: Survey question, reporting and analysis changes from ye#n-year are important to consider
when making yearto-year comparisons;



DemographicCharacteristicof Respondents

Thirty -five (35) states and the District of Columia administered the Adult Consumer Survey in 20136
and submitted valid samples for analysis. Together, survey information was collected onadal of 17,682
individuals. Thestatesrepresentedare: Alabama (AL), Arkansas (AR), Arizona (AZ), Colorado (CO)
Connecticut (CT), District of Columbia (DC), Delaware (DE), Florida (FL), Georgia (GA) Hawaii (HI),
lllinois (IL), Indiana (IN), Kansas (KS), Kentucky (KY), Louisiana (LA), Massachusetts (MA), Maine (ME),
Michigan (Ml), Minnesota (MN), Missouri (MO), M&ssippi (MS), North Carolina (NC), Nevada (NV), New
York (NY), Ohio (OH), Oklahoma (OK), Pennsylvania (PA), Rhode Island (RI), South Dakota (SD),
Tennessee (TN), Utah (UT), Virginia (VA), Vermont (VT), Washington (WA), Wisconsin (WI), and
Wyoming (WY).

The tables on the following pages illustrate respondent characteristics by state and include the NCI

| OAOACA j OEA AOAOACA 1 & Al OOAOGAOS | AAI 6Qs S$AII

TTOAA ¥&x&OE O
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Profile of Sample
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Tablel. Age¥

Max

Standard

Median

National Core Indicators

AL 46
AR 41
AZ 35
CoO 44
CT 43
DC 47
DE 46
FL 38
GA 42
HI 41
IL 44
IN 41
KS 40
KY 41
LA 42
MA 48
ME 47
Mi 45
MN 41
MO 44
MS 42
NC 42
NV 41
NY 44
OH 41
OK 40
PA 42
RI 45
SD 43
TN 48
uT 39
VA 43
VT 42
WA 39
WI 47
WY 41
NCI Average 43

¥Item is used for risk adjustment

19
19
18
19
18
19
18
18
19
18
20
18
18
19
18
20
22
19
18
19
21
19
19
18
18
18
19
20
21
19
18
18
20
18
18
20

82
81
76
90
90
88
93
96
91
87
86
91
84
79
86
95
87
100
91
94
74
99
81
94
87
75
92
86
87
90
87
89
80
75
91
85

Deviation
13
14
14
15
17
16
17
14
14
15
15
14
15
15
14
16
16
16
16
15
12
15
13
17
16
15
16
15
16
15
15
15
16
14
16
14

46
40
31
42
42
50
47
36
41
39
43
40
37
38
40
49
a7
45
39
43
40
41
39
43
38
41
40
44
40
49
36
41
40
36
48
39

398
395
476
401
347
398
434
1,452
473
400
397
828
379
453
437
421
401
433
427
400
414
822
403
494
611
400
671
413
364
442
407
813
326
406
413
309
17,458
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National Core Indicators

Table2. Age group

‘ 18-22 23-34 35-54 55-74 75 and Unknown
Older
AL 1% 22% 48% 28% 1% 0% 399
AR 7% 30% 43% 19% 1% 1% 397
AZ 20% 40% 28% 12% 0% 0% 476
CoO 6% 26% 42% 20% 3% 2% 411
CT % 30% 35% 24% 4% 0% 348
DC 5% 23% 34% 35% 2% 1% 401
DE 8% 25% 31% 32% 3% 0% 436
FL 12% 33% 40% 13% 1% 0% 1,457
GA 2% 35% 42% 21% 0% 0% 473
HI 6% 35% 39% 17% 3% 0% 401
IL 4% 29% 38% 26% 3% 1% 400
IN 11% 25% 44% 18% 1% 0% 830
KS 9% 33% 34% 18% 2% 5% 400
KY 9% 33% 36% 21% 1% 1% 456
LA 8% 31% 40% 20% 1% 0% 439
MA 0% 23% 42% 27% 7% 0% 422
ME 1% 26% 38% 29% 5% 0% 402
Mi 6% 25% 38% 28% 3% 0% 435
MN 11% 32% 34% 20% 3% 0% 428
MO 5% 24% 45% 23% 2% 0% 400
MS 3% 32% 47% 19% 0% 0% 414
NC 9% 29% 37% 23% 1% 0% 823
NV 2% 35% 46% 16% 1% 0% 403
NY 9% 26% 36% 25% 4% 1% 497
OH 12% 30% 34% 22% 1% 2% 623
OK 24% 15% 40% 21% 1% 0% 400
PA 9% 28% 35% 20% 3% 4% 701
RI 3% 23% 31% 23% 1% 18% 506
SD 3% 35% 36% 22% 4% 1% 366
TN 3% 21% 38% 34% 3% 1% 447
uT 13% 33% 37% 16% 1% 0% 407
VA 5% 31% 39% 22% 3% 1% 818
VT 6% 38% 28% 28% 1% 0% 326
WA 5% 41% 35% 18% 0% 0% 406
Wi 7% 19% 42% 29% 4% 0% 413
WY % 32% 36% 21% 1% 4% 321
NCI Average 7% 29% 38% 22% 2% 1% 17,682

°New variable to reporting

NCI Adult Consumer Survey Results 2085 7
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Table3. Gender

State ‘ Male ' Female ‘ N
AL 51% 49% 399
AR 55% 45% 386
AZ 62% 38% 471
CoO 62% 38% 411
CT 54% 46% 345
DC 62% 38% 395
DE 56% 44% 429
FL 58% 42% 1,443
GA 61% 39% 470
HI 57% 43% 399
IL 58% 42% 397
IN 59% 41% 827
KS 60% 40% 373
KY 58% 42% 452
LA 61% 39% 437
MA 56% 44% 420
ME 55% 45% 399
Mi 55% 45% 431
MN 59% 41% 427
MO 63% 37% 397
MS 52% 48% 414
NC 59% 41% 812
NV 57% 43% 403
NY 62% 38% 497
OH 61% 39% 615
OK 55% 45% 400
PA 56% 44% 666
RI 57% 43% 415
SD 56% 44% 362
TN 59% 41% 440
uT 60% 40% 407
VA 56% 44% 804
VT 59% 41% 326
WA 63% 37% 402
Wi 60% 40% 413
WY 54% 46% 317
NCI Average 58% 42% 17,401

NCI Adult Consumer Survey Results 2085 8



Table4. Marital status ©
Single, Never

Married Single, Married

National Core Indicators

Don't Know

Married
AL 97%
AR 94%
AZ 97%
CoO 93%
CT 97%
DC ** 85%
DE 98%
FL 97%
GA 97%
HI 99%
IL 98%
IN 95%
KS 95%
KY 96%
LA 97%
MA 94%
ME 95%
Mi 97%
MN 95%
MO 96%
MS 96%
NC 97%
NV 94%
NY 94%
OH 94%
OK 97%
PA 95%
RI 96%
SD 94%
TN 96%
uT 93%
VA 94%
VT 94%
WA 97%
W] ** 36%
WY 88%
NCI Average 94%

°New variable to reporting
**Statehadaf F NBS ydzyo SN 2 7F

1%
2%
1%
4%
1%
1%
1%
1%
3%
0%
0%
1%
2%
2%
1%
2%
2%
1%
2%
1%
1%
1%
2%
3%
3%
2%
2%
0%
2%
2%
2%
0%
2%
1%
2%
4%
2%

GR2y Qi

in the Past
2%
4%
1%
3%
1%
0%
0%
2%
1%
1%
2%
3%
2%
2%
1%
4%
4%
2%
2%
2%
2%
2%
3%
3%
2%
2%
1%
2%
4%
2%
4%
2%
3%
2%
3%
7%
2%

1y26¢

0% 398
0% 390
1% 472
0% 401
1% 345
14% 293
1% 427
0% 1,446
0% 469
0% 400
0% 396
2% 826
1% 381
0% 453
1% 439
0% 418
0% 395
0% 434
0% 411
0% 400
0% 392
0% 818
1% 398
0% 490
1% 609
0% 400
2% 641
1% 404
0% 364
1% 445
0% 405
4% 816
0% 326
0% 399
58% 407
1% 314
3% 17,222
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Tableb5. Racet

American
Indian or
Alaska Native

AL 0%

AR 1%
AZ 5%
CO 0%
CT 1%
DC 0%
DE 0%
FL 0%
GA 0%
HI 0%
IL 0%
IN 0%
KS 1%
KY 1%
LA 0%
MA 0%
ME 1%
Ml 1%
MN 1%
MO 0%
MS 0%
NC 1%
NV 0%
NY 0%
OH 1%
OK 10%
PA 0%
RI 0%
SD 14%
TN 0%
uT 3%
VA 1%
VT 1%
WA 3%
WI 1%
WY 3%
NCI 1%
Average

0%
1%
1%
0%
0%
1%
0%
1%
1%
40%
1%
0%
1%
0%
0%
0%
0%
0%
1%
1%
0%
0%
4%
1%
0%
0%
0%
2%
0%
0%
1%
3%
1%
4%
0%
0%
2%

Black or
African
American

38%
23%
6%
2%
7%
87%
32%
26%
48%
1%
21%
11%
7%
13%
40%
8%
1%
18%
8%
14%
45%
34%
14%
20%
13%
11%
10%
6%
1%
27%
1%
28%
1%
3%
8%
2%
18%

Pacific
Islander
0%
0%
0%
0%
0%
0%
0%
0%
0%
16%
1%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
1%
0%
0%
0%
0%
0%
0%
0%
1%
0%
0%
0%
0%
1%
1%

White

62%
74%
64%
38%
80%

7%
64%
56%
49%
14%
72%
86%
85%
85%
57%
84%
94%
78%
87%
81%
55%
63%
70%
63%
80%
75%
81%
79%
83%
69%
84%
61%
95%
83%
76%
91%
70%

Hltem changed from previous yeatsace and ethnicity are combined

Hispanic

or
Latino

0%
1%
20%
7%
7%
2%
2%
13%
0%
2%
4%
1%
2%
0%
1%
6%
0%
1%
0%
1%
0%
1%
8%
9%
1%
2%
3%
9%
1%
0%
3%
2%
1%
4%
2%
3%
3%

0%
0%
1%
38%
1%
1%
1%
2%
1%
5%
1%
0%
2%
0%
0%
1%
2%
2%
0%
1%
0%
1%
1%
4%
1%
0%
1%
2%
1%
2%
2%
2%
0%
0%
0%
0%
2%

National Core Indicators

1%
1%
1%
0%
1%
0%
1%
1%
0%
20%
0%
1%
1%
0%
0%
0%
1%
0%
1%
1%
0%
0%
1%
2%
1%
2%
1%
1%
1%
0%
4%
1%
0%
2%
0%
1%
1%

0%
0%
2%
13%
2%
2%
0%
0%
0%
1%
1%
0%
1%
0%
0%
0%
2%
0%
1%
2%
0%
0%
0%
1%
2%
0%
2%
1%
0%
0%
1%
3%
0%
0%
12%
0%
1%

399
395
472
401
344
397
434
1,439
471
401
396
828
379
453
438
416
400
433
427
399
407
819
403
497
614
400
644
413
362
446
407
817
326
405
412
318
17,412
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National Core Indicators

Table6. Residential designation (metropolitan, micropolitamyural, small town) * ©

Metropolitan ‘ Micropolitan Rural Small Town ‘ Don't Know

AL 68% 15% 4% 10% 3% 399

AR 64% 19% 2% 15% 1% 397
AZ ** % 0% 0% 0% 92% 476
CO 84% 8% 1% 6% 1% 411
CT 85% 3% 0% 0% 12% 348
DC ** 72% 0% 0% 0% 28% 401
DE ** 64% 14% 0% 4% 18% 436
FL 83% 1% 0% 2% 14% 1,457
GA 72% 11% 3% 6% 8% 473
HI ** 26% 2% 0% 0% 2% 401
IL 76% 9% 1% 12% 3% 400
IN 73% 16% 3% % 1% 830
KS 50% 27% 4% 9% 11% 400
KY ** 36% 30% 5% 9% 21% 456
LA 89% 6% 0% 5% 0% 439
MA 96% 1% 0% 1% 2% 422
ME 45% 18% 18% 14% 5% 402
Mi 79% 11% 5% 5% 0% 435
MN 71% 13% 5% 11% 0% 428
MO 60% 18% 5% 18% 0% 400
MS 51% 37% 3% 7% 3% 414
NC 69% 23% 3% 5% 1% 823
NV 94% 5% 0% 0% 1% 403
NY 72% 8% 3% 6% 10% 497
OH 65% 18% 2% 6% 9% 623
OK 54% 31% 2% 13% 1% 400
PA ** 65% 10% 4% 4% 17% 701
RI ** 61% 0% 0% 0% 39% 506
SD 37% 39% 7% 11% 6% 366
TN ** 0% 2% 0% 0% 97% 447
uT 85% 9% 1% 4% 1% 407
VA 81% 6% 4% 7% 1% 818
VT 30% 19% 27% 24% 0% 326
WA 85% 11% 1% 2% 1% 406
WI 80% 11% 4% 2% 2% 413
WY ** 29% 28% 5% 13% 25% 321
NCI Average 63% 13% 3% 7% 14% 17,682

FWSAARSY(GAIT RSaAAAYFGA2yad 6SNBE RSNAGSR o0& (GNIyaF2NN¥AYy3I AYR
°New variable to reporting
FF{GFGS KFER | I NBS Yy dzvandmidsingHatai(® RatQ50) | y26¢ NBallRkyaSa
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National Core Indicators

Table7. Type ofresidencecintermediate care facility for Individuals with 1/DD (ICF/IID) or other institutional setting

ICF/ID, 4-6 ICF/ID, 7-15 ICF/ID, 16 or Nursing Other Specialized

Residents with Residents with More Residents Facility Institutional

Disabilities Disabilities with Disabilities Facility
AL 0% 0% 0% 0% 0% 399
AR 26% 1% 0% 0% 0% 393
AZ 0% 1% 1% 0% 0% 476
CO 0% 0% 0% 0% 0% 406
CT 0% 0% 5% 1% 0% 346
DC 12% 0% 0% 0% 0% 304
DE 0% 0% 0% 0% 0% 435
FL 0% 0% 0% 0% 0% 1,443
GA 0% 0% 0% 0% 0% 473
HI 0% 0% 0% 0% 0% 401
IL 0% 0% 0% 0% 0% 400
IN 0% 0% 0% 0% 0% 826
KS 0% 0% 0% 0% 0% 382
KY 0% 0% 1% 1% 0% 455
LA 16% 3% 10% 0% 0% 439
MA 0% 0% 0% 0% 0% 419
ME 0% 0% 0% 1% 2% 398
Mi 0% 0% 0% 0% 1% 432
MN 4% 2% 1% 0% 0% 428
MO 0% 0% 0% 0% 0% 399
MS 0% 0% 0% 0% 0% 379
NC 3% 3% 11% 0% 0% 822
NV 0% 0% 0% 0% 0% 403
NY 2% 6% 2% 0% 1% 497
OH 1% 3% 9% 1% 0% 616
OK 0% 0% 0% 0% 0% 400
PA 1% 1% 3% 2% 1% 647
RI ** 0% 0% 0% 0% 0% 381
SD 0% 0% 3% 0% 0% 365
TN 0% 0% 0% 0% 1% 445
uT 1% 0% 5% 0% 0% 406
VA 1% 2% 1% 4% 0% 814
VT 0% 0% 0% 0% 0% 326
WA 0% 0% 0% 0% 0% 402
WI* 1%* 0% 8%* 0% 0% 412
WY 0% 0% 0% 0% 0% 314
NCI Average 2% 1% 2% 0% 0% 17,283

**State had alarge numberdf R2 y Qi {y26¢é NBalLl2yasSa yR YAaaiy3d REFEGE 6F G €
*A miscoding of residential types wientified by WI just prior to publication of this report. A portion of those in ICF categories
aK2dzZ R KI ¢S 0SSy OFGS32NAT SR2086y WDNRdzLJ wSaARSyGAlLt {SddAay3
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Table8. Type ofresidenceg Group residential setting (e.g., group home)
Group Living Setting, 2-3 Group Living Setting, 4-6 | Group Living Setting, 7-15

People w/ Disabilities People w/ Disabilities People w/ Disabilities
AL 33% 11% 9% 399
AR 1% 1% 7% 393
AZ 14% 5% 0% 476
CO 4% 8% 5% 406
CT 11% 26% 1% 346
DC 40% 1% 0% 304
DE 49% 31% 0% 435
FL 1% 22% 5% 1,443
GA 11% 8% 0% 473
HI 2% 9% 0% 401
IL 2% 28% 22% 400
IN 20p*** 0% 0% 826
KS 16% 22% 5% 382
KY 30% 2% 2% 455
LA 0% 0% 0% 439
MA 8% 44% 3% 419
ME 28% 18% 2% 398
Mi 5% 28% 7% 432
MN 0% 42% 0% 428
MO 7% 11% 9% 399
MS 15% 14% 0% 379
NC 7% 14% 2% 822
NV 19% 32% 0% 403
NY 5% 20% 19% 497
OH 5% 8% 1% 616
OK 31% 12% 2% 400
PA 16% 9% 1% 647
RI ** 6% 28% 5% 381
SD 6% 15% 22% 365
TN 26% 2% 4% 445
uT 28% 6% 2% 406
VA 6% 35% 6% 814
VT 2% 5% 0% 326
WA 3% 4% 1% 402
WI* 8% 4% 0% 412
WY 14% 20% 2% 314
NCI Average 13% 15% 4% 17,283
FF{GFIGS KIFIR | fI NBS ydzyoSNJ 2F aR2y Qi 1y26é¢ NBaLRyasSa yR YA&daAy3da REGE oF

**Due to the unique design of residential services in IN and the minor differences between the NCI descriptions of grewgettiiogs and independent home/apt
settings,it is possible that the survey responses from IN categorized as living in group home settings may also be categoripethdsrihdeme/apartment. NCI
will work with IN and other states to ensure that categorization is consistent in future years

*A mis®oding of residential types was identified by WI just prior to publication of this report. A portion of those in ICF catslgoulel have been categorized in
WDNR dzL) wSaARSy@ab.t {SGGAY3AQ AY HAamp
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Table9. Type ofresidence cortinued

Oown
Home or
Apartment

Parent or
Relative's

Foster Care or
Host Home (2 or

More People
With a

Foster Care, Host
Home, or Shared
Living (1 Person
With a Disability)

Homeless

National Core Indicators

RI **
SD
TN
uT
VA
VT
WA
Wi
WY

NCI
Average

12%
34%
10%
17%
16%

%

7%
19%
20%

5%

8%
21%
26%
12%
25%
13%
14%
20%
12%
57%
25%

8%
33%
13%
23%
20%
13%
18%
39%
37%
13%

5%
15%
37%
30%
32%
20%

FF{OGIrGS KIFIR |

36%
25%
61%
28%
36%
29%

2%
52%
51%
57%
39%
73%
27%
40%
46%
22%
17%
34%
30%
11%
46%
43%
13%
29%
46%
29%
47%
36%
14%
24%
38%
31%
25%
45%
37%
25%
35%

I NBHS ydzYoSNI 27

Disability)
0%
1%
6%
23%
1%
1%
3%
0%
7%
26%
1%
2%
1%
9%
0%
3%
4%
4%
7%
2%
0%
5%
1%
3%
0%
1%
0%
1%
1%
3%
3%
3%
15%
8%
0%
3%
4%

0%
2%
1%
4%
2%
1%
8%
0%
2%
0%
0%
2%
1%
3%
0%
5%
10%
0%
0%
3%
0%
2%
2%
0%
1%
4%
1%
2%
0%
1%
3%
6%
38%
0%
0%
3%
3%

GR2Yy Qi

0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%
0%

1y26¢

0%
2%
1%
10%
0%
0%
0%
1%
0%
0%
0%
0%
1%
0%
0%
0%
5%
2%
0%
0%
0%
1%
0%
0%
0%
1%
4%
2%
0%
1%
1%
0%
0%
2%
7%
0%
1%

NBaLl2yasSa

0%
0%
0%
0%
0%
7%
0%
0%
0%
0%
0%
0%
1%
0%
0%
0%
1%
0%
2%
0%
0%
0%
1%
0%
0%
0%
1%
1%
0%
0%
0%
0%
0%
0%
5%
0%
1%
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Table10. Length of time at current residence
Less Than 1

AZ *%
(6{0)
CT
DC *%

RI **
SD
TN
uT
VA
VT
WA
W] **
WY

NCI Average
°New variable to reporting

FF{GFrGS KIR

6%
13%
11%
12%

6%

2%
16%
10%

6%

2%

%
10%
15%
15%

5%

8%
14%
11%

7%
13%

9%

9%
14%

6%
10%
13%

8%

6%
12%
12%
11%

7%
17%
12%

n/a
18%
10%

t

NH S

15%
19%
14%
22%
17%
13%
23%
16%
15%

5%
18%

9%
22%
20%
15%
16%
18%
16%
15%
22%
20%
14%
25%
13%
12%
22%
15%
12%
22%
23%
20%
16%
18%
15%

n/a
27%
17%

12%
12%

7%
11%
12%
25%
15%
12%
11%

3%

9%

7%
13%
12%
11%
11%
12%
10%
10%
13%

8%

8%
16%
12%
10%
15%
10%

9%
15%
16%
11%
15%
12%
11%

n/a
10%
12%

ydzYo SNJ 2 F

63%
54%
44%
56%
61%
20%
37%
61%
64%
86%
60%
73%
47%
49%
58%
64%
55%
60%
66%
50%
59%
65%
42%
68%
61%
50%
58%
61%
49%
43%
54%
56%
52%
62%

n/a
39%
56%

GR2y Qi

4%
3%
24%
1%
4%
41%
9%
1%
4%
5%
7%
1%
3%
5%
11%
2%
1%
3%
2%
3%
4%
4%
3%
1%
7%
0%
9%
12%
2%
6%
3%
5%
2%
0%
100%
6%
8%

1y26¢

National Core Indicators

396
386
472
400
340
293
426
1,440
464
387
396
816
379
454
437
419
391
430
411
399
400
811
400
496
610
400
623
372
358
439
401
803
326
398
413
310
17,096

NBalLlyaSa
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National Core Indicators

Tablell. Person'sresidence owned or controlled by provider agenéy

State ‘ Yes ‘ (\[o] ‘ Don't Know l N
AL 93% 6% 1% 215
AR 60% 38% 2% 182
AZ 80% 8% 11% 131
CoO 78%  20% 1% 202
CT 83% 12% 5% 157
DC 91% % 2% 247
DE 91% 8% 1% 418
FL 37% 63% 0% 1,065
GA 37%  63% 0% 305
HI 64%  35% 1% 174
IL 69% 31% 0% 287
IN 7%  92% 1% 492
KS 64%  35% 1% 241
KY 44%  54% 2% 412
LA 98% 1% 1% 106
MA 73%  22% 5% 318
ME 79%  15% 7% 246
Mi 75%  18% 8% 177
MN # n/a n/a 100% 245
MO 46%  52% 2% 256
MS 92% 0% 8% 106
NC 45%  52% 2% 654
NV 69%  28% 3% 301
NY 84% 11% 5% 284
OH 42%  52% 6% 309
OK 45%  55% 0% 296
PA 67%  28% 5% 317
RI 88% 8% 5% 169
SD 46% 53% 0% 360
TN 29% 67% 4% 378
uT 39% 59% 2% 392
VA 92% 7% 2% 512
VT 29% 71% 0% 208
WA 28% 72% 1% 200
W] ** 10% 0% 90% 125
WY 91% 6% 3% 142
NCI Average 62%  33% 8% 10,629
°New variable to reporting A A 3 ] A A 3
FF{U0lIadS KIR I fIFNBHS ydzYoSNI 2F¥ aR2y QU (1y2g¢ NBalLlzyaSa lyR Y

" Based on residence type (Table8And 9) MN estimates that for those who are reported to be living in Il Ursing Facility,

or Group Living Situation (49%), the residence can be considered owned/controlled by a provider agency. For thosenliving in a
AYRSLISYRSYG K2YS 2NJ I LI NBYGkNBfl GABSQa K2YS 06n wgvidezageindg.S NI
For the remaining 9%, their result is unknown.
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Tablel2. Personisnamed on the leasé@

National Core Indicators

AL **
AR
AZ
co
CT *

MN **
MO
MS
NC
NV
NY
OH
OK
PA

RI

SD
TN
UT **
VA
VT
WA
W] **
WY **

NCI Average

28%
19%
0%
3%
7%
0%
4%
5%
22%
1%
9%
31%
40%
5%
3%
2%
8%
9%
8%
14%
23%
6%
31%
2%
20%
76%
4%
5%
46%
78%
9%
8%
2%
23%
0%
44%

16%

°New variable to reporting

FF{OG1IGS KIR

53%
78%
92%
88%
76%
96%
87%
91%
66%
63%
86%
55%
49%
91%
95%
91%
80%
78%
83%
7%
64%
88%
56%
93%
65%
21%
83%
84%
51%
17%
69%
90%
96%
73%

8%
35%

71%

fF NBS ydzyoSNI 2F aR2y Qi 1y26é¢ NBaLkRyaSa | yR

19% 204
3% 155
8% 133

10% 208

17% 148
4% 233

10% 399
3% 410

12% 134

36% 113
5% 191

14% 51

10% 174
5% 199
2% 129
7% 261

12% 240

13% 191
9% 233
9% 128

13% 133
6% 366

13% 216
5% 276

15% 187
3% 194

14% 229

10% 167
3% 173
5% 162

22% 195
1% 502
2% 173
4% 77

92% 124

20% 133

12% 7,241
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National Core Indicators

Tablel3. Personowns home®

AL 1% 97% 2% 393

AR 3% 96% 0% 386
AZ 1% 91% 8% 470
CO 4% 95% 2% 404
CT 2% 96% 2% 334
DC 1% 97% 2% 345
DE 0% 99% 1% 429
FL 4% 95% 0% 1,422
GA 4% 95% 2% 465
HI ** 0% 67% 33% 380
IL 2% 96% 3% 393
IN 2% 98% 0% 824
KS 3% 95% 2% 375
KY 2% 96% 2% 454
LA 3% 96% 0% 435
MA 3% 96% 1% 414
ME 2% 96% 2% 389
Mi 2% 97% 1% 425
MN 2% 96% 2% 411
MO 1% 98% 1% 394
MS 3% 93% 4% 385
NC 1% 97% 2% 814
NV 3% 95% 2% 400
NY 1% 98% 1% 487
OH 3% 94% 3% 607
OK 1% 99% 0% 400
PA 1% 93% 5% 622
RI 2% 94% 4% 371
SD 2% 98% 0% 360
TN 2% 93% 6% 441
uT 1% 99% 0% 403
VA 2% 97% 1% 809
VT 3% 96% 1% 325
WA 3% 97% 0% 398
W[ ** n/a n/a 100% 413
WY % 91% 2% 313
NCI Average 2% 95% 5% 17,090

°New variable to reporting

FF{GFGS KIFIR I fFNBS ydzyoSNI 2F GR2y Qi 1y26¢ NBalLRyasSa I yR
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Table14. Has ID diagnosis

RI **
SD

TN

uT

VA

VT

WA

WI

WY

NCI Average

99%
95%
83%
100%
98%
99%
95%
89%
99%
95%
100%
94%
96%
96%
92%
93%
97%
97%
100%
89%
98%
96%
90%
95%
89%
100%
98%
84%
89%
95%
85%
94%
90%
86%
87%
84%
93%

FFr{GFrGS KIFIR |

1%
5%
15%
0%
2%
0%
2%
11%
1%
5%
0%
5%
3%
3%
8%
2%
2%
3%
0%
10%
2%
3%
10%
5%
8%
0%
1%
7%
11%
5%
14%
4%
8%
14%
11%
15%
5%

1%

398
390
475
411
343
344
425
1,434
465
396
398
827
379
453
439
418
398
433
428
398
393
818
402
493
602
400
642
406
360
437
405
815
326
405
413
314
17,283

fFNBS ydzYoSNI 27F

GR2y Qi

National Core Indicators

1y26¢ NBalLkRyaSa I yR
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Table15. Level of ID (if the person has an ID diagno<i¥)

National Core Indicators

Mild ‘ Moderate l

AL 36%
AR 30%
AZ 37%
CO 44%
CT 46%
DC 31%
DE 44%
FL 29%
GA 32%
HI 17%
IL 42%
IN 56%
KS 40%
KY 44%
LA 34%
MA 43%
ME 44%
Mi 34%
MN 42%
MO 40%
MS 44%
NC 26%
NV 62%
NY 41%
OH 41%
OK 38%
PA 46%
RI 34%
SD 52%
TN 38%
uT 36%
VA 28%
VT 57%
WA 23%
Wi 3%
WY 54%
NCI Average 38%

38%
25%
41%
39%
29%
32%
28%
39%
34%
48%
32%
23%
33%
32%
25%
19%
30%
32%
25%
26%
26%
35%
27%
32%
33%
23%
29%
26%
28%
32%
30%
38%
25%
23%

9%
31%
30%

16%
17%
12%
10%
14%
17%
14%
16%
13%
18%
14%

9%
13%
10%
18%
11%
14%
15%
14%
18%
12%
18%

6%
12%
12%
14%
12%
13%

9%
14%
18%
21%

8%

6%

0%

9%
13%

10%
25%
4%
7%
11%
17%
10%
8%
9%
15%
12%
7%
6%
5%
19%
3%
8%
10%
9%
8%
15%
17%
2%
12%
10%
23%
9%
6%
8%
8%
13%
10%
4%
6%
0%
3%
10%

Severe l Profound | Unspecified

0%
3%
6%
1%
1%
3%
5%
8%
11%
2%
1%
5%
8%
9%
4%
25%
4%
8%
11%
8%
3%
4%
3%
2%
4%
2%
4%
21%
3%
9%
3%
3%
7%
42%
89%
3%
9%

391
359
388
384
334
329
398
1258
458
373
394
773
359
432
400
382
384
414
428
353
384
780
359
466
534
400
623
337
321
397
346
738
293
348
356
258
15,931

+ltem changed from previous yearsevel of ID is only reported for thoseported to havean ID diagnosis

¥Item is used for risk adjustment
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National Core Indicators

Table16. Mood, anxiety, behavior, psychotic, andother mental illnessk

Mood Disorder Anxiety Disorder Behavior Psychotic Other Mental lliness or

Challenges Disorder Psychiatric Diagnosis

AL 32% 18% 17% 17% 6%
AR 33% 28% 36% 12% 12%
AZ 26% 20% 26% 8% 8%
CO 3% 2% 17% 0% 0%
CT 34% 28% 41% 14% 13%
DC ** 24% 18% 26% 25% 5% **
DE 44% 30% 45% 17% 16%
FL 25% 23% 26% 12% 4%
GA 25% 19% 22% 17% 8%
HI 10% 8% 18% 8% 4%
IL 32% 25% 30% 13% 13%
IN 22% 23% 27% 3% 1%
KS 42% 29% 38% 15% 14%
KY 34% 26% 34% 13% 14%
LA ** 44% 34% 50% 19% 17%
MA 44% 51% 26% 16% 10%
ME 37% 41% 36% 11% 14%
Mi 37% 23% 27% 15% 16%
MN 8% 6% 27% 4% 25%
MO 45% 25% 26% 18% 10%
MS 25% 11% 22% 13% 7%
NC 26% 20% 33% 12% 10%
NV 38% 20% 27% 16% 11%
NY 26% 23% 35% 10% 9%
OH 37% 24% 25% 13% 15%
OK 30% 20% 23% 13% 6%
PA 33% 28% 28% 11% 9%
RI ** 35% 35% 38% 7% 11%
SD 36% 26% 25% 12% 19%
TN 50% 37% 49% 26% 23%
uT 44% 39% 51% 8% 9%
VA 33% 23% 35% 12% 9%
VT 41% 41% 35% 9% 12%
WA 23% 24% 9% 7% 5%
WI 28% 24% 27% 8% 17%
WY 42% 26% 18% 7% 13%
NCI Average 32% 25% 30% 12% 11%

KL){Iv?)\’G;ARdZFVfé YI e FSI-(Zé ()éﬂé)f IfU\I'EVI)/Zé\é.:IV? g A0K Y%NS ['JKI'AY 23/% 2 0
*LOaFladS KFER I €£FNBS ydzZYoSN 2F a2 Y206¢ NbBalLlyasSa FyR YA
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Tablel7. Otherdiagnoses
Autism Spectrum

DC *%

LA **
MA
ME
Ml
MN
MO
MS
NC
NV
NY
OH
OK
PA
RI **
SD
TN
uT
VA
VT
WA
Wi
WY
NCI Average

Disorder
8%
15%
17%
%
22%
11%
18%
18%
13%
14%
17%
21%
22%
16%
25%
16%
18%
19%
16%
21%
8%
23%
15%
18%
21%
15%
16%
12%
14%
15%
21%
17%
20%
19%
13%
11%
16%

KLY RAGARdZ £ 4 YI &
LGS KER £+ NE

Cerebral Palsy

12%
25%
22%
14%
20%
15%
13%
21%
12%
16%
16%
16%
15%
16%
22%
16%
11%
17%
13%
16%
16%
17%
16%
11%
16%
21%
12%
18%
15%
19%
12%
16%
10%
16%
19%
13%
16%

Brain Injury

2%
7%
3%
1%
3%
0%
2%
3%
1%
1%
4%
3%
5%
3%
9%
3%
6%
4%
0%
5%
4%
6%
6%
4%
6%
2%
2%
5%
6%
5%
7%
4%
5%
4%
11%
13%
4%

KIS 0SSy RAlFI3Iy2z2aSsSR
08

S ydzy

NI 27

4
o (B 2gst26%) | Y

National Core Indicators

Seizure Disorder Chemical
Dependency
24% 1%
29% 1%
24% 0%
22% n/a **
29% 1%
26% 1%
27% 1%
29% 1%
25% 1%
35% 1%
28% 1%
27% 0%
37% 1%
27% 1%
44% 1%
30% 1%
25% 1%
28% 2%
19% 1%
31% 1%
31% 2%
33% 1%
27% 1%
25% 1%
29% 2%
38% 0%
27% 2%
28% 1%
31% 4%
34% 3%
30% 2%
32% 1%
23% 1%
26% 1%
26% 1%
29% 5%
29% 1%
AlGK Y%NS ['JKI'AY 23/%
2p¢ NbBalLRyasSa | yR
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National Core Indicators

Table18. Otherdiagnoses, continued

‘ Down Prader- Fetal Alcohol Limited or No Vision Severe or Profound No Other
Syndrome Willi Syndrome (legally blind) Hearing Loss Disabilities
AL 7% 1% 1% 5% 3% 16%
AR % 1% 1% 11% 6% 2%
AZ 13% 0% 1% 10% 6% 7%
CO 11% n/a ** n/a ** 7% 6% 0%
CT 11% 1% 1% 12% 10% 3%
DC ** 6% 0% 2% 18% 9% 0%
DE 5% 0% 1% 13% 7% 1%
FL 8% 0% 1% 9% 5% 4%
GA % 1% 0% 5% 5% 6%
HI 11% 1% 0% 10% % 12%
IL 12% 2% 1% 10% 5% 3%
IN 11% 0% 1% 14% 9% 0%
KS 11% 1% 1% 8% % 3%
KY 10% 0% 1% 7% 3% 4%
LA ** 15% 1% 1% 15% 7% 0%
MA 10% 1% 1% 13% 10% 4%
ME 12% 1% 2% 9% 12% 3%
Mi 8% 1% 1% 9% 8% 9%
MN 4% 1% 2% 18% 5% 0%**
MO % 1% 1% 8% 6% 5%
MS 10% 1% 1% 12% 10% 33%
NC 8% 1% 1% 14% 6% 4%
NV 8% 0% 3% 11% 8% 2%
NY 7% 0% 1% 11% 9% 5%
OH 9% 1% 2% 10% 9% 5%
OK 8% 1% 2% 13% 8% 9%
PA 12% 1% 1% 9% 6% 7%
RI ** 13% 1% 0% 12% 9% 1%
SD 12% 0% 3% 9% 5% 6%
TN 13% 1% 3% 14% 13% 0%
uT 10% 1% 2% 11% % 4%
VA 8% 0% 1% 12% 7% 2%
VT 11% 0% 1% 7% 10% 10%
WA 11% 0% 0% 7% 6% 8%
Wi 7% 1% n/a ** 22% 2% 3%
WY % 1% 2% 4% 2% 4%
NCI 9% 1% 1% 11% 7% 5%
Average

KL){IV?)\,G;AIV?dZI-Vfé YI e FSI-(ZQ ()SAS)/ If{)\I'EVI)/ZéS,IV? g A0K Y%NS ['JKI'A)/ 23/%

*LagldS KFER I £FNBS ydzZYoSN 2F aRZE;R28%)] Y20 NbBaLRyasSa | yR
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National Core Indicators

Tablel9. Health conditions

Cardiovascular | Diabetes Cancer High Blood High | Dysphagia | Pressure
Disease Pressure | Cholesterol
AL 5% 18% 3% 35% 22% 1% 1% 2%
AR 4% 13% 2% 21% 14% 11% 1% 3%
AZ 5% 7% 2% 10% 14% 6% 2% 2%
CoO 1% 0% 0% 0% 0% 0% n/a ** n/a **
CT 11% 9% 5% 21% 25% 13% 1% 4%
DC ** 5% 12% 0% 30% 14% 4% 1% 1%
DE 9% 14% 3% 22% 18% 11% 2% 6%
FL 6% 9% 2% 18% 16% 3% 1% 2%
GA 3% 11% 1% 31% 20% 1% 0% 1%
HI 3% 10% 1% 17% 14% 2% 1% 1%
IL 7% 10% 3% 21% 16% 6% 1% 3%
IN 5% 9% 1% 21% 18% % 1% 1%
KS 10% 13% 3% 22% 23% 6% 2% 6%
KY 6% 13% 3% 22% 18% 8% 1% 3%
LA ** 13% 18% 3% 39% 29% 13% 2% 4%
MA 12% 14% 3% 28% 24% 15% 1% 4%
ME 8% 13% 3% 21% 20% 10% 1% %
Mi 10% 11% 1% 23% 15% 10% 2% 5%
MN 7% 9% 3% 16% 17% 11% 2% 3%
MO 8% 14% 4% 26% 18% 6% 2% 3%
MS 8% 12% 2% 29% 16% 3% 2% 1%
NC 8% 14% 3% 24% 19% 8% 3% 3%
NV 5% 13% 1% 22% 18% 2% 0% 2%
NY 7% 12% 2% 20% 19% 6% 1% 2%
OH 10% 12% 3% 23% 19% 9% 2% 5%
OK 3% 13% 1% 21% 14% 7% 0% 2%
PA ** 8% 11% 1% 18% 20% 9% 2% 3%
RI ** 6% 13% 5% 20% 19% 10% 2% 4%
SD 8% 14% 1% 18% 16% 6% 1% 5%
TN 15% 16% 4% 38% 35% 15% 3% 5%
uT 5% 9% 2% 14% 13% 8% 3% 1%
VA 6% 13% 2% 22% 19% 8% 1% 4%
VT 6% 10% 3% 16% 18% 7% 2% 6%
WA 7% 11% 2% 14% 11% 2% 1% 1%
Wi 7% 15% 4% 31% n/a ** n/a ** 2% 3%
WY 4% 7% 2% 14% 11% 1% 1% 6%
NCI Average 7% 12% 2% 22% 18% 7% 1% 3%
KL){I?)\,@)\ Iv?dzl-vf a Yl @ FSI- [/ (')éﬂé)f RA I E!YZéSlﬁy%é\(ﬁ KNB(EEALI\ISS)/{?I']EAK&A)/A ﬂ@'f%dzﬁ(é’gf
*LOaFladS KFER I €£FNBS ydzZYoSN 2F a2 Y206¢ NbBalLlyasSa FyR YA
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National Core Indicators

Table20. Preferred means of@mmunication+

Spoken Gestures | Sign Language | Communication Device Other | Don't Know
AL 88% 11% 0% 0% 1% 0% 396
AR 75% 18% 1% 1% 5% 1% 392
AZ 7% 14% 2% 3% 3% 2% 473
CO 85% 13% 0% 0% 1% 0% 407
CT 80% 12% 1% 1% 4% 1% 346
DC ** 79% 13% 0% 2% 4% 1% 312
DE 7% 15% 3% 0% 4% 1% 429
FL 74% 23% 2% 1% 1% 0% 1,440
GA 79% 18% 1% 1% 1% 0% 472
HI 66% 30% 2% 1% 1% 0% 400
IL 79% 17% 2% 1% 1% 0% 394
IN 81% 15% 2% 1% 0% 0% 827
KS 80% 15% 1% 1% 2% 1% 380
KY 82% 15% 1% 0% 1% 0% 455
LA 75% 21% 0% 1% 2% 1% 438
MA 82% 15% 1% 1% 1% 0% 418
ME 82% 11% 3% 1% 3% 0% 401
Mi 79% 16% 2% 0% 2% 0% 432
MN 74% 12% 11% 3% 0% 0% 427
MO 82% 14% 2% 1% 2% 0% 398
MS 80% 16% 1% 0% 2% 1% 391
NC 73% 22% 2% 1% 3% 0% 819
NV 92% 4% 1% 1% 2% 0% 401
NY 75% 21% 1% 1% 2% 0% 497
OH 84% 12% 1% 0% 2% 1% 614
OK 69% 27% 3% 0% 1% 0% 400
PA 80% 16% 1% 1% 1% 1% 668
RI ** 80% 12% 2% 1% 5% 0% 417
SD 82% 13% 1% 2% 2% 0% 365
TN 81% 15% 1% 0% 2% 0% 439
uT 4% 17% 2% 1% 5% 0% 406
VA 70% 22% 1% 1% 2% 4% 809
VT 87% 8% 2% 1% 1% 0% 326
WA 80% 16% 2% 0% 1% 0% 405
Wi 69% 8% 0% 0% 11% 11% 411
WY 89% 8% 1% 1% 1% 0% 317
NCI Average 79% 15% 2% 1% 2% 1% 17,322
tltem changed from previous year K | y 3 SR g2 NRA Y 3 FNBY GLINRYENEE G2 dALJN.B ¥ SVN.N.E
FF{U0lIadS KIR I fIFNBHS ydzYoSNI 2F¥ aR2y QU (1y2g¢ NBalLlzyaSa lyR Y
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Table21. Primary language

SIEE ‘ English '
AL 100%
AR 98%
AZ 91%
CoO 100%
CT 97%
DC 98%
DE 98%
FL 92%
GA 100%
HI 96%
IL 95%
IN 100%
KS 99%
KY 99%
LA 99%
MA 94%
ME 97%
Mi 96%
MN 99%
MO 99%
MS 100%
NC 99%
NV 98%
NY 96%
OH 98%
OK 100%
PA 98%
RI ** 95%
SD 99%
TN 99%
uT 98%
VA 99%
VT 98%
WA 98%
W] ** 99%
WY 98%
NCI Average 98%

FFr{GFrGS KIR

Other ‘

0%
2%
9%
0%
3%
2%
2%
8%
0%
4%
5%
0%
1%
1%
1%
6%
3%
4%
1%
1%
0%
1%
2%
4%
2%
0%
2%
5%
1%
1%
2%
1%
2%
2%
1%
2%
2%

fFNBS ydzYoSNI 27F

N
398
387
464
399
341
331
425

1,417
467
397
394
816
377
453
438
419
393
432
426
393
382
814
398
493
603
400
630
388
361
437
405
807
326
404
172
317

16,904

GR2y Qi

National Core Indicators

1y26¢ NBalLkRyaSa I yR
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National Core Indicators

Table22. Mobility ¥

Moves Self Around Moves Self Around Non-Ambulatory; Don't Know

Environment Environment With Aids Always Needs

Without Aids or Uses Wheelchair Assistance to Move

Independently Around Environment
AL 83% 12% 5% 0% 399
AR 76% 12% 12% 0% 392
AZ 73% 14% 10% 2% 472
CO 83% 10% 8% 0% 407
CT 73% 16% 11% 1% 344
DC ** 73% 18% 3% 6% 295
DE 76% 17% 7% 0% 430
FL 73% 16% 11% 0% 1,441
GA 85% 11% 4% 0% 473
HI 70% 14% 16% 1% 400
IL 78% 15% 7% 0% 396
IN 86% 11% 4% 0% 828
KS 7% 14% 8% 1% 381
KY 81% 13% 6% 0% 456
LA 2% 15% 12% 1% 439
MA 74% 16% 10% 0% 418
ME 79% 14% 7% 0% 400
Mi 76% 15% 8% 0% 434
MN 7% 12% 10% 0% 410
MO 74% 19% 7% 0% 398
MS 80% 12% 8% 0% 387
NC 70% 15% 14% 0% 821
NV 85% 13% 2% 0% 402
NY 79% 13% 7% 0% 497
OH 7% 14% 8% 0% 613
OK 70% 15% 15% 0% 400
PA 75% 14% 7% 4% 664
RI ** 75% 14% 10% 1% 417
SD 75% 19% 6% 0% 365
TN 73% 17% 9% 0% 445
uT 76% 15% 9% 0% 405
VA 68% 17% 11% 4% 816
VT 86% 11% 4% 0% 326
WA 81% 11% 8% 0% 405
WI 82% 12% 3% 3% 413
WY 80% 15% 5% 0% 315
NCI Average 77% 14% 8% 1% 17,304

¥ltem i§ usgd l‘or risk agjustment A . 3 ) . . 3
FF{UlIadS KIR I fIFNHBHS ydzYoSNI 2F¥ aR2y QU (1y2g¢ NBalLlzyaSa lyR Y
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Table23. Level of support needed to manage séffjurious behavior¥

Extensive

Don't Know

National Core Indicators

DC *%

RI **
SD

TN

uT

VA

VT

WA

W] **

WY

NCI Average

87%
74%

¥Item is used for risk adjustment

FF{GFrGS KIR

I €1+ NBHS

18%

2%
7%

6%
8%
12%
1%
8%
3%
2%
9%
4%
1%
11%
5%
7%
2%
6%
8%
10%
6%
2%
5%
4%
6%
3%
7%
5%
9%
3%
11%
9%
6%
4%
10%
n/a
4%
6%

ydzYo SNJ 2 F

2%
1%
6%
0%
1%
10%
5%
0%
0%
1%
2%
1%
2%
2%
1%
0%
2%
1%
0%
1%
2%
1%
2%
0%
2%
0%
7%
5%
0%
1%
1%
5%
0%
0%
100%
0%
5%

GR2y Qi

1y26¢ NBalLkRyaSa I yR
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Table24. Level of support to manage disruptive behavi¥r

National Core Indicators

Extensive Don't Know

DC *%

RI **
SD

TN

uT

VA

VT

WA

W] **

WY

NCI Average

67%
57%

¥Item is used for risk adjustment
**Statehadaf F NBS ydzyo SN 2 7F

32%

3%
12%

8%
13%
14%

1%
14%

6%

4%
10%

7%

4%
26%

8%

8%

4%
10%

9%
14%
10%

3%

8%
10%

8%

6%
10%

7%
11%

4%
19%
16%
10%

8%
21%

n/a

9%
10%

GR2Y Q0O 1y26¢

1% 397
1% 380
5% 470
1% 402
1% 346
11% 292
3% 423
0% 1,427
0% 472
0% 401
1% 390
1% 826
2% 379
2% 453
1% 438
0% 417
0% 393
1% 430
0% 428
1% 397
3% 393
1% 803
2% 398
0% 496
2% 611
0% 400
7% 648
7% 401
0% 361
0% 442
0% 399
5% 812
0% 325
0% 403
100% 413
0% 316
4% 17,182

NBaLRyasa FyR YAaary3
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Table25. Level of support to manage destructive behaviér

Extensive

Don't Know

National Core Indicators

DC *%

RI **
SD

TN

uT

VA

VT

WA

W] **

WY

NCI Average

79%
69%

¥Item is used for risk adjustment
f NBS ydzYoSNJ 27

“{0FGS KFR

22%

2%
8%

7%
9%
9%
1%
11%
5%
3%
7%
4%
2%
13%
5%
7%
4%
7%
6%
13%
8%
4%
7%
6%
6%
5%
5%
5%
11%
4%
17%
14%
8%
%
14%
n/a
6%
7%

1%
1%
9%
1%
1%
11%
5%
0%
0%
0%
1%
1%
2%
3%
1%
0%
1%
1%
0%
1%
3%
1%
3%
0%
2%
0%
7%
7%
0%
0%
1%
5%
0%
0%
100%
0%
5%

GREgsR6%)| Y264 NBalLlRyasa |yR

396
380
469
397
342
291
426
1,435
469
399
390
822
379
451
438
418
397
433
428
396
392
803
400
496
609
400
650
395
360
441
396
810
325
403
413
316
17,165
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National Core Indicators

Table26. Guardianshipt

Limited Guardianship Full Guardian Has Guardian, but Don't Know
(Person Has Authority Unable to
Over Certain Decisions, Distinguish Level
e.g., Entering Into
Contracts)

AL 78% 2% 19% 1% 1% 398
AR 36% 18% 44% 1% 1% 392
AZ 40% 4% 53% 2% 1% 470
(6{0) 52% 4% 41% 2% 0% 407
CT 15% 8% 75% 0% 1% 343
DC 35% 31% 17% 6% 11% 361
DE 73% 12% 11% 1% 3% 429
FL 69% 9% 20% 1% 1% 1,438
GA 83% 1% 15% 0% 0% 467
HI 33% 1% 64% 1% 0% 401
IL 29% 3% 68% 0% 0% 398
IN 48% 4% 47% 1% 1% 829
KS 33% 2% 64% 0% 1% 382
KY 35% 1% 62% 1% 0% 455
LA 87% 3% 8% 2% 2% 438
MA 38% 3% 56% 1% 0% 419
ME 23% 6% 71% 0% 0% 400
Mi 25% 19% 54% 2% 0% 431
MN ** 17% 0% 0% 54% 29% 426
MO 20% 2% 76% 2% 0% 400
MS 81% 0% 4% 16% 0% 394
NC 31% 9% 58% 2% 0% 823
NV 68% 2% 29% 2% 0% 400
NY 58% 5% 26% 4% 6% 495
OH 49% 16% 30% 3% 1% 614
OK 32% 5% 63% 0% 0% 400
PA 7% 4% 13% 1% 6% 642
RI ** 69% 2% 22% 2% 5% 394
SD 32% 4% 64% 0% 0% 364
TN 39% 14% 43% 3% 1% 441
uT 45% 16% 36% 3% 0% 401
VA 59% 7% 30% 2% 2% 816
VT 24% 6% 70% 1% 0% 326
WA 48% 1% 49% 2% 0% 400
W] ** 5% 4% 14% 30% 48% 413
WY 34% 3% 62% 1% 0% 318
NCI Average 45% 6% 41% 4% 3% 17,325

ilten] chqnqed from previous yeagsesponse categoriAes changed 3 ) A A 3

*LO0FaS KFER F £ FNBS ydzZYoSN 2F aRZEg20%)] y206¢ NbBalLl2yasSa FyR YA
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National Core Indicators

Table27d DdzZl NRAI yQa NBf | GA2yaKALI G2 LISNER2Y o
Friend Employee of State Don't Know

or Guardianship

AL 75% 2% 7% 10% 6% 87
AR 84% 5% 5% 4% 2% 242
AZ 86% 1% 7% 3% 3% 282
CoO 85% 4% 9% 1% 2% 190
CT 81% 7% 3% 7% 2% 289
DC ** 25% 0% 21% 33% 20% 220
DE 51% 0% 32% 2% 15% 114
FL 86% 2% 7% 2% 3% 443
GA 82% 1% 10% 5% 1% 78
HI 69% 2% 27% 1% 2% 266
IL 76% 3% 20% 1% 1% 271
IN 94% 1% 2% 1% 2% 430
KS 7% 5% 6% 2% 10% 253
KY 65% 2% 31% 1% 2% 294
LA ** 73% 2% 4% 2% 18% 49
MA 2% 4% 13% 9% 2% 253
ME 58% 3% 29% 1% 9% 303
MI 65% 2% 25% 7% 0% 308
MN ** n/a n/a n/a n/a 100% 353
MO 61% 2% 28% 9% 1% 316
MS 94% 1% 3% 1% 0% 71
NC 80% 4% 9% 4% 4% 562
NV 83% 0% 15% 2% 1% 126
NY 76% 0% 6% 1% 16% 206
OH 67% 2% 21% 9% 2% 310
OK 85% 5% 3% 7% 0% 274
PA ** 57% 4% 4% 3% 31% 143
Rl ** 78% 2% 0% 2% 19% 118
SD 88% 2% 9% 1% 0% 248
TN 75% 4% 15% 4% 2% 255
uT 88% 0% 9% 1% 2% 220
VA 73% 1% 9% 6% 10% 323
VT 64% 3% 31% 2% 0% 249
WA 79% 0% 10% 0% 10% 227
W[ ** 26% 0% 0% 6% 68% 391
wy 7% 6% 8% 5% 4% 211
NCI Average 73% 2% 13% 4% 10% 8,975
°New variable to reporting A . 3 ) A A 3
FF{OFrOGS KFER I £FNBS ydzYoSNI 2F aGR2yQu 1y2¢¢ NbBalLkzyaSa FyR Y
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Core Indicator Outcomes and Comparisons Across States

Outcome results are presented isubsectionsthat correspond with the Adult ConsumerSurveysub-
domains. Results are shown in chart and table form. Charts illustrate uoollapsed averages for all
unadjusted indicators (for state uncollapsed averages, seAppendix D). Corresponding tables show
collapsed databroken out by state and include the NCI Average as well as the number of respondents by
state and in total.

Tables are formattedso thatall states are listed in descending ordeof percentageand arecategorized as
statistically significantly above the NCI Average, within the range of the NCI Average, and significantly
below the NCI AverageRiskadjusted indicators are noted in text with the tableNotably, dgnificance
testing was not performed for risk-adjusted indicators and state results are simply presented in
descendingorder.

Please Note:3 OAOEOOEAAI OECI EAEAAT AA EO E.TuElefOrd, it BphsSiblA U
that a state with a lower percentage but a larger sample will belassified assignificantly above average
while a state with a somewhat higher percentage but a smaller sample will not.

Outcome break -outs by residence type : The tables also break out average results foiaeh state by the

type of residence institution, community -based group residence, independent home/apartmenand
DAOAT OF OA1 SititeAdd @stihyiwhshd performed othe break-outs by residence and the
number of people in each residential seing is often too small to allow for valid stateto-state

comparisons.For the same reasonin many cases statistically valid conclusions cannot be drawn

about differences between residence types .4 EEO ET1 &£ O AOET T EO POl OEAAA
and should not be used to compare one state with anothdf.a state had fewer than 20 people in a

residence type with valid responses to a given indicator, theutcome breakout by that residence type

for that particular indicator is not reported.

Table 28 below presents, by state the number of people surveyed in eachesidencetype.4 EA O) # & T)
| OEAO )1 OOEOOOEI T Al 3AOOET ¢8 AAOA8peaplwith disAbilifie® A OO A
ICF/IID residences with 715 people with disabilities, ICF/IID residences with 16+ people with

disabilities, and nursing facilities or other specialized institutional facilitie$. The residential settings

ET Al OAAA ET OBAOAA#T Oi OPEOBOEAAT OEAI -BakddGBdUpCSd AAO
Residential3 AOOET ¢cO0o6q AOAd C OI3pddplelwiEhisdbiqtiesOgholpdiviny §efings E O E
with 4-6 people with disabilities; and group living settings with 715 people with disabilities. Table 28

also shows the number of people in foster care/host hoe settings; however, this residence type is not

included in the breakouts that follow.

1 SeeError! Reference source not foundor how questions are collapsed and Appendix D focallapsed data by state

2 A miscoding of residential types for was identified by WI just prior to publication of this report. A poftibose in ICF categories
aK2dzZ R KF @S 0SSy OFGS3a2NART SR2086y WDNRdzL) WSAARSYGALE {SGUGAY:



Important Notes on Residential Settings
0&1T OOAO AAOAT (1 00 EiIiT A6 EO 11 0O ET AthifokeBkout EBnownOEA 1
below since a notable numbenof individuals live in these residential settings in some states.

Due to the unique design of residential services in IN and the minor differences between the NCI
descriptions of group home settings and independent home/apt settings, it is possible thatdlsurvey
responses from IN categorized aBving in group home settingsnay also be categorized asmdependent
home/apartment. NCI will work with IN and other states to ensure that categorization is consistent in

future years.

A miscoding of residential types for was identified by WI just prior to publication of this report. A portion
of those in ICF categories should have been categorized as Group Residential Settings in 2011%.



National Core Indicators

Table28. Number of people in each type of residence

ICF/IID and Other Community-based Group Own Home or Parent's or Relative's
Institutional Settings Residential Settings Apartment Home
AL 0 208 49 142 0
AR 103 36 133 99 | 12
AZ 6 93 46 291 | 34
co 0 70 71 115 | 109
CcT 21 134 56 123 | 11
DC 37 127 22 88 | 8
DE 0 346 30 9 | 48
FL 0 409 270 751 | 5
GA 1 90 95 241 | 44
HI 0 45 19 227 | 108
IL 0 206 33 157 | 3
IN 0 20%* 175 601 | 29
KS 0 165 100 103 | 7
KY 10 151 53 184 | 57
LA 129 0 108 201 | 1
MA 3 232 55 92 | 35
ME 9 191 57 67 | 52
MI 4 170 85 148 | 18
MN 30 179 51 130 | 28
MO 1 109 228 43 | 18
MS 0 110 94 173 | 0
NC 141 190 69 357 | 58
NV 0 203 131 54 | 10
NY 52 220 64 145 | 14
OH 90 87 140 285 | 10
OK 0 182 81 114 | 20
PA 51 171 83 301 | 9
RI 1 149 67 139 | 14
SD 12 156 142 52 | 3
TN 4 142 165 109 | 21
uT 25 148 52 155 | 23
VA 64 380 41 252 | 73
\ai 0 21 49 80 | 175
WA 0 31 147 179 | 34
Wi 3gw 50 124 152 | 1
WY 1 116 99 77 | 20
Total 833 5337 3284 6436 | 1,112

FGC2aidGSNI OF NBkl 2ai K2 YSE redidgnce/bPedkoutsy Of dzZRSR Ay GKS 2dzi02YSa

**Due to the unique design of residential services in IN and the minor differences between the NCI descriptions of grospttingseand
independent home/apt settings, it is possible that the survey responses from IN categoringdgslgroup home settings may also be
categorized as independent home/apartment. NCI will work with IN and other states to ensure that categorization is candisters years.

***A miscoding of residential types for was identified by WI just pt@publication of this report. A portion of those in ICF categories should have
been categorized as Group Residential Settings in-20156.
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How to Read the Tables in This Report

The “Overall in State” column represents
the results for ALL cases from each state.
There are no cases excluded from the
analysis in this column (except those that
had missing data or answered “don’t
know”). For the tables in the “Choice and

Decision Making” section, the
percentages in this column are risk-

adiusted.
Table 79. Uke theis home (lves’ responses onby]

Slate Overall in State N

€0
4 a7
) X0
% ..
% n2
% =
@ =0
he “N” mn
The “N” colu = :u
represents the “m )
number of cases b o
z : "% w08
ith vali

with valid . ey s
responses to this o1 20
question. States’ % “
Ns vary by question : :;
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; o 01
question on 2
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e o 23
oc 5% 108
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co B 08
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Segruficantly Below Average
[e3 % a7
N 0% 40
NCI e nan

(“yes” responses only)
Indicates the response that
the percentages reflect. For

example, 98% of people
from, AZ said “yes “to this
question.
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¥z §

Parved s Home

National Core Indicators

For the states below
this line, statistical
testing has indicated
that their averages
are statistically
significantly ABOVE
the NCI Average.

These are the “residence type break-
outs” The numbers in each column
represent the percentage of people in
the indicated residence type who, in
this example, reported liking their
home. If you look at the top row, 96%
of people in group living settings in AZ
reported that they like their home. The
number if people in institutional
settings was too small to do this
analysis, so it is marked n/a.

For information on what type of
residence is induded in each break out
group, see the section titled “Core
Indicator Outcomes and Comparisons

For the states below
this line, statistical
testing has indicated
that their averages
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This number is the NCI Average. It represents the
averages of the state averages, not the average of

all cases in the dataset.
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Choice and Decisieaking

People make choices about their lives and ardiaely engaged in planning their services and
supports.

The Choice and DecisioMaking indicator is:

1. The proportion of people who make choices about their everyday lives, including: housing,
roommates, daily routines, jobs, support staff or providers, saal activities, and what to spend
money on
¢CKS ! Rdzf G / 2y adzyYSNJ { dzZNBBSe Ay Of dzRSa yAyS OK2A0S AGSya GKIG
al yI 3SNE dskapjusked?¥8iabes used as risk adjusters are: level of madpjlsupport needed for behavior problems,

level of ID, and age. These are all found in the background information seciiéhis not included in riskadjusted results due to
lack of availability of data used for riskdjustment.¢ 2 &S S 2 L Qa chNif&aiibigsi plefise NieritdkAPpendix D.

Two Choice composite scale scores were produced by adding and averaging Choice items. The Life
Decisions scale (Table 37) refers to choice of: residence, roommates, work, day activity, and staff. The
EverydayChoices scale (Table 38) refers to choice of: daily schedule, how to spend money, and free time
activities. Both scales were riskadjusted.

Tables 29 through 39 present the results for these items.

All un-collapsed and unadjusted data frequencies for tise survey questions are displayed in Appendix D.

<

- &G+ GAstidedOl £ |
2 NErrdr! RafetaNd® soNBetndza

Shdzi O2YS | R2dzAGYSyYyd 2NJ aNRxal |
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National Core Indicators

Table29. Choseor had some input in choosing/here they liveif not in the family home(adjusted variable, proxy responses
allowed) *

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or

Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings SIS

KS 74% 271 n/a 74% 73% n/a
AZ 74% 160 n/a 71% 84% n/a
GA 73% 199 n/a 67% 85% n/a
IN 69% 197 n/a n/a 69% n/a
WA 68% 200 n/a 47% 74% n/a
CcO 66% 281 n/a 57% 70% n/a
FL 63% 611 n/a 54% 85% n/a
SD 63% 293 n/a 56% 7% n/a
TN 62% 299 n/a 60% 62% n/a
uT 62% 223 50% 65% 74% n/a
WY 62% 234 n/a 56% 72% n/a
VA 61% 522 49% 60% 82% n/a
IL 60% 208 n/a 58% 79% n/a
MN 59% 245 53% 52% 88% n/a
LA 58% 209 46% n/a 74% n/a
RI 57% 294 n/a 57% 66% n/a
AR 57% 267 37% 73% 61% n/a
ME 57% 277 n/a 53% 76% n/a
KY 56% 254 n/a 49% 80% n/a
NC 55% 423 33% 52% 87% n/a
MI 55% 259 n/a 46% 69% n/a
OH 54% 306 45% 59% 57% n/a
PA 54% 321 34% 47% 82% n/a
MA 53% 290 n/a 48% 62% n/a
NV 53% 320 n/a 49% 60% n/a
DE 50% 307 n/a 48% 50% n/a
AL 50% 233 n/a 45% 73% n/a
MS 48% 196 n/a 44% 47% n/a
CT 48% 191 n/a 44% 64% n/a
VT 47% 236 n/a 25% 73% n/a
NY 47% 314 24% 42% 96% n/a
MO 46% 335 n/a 39% 49% n/a
OK 45% 263 n/a 39% 60% n/a
HI 41% 140 n/a 33% n/a n/a
DC 37% 255 26% 34% n/a n/a
NCI Average 57% 9,633 40% 51% 72% n/a

*WI is not included in risidjusted results due ttack of availability of data used for riskljustment. T&@ SS 2 L Q& NXB & dzf G
choice variales, please refer to Appendix D.
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National Core Indicators

Table30. Choseor had some input in choosingeople they live with, or chose to live aloni&not in the family home(adjusted
variable, proxy responses allowgd

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

AZ 71% 166 n/a 63% 88% n/a
WA 68% 207 n/a 34% 80% n/a
IN 67% 195 n/a n/a 70% n/a
KS 66% 256 n/a 59% 83% n/a
GA 65% 195 n/a 49% 92% n/a
CcO 60% 276 n/a 37% 88% n/a
LA 59% 206 41% n/a 84% n/a
TN 58% 296 n/a 54% 60% n/a
FL 57% 611 n/a 43% 86% n/a
uT 56% 226 74% 47% 84% n/a
WY 52% 209 n/a 40% 68% n/a
AR 51% 262 31% 24% 69% n/a
MS 48% 197 n/a 38% 57% n/a
OH 48% 313 31% 39% 65% n/a
SD 47% 277 n/a 29% 74% n/a
RI 47% 288 n/a 39% 66% n/a
OK 47% 263 n/a 37% 69% n/a
PA 45% 305 30% 33% 84% n/a
IL 44% 213 n/a 41% n/a n/a
ME 43% 282 n/a 29% 73% n/a
MO 43% 329 n/a 27% 50% n/a
CT 42% 179 n/a 31% 80% n/a
AL 40% 234 n/a 30% 88% n/a
NV 39% 327 n/a 26% 59% n/a
MN 38% 244 43% 25% 85% n/a
Ml 38% 251 n/a 28% 58% n/a
NC 36% 419 29% 18% 93% n/a
MA 35% 283 n/a 27% 68% n/a
DE 35% 302 n/a 30% 68% n/a
VA 35% 55 25% 26% 70% n/a
NY 34% 313 27% 21% 96% n/a
VT 34% 233 n/a n/a 7% n/a
KY 31% 249 n/a 19% 59% n/a
DC 29% 250 8% 28% n/a n/a
HI 27% 116 n/a 31% n/a n/a
NCI Average 47% 9,487 34% 34% 75% n/a

*WI is not included in risladjusted results due to lack of availability of data usmtriskl R2dza G YSy d® ¢2 aSS 2 L ¢
choice variables, please refer to Appendix D.
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National Core Indicators

Table31. Choseor had some input in choosing/here they work (among those with a job in the community; adjusted variable,
proxy respongs allowed & f

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

KS 100% 45 n/a n/a 100% n/a
FL 100% 126 n/a n/a 100% 100%
MO 97% 36 n/a n/a 96% n/a
TN 96% 46 n/a n/a n/a n/a
AR 96% 21 n/a n/a n/a n/a
PA 94% 68 n/a n/a 100% 92%
WA 93% 158 n/a n/a 98% 90%
GA 93% 71 n/a n/a 92% 93%
KY 92% 25 n/a n/a n/a n/a
IN 92% 134 n/a n/a 93% 91%
uT 92% 64 n/a 93% 95% n/a
SD 91% 114 n/a 84% 94% n/a
OH 91% 100 n/a nla 90% 93%
LA 90% 49 n/a n/a 96% n/a
AL 90% 26 n/a n/a n/a n/a
IL 89% 29 n/a n/a n/a n/a
VA 88% 55 n/a 91% n/a n/a
AZ 87% 61 n/a n/a n/a 87%
ME 85% 71 n/a 82% 86% n/a
Ml 85% 43 n/a n/a n/a n/a
CcO 85% 49 n/a n/a n/a n/a
NV 84% 58 n/a 84% 87% n/a
VT 83% 129 n/a n/a n/a 7%
WY 83% 97 n/a 92% n/a 76%
NC 83% 82 n/a 82% n/a 80%
MN 81% 160 n/a 76% 94% 80%
MA 80% 95 n/a 82% 82% 75%
NY 80% 47 n/a n/a n/a n/a
RI 77% 66 n/a n/a 76% 63%
CT 7% 116 n/a 73% 93% 76%
MS 75% 58 n/a n/a 92% n/a
DE 71% 51 n/a 71% n/a n/a
OK 67% 56 n/a 66% n/a n/a
DC n/a n/a n/a n/a n/a n/a
HI n/a n/a n/a n/a n/a n/a
NCI Average 87% 2,406 n/a 81% 92% 84%

AReported for those who were reported to have a paid community job from Background section
*WI is not included in risladjusted results due to lack of availability of data used forligk2 dza G YSy G ® ¢2 aSS 2 L ¢
choice variables, please refer to Appendix D.
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National Core Indicators

Table32. Choseor had some input in choosing/here they go during the day (adjusted variable, proxy responses alloyved

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

WA 85% 236 n/a 80% 96% 80%
GA 82% 381 n/a 79% 96% 80%
FL 80% 999 n/a 75% 92% 81%
KS 80% 328 n/a 79% 81% 79%
AZ 79% 276 n/a 75% 86% 80%
TN 74% 271 n/a 67% 78% 70%
SD 71% 274 n/a 67% 83% 74%
RI 71% 418 n/a 71% 89% 68%
VT 71% 125 n/a n/a 79% 63%
AR 69% 254 71% 79% 64% 69%
MO 68% 247 n/a 58% 7% 67%
PA 68% 453 56% 62% 89% 68%
uT 68% 283 94% 67% 7% 59%
WY 66% 269 n/a 54% 80% 76%
HI 65% 365 n/a 58% n/a 69%
VA 65% 577 62% 64% 79% 61%
NV 65% 301 n/a 63% 75% 53%
KY 64% 380 n/a n/a 80% 76%
NC 64% 558 81% 55% 76% 54%
OH 64% 401 53% 73% 64% 65%
Ml 64% 292 n/a 62% 66% 63%
MN 63% 275 61% 55% 93% 69%
LA 63% 231 55% 50% 78% 66%
CO 62% 301 n/a 54% 87% 55%
ME 62% 235 n/a 58% 73% 70%
IL 61% 321 n/a 60% 60% 63%
AL 61% 350 n/a 55% 85% 62%
IN 58% 527 n/a n/a 66% 56%
CT 58% 263 n/a 58% 76% 58%
MA 56% 325 n/a 56% 58% 58%
NY 56% 397 48% 51% 94% 61%
DE 51% 238 n/a 51% n/a n/a
MS 50% 310 n/a 47% 55% 50%
OK 49% 152 n/a 37% 70% 51%
DC 45% 338 33% 51% n/a 38%
NCI Average 65% 11,951 61% 61% 78% 65%

*WI is notincluded in riskadjusted results due to lack of availability of data used forlridR2 dza § YSy G ® ¢2 &SS 2 L
choice variables, please refer to Appendix D.
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National Core Indicators

Table33. Chose or were aware they could request to change the staff who help them at their home, job, or day program or
activity (adjusted variable, proxy responses allowgt

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

AL 97% 372 n/a 95% 100% 100%
TN 96% 425 n/a 97% 94% 97%
KS 91% 349 n/a 93% 90% 88%
ME 88% 370 n/a 89% 95% 89%
AZ 83% 370 n/a 81% 71% 86%
IN 83% 739 n/a n/a 86% 82%
WA 81% 375 n/a 89% 91% 73%
LA 79% 383 73% n/a 87% 79%
FL 79% 1,283 n/a 79% 90% 75%
uT 78% 381 82% 87% 85% 68%
CO 78% 361 n/a 78% 93% 78%
NV 7% 372 n/a 73% 85% 81%
AR 76% 370 63% 94% 91% 61%
GA 76% 433 n/a 76% 81% 7%
OK 73% 363 n/a 83% 86% 48%
MS 71% 370 n/a 65% 67% 76%
SD 70% 316 n/a 72% 71% 74%
OH 70% 446 57% 76% 78% 2%
MO 70% 383 n/a 56% 7% 73%
RI 70% 424 n/a 71% 75% 72%
NY 67% 422 66% 61% 91% 72%
VT 63% 261 n/a n/a 86% 64%
HI 63% 363 n/a 67% n/a 64%
NC 62% 693 42% 55% 77% 70%
IL 61% 360 n/a 55% 75% 68%
MN 60% 362 70% 49% 78% 68%
MA 59% 377 n/a 63% 70% 43%
Mi 59% 349 n/a 54% 63% 68%
WY 59% 291 n/a 53% 68% 61%
CT 58% 295 53% 52% 68% 63%
VA 58% 760 57% 56% 68% 59%
PA 54% 549 58% 46% 73% 53%
DE 51% 353 n/a 52% 53% n/a
DC 48% 363 55% 50% 46% 44%
KY 23% 419 nla 19% 18% 30%
NCI Average 69% 15,102 61% 68% 7% 70%

*WI is not included in risladjusted results due to lack of availability of data used forlidk2 dza G YSy G ® ¢2 aSS 2 L ¢
choice variables, please refer &ppendix D.

NCI Adult Consumer Survey Results 2085 42



National Core Indicators

Table34. Choose or help decide their daily schedyldjusted variable, proxy responses allowgt

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

GA 96% 443 n/a 99% 98% 93%
WA 94% 392 n/a 93% 100% 91%
ME 92% 375 n/a 93% 100% 88%
FL 92% 1,396 n/a 89% 96% 93%
MO 91% 388 n/a 90% 93% 81%
uT 91% 382 89% 93% 100% 88%
KY 90% 441 n/a 91% 94% 88%
MA 90% 406 n/a 91% 96% 86%
AL 89% 379 n/a 87% 100% 90%
KS 89% 353 n/a 87% 92% 88%
Mi 88% 432 n/a 88% 91% 85%
AZ 87% 468 n/a 78% 93% 90%
NV 87% 390 n/a 82% 95% 90%
Co 87% 405 n/a 80% 100% 85%
PA 86% 658 83% 87% 98% 84%
VT 84% 320 n/a 74% 92% 79%
RI 84% 442 n/a 83% 91% 81%
TN 84% 424 n/a 80% 86% 85%
MN 83% 402 82% 85% 96% 82%
AR 83% 382 73% 88% 93% 84%
WY 83% 309 n/a 79% 90% 85%
SD 83% 333 n/a 78% 96% 86%
IN 83% 810 n/a nla 96% 80%
OH 82% 538 80% 84% 89% 79%
VA 82% 800 82% 83% 85% 79%
IL 82% 375 n/a 79% 82% 84%
NC 81% 744 86% 74% 91% 78%
LA 81% 424 67% n/a 91% 85%
CT 78% 319 74% 76% 96% 76%
OK 7% 398 n/a 68% 88% 86%
MS 77% 399 n/a 64% 85% 81%
NY 7% 478 64% 75% 100% 7%
DE 7% 364 n/a 78% 87% n/a
HI 71% 379 n/a 58% n/a 71%
DC 65% 383 46% 65% 67% 64%
NCI Average 84% 16,331 75% 82% 93% 84%

*WI is not included in ristadjusted results due to lack of availability of data used forlridR2 dza § YSy G ® ¢2 &SS 2 L
choice variables, please refer to Appendix D.
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National Core Indicators

Table35. Choose or help decide how to spend free tinf@djusted variable, proxy responses allowgt

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

GA 98% 445 n/a 100% 98% 98%
MO 96% 389 n/a 97% 97% 93%
TN 96% 432 n/a 96% 95% 98%
ME 96% 388 n/a 97% 100% 91%
AL 96% 379 n/a 95% 96% 97%
WA 96% 392 n/a 94% 100% 94%
uT 95% 382 98% 97% 100% 93%
FL 95% 1,405 n/a 93% 99% 95%
SD 95% 333 n/a 94% 100% 90%
CO 94% 404 n/a 89% 100% 96%
PA 94% 668 96% 95% 97% 94%
LA 94% 406 95% n/a 97% 92%
AZ 94% 468 n/a 89% 100% 95%
Mi 94% 426 n/a 94% 95% 93%
IL 93% 375 n/a 94% 84% 94%
MA 93% 409 n/a 94% 95% 90%
VT 93% 319 n/a 89% 100% 92%
OK 93% 397 n/a 91% 93% 95%
VA 93% 799 95% 93% 100% 91%
MN 93% 406 95% 94% 100% 93%
NC 93% 743 95% 92% 97% 90%
KY 92% 434 n/a 93% 96% 92%
KS 92% 359 n/a 91% 94% 92%
RI 92% 446 n/a 92% 100% 90%
IN 91% 809 n/a n/a 98% 91%
AR 91% 377 91% 97% 97% 87%
WYy 91% 311 n/a 87% 95% 95%
NV 91% 389 n/a 89% 94% 95%
OH 90% 535 92% 93% 90% 88%
MS 88% 394 n/a 89% 92% 88%
CT 88% 320 76% 90% 95% 86%
DE 87% 356 n/a 87% 91% n/a
NY 84% 481 7% 84% 100% 81%
HI 83% 368 n/a 76% n/a 87%
DC 7% 375 76% 80% 69% 75%
NCI Average 92% 16,319 90% 92% 96% 91%

*WI is not included in ristadjusted results due to lack of availability of data used forlridR2 dza § YSy G ® ¢2 &SS 2 L
choice variables, please refer to Appendix D.
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National Core Indicators

Table36. Choose or help decide what to buy with their monéggidjusted variable, proxy responses allowgt

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

GA 96% 440 n/a 96% 98% 94%
ME 94% 379 n/a 93% 100% 94%
KS 93% 344 n/a 93% 95% 90%
NC 92% 737 97% 93% 95% 88%
AZ 92% 463 n/a 90% 96% 91%
MO 91% 390 n/a 89% 95% 84%
KY 91% 441 n/a 90% 100% 89%
AL 91% 377 n/a 90% 96% 91%
AR 90% 372 90% 100% 93% 84%
RI 90% 446 n/a 92% 100% 87%
SD 90% 335 n/a 89% 98% 81%
VA 89% 799 86% 91% 95% 85%
LA 89% 415 89% n/a 91% 87%
WA 88% 390 n/a 88% 99% 86%
PA 88% 657 85% 92% 91% 88%
uT 88% 385 97% 90% 95% 84%
IL 88% 373 n/a 88% 100% 88%
Ml 88% 426 n/a 87% 90% 86%
MS 88% 395 n/a 96% 92% 84%
MA 88% 404 n/a 90% 94% 82%
MN 88% 402 88% 87% 100% 86%
FL 87% 1,398 n/a 90% 92% 85%
WY 87% 311 n/a 86% 84% 87%
NV 87% 386 n/a 85% 90% 87%
CcO 87% 398 n/a 88% 100% 81%
HI 87% 332 n/a 84% n/a 89%
OH 87% 532 89% 88% 92% 83%
OK 86% 394 n/a 85% 84% 89%
TN 85% 428 n/a 85% 88% 81%
IN 85% 806 n/a n/a 93% 84%
CT 84% 322 n/a 88% 89% 80%
VT 83% 320 n/a 68% 81% 84%
DE 82% 358 n/a 82% 80% n/a
NY 79% 484 79% 7% 95% 75%
DC 69% 372 76% 62% 73% 68%
NCI Average 88% 16,211 88% 88% 93% 85%

*WI is not included in ristadjusted results due to lack of availability of data used forlridR2 dza § YSy G ® ¢2 &SS 2 L
choice variables, please refer to Appendix D.
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National Core Indicators

Table37. Life decisions scal@adjusted variablg * **

Adjusted N ICF/IID and Other | Community-based Own Home or Parent's or
Average | (observed) Institutional Group Residential Apartment Relative's Home
Settings Settings

KS 84% 363 n/a 81% 86% 92%
TN 83% 434 n/a 76% 79% 95%
AZ 82% 428 n/a 75% 82% 84%
IN 80% 786 n/a n/a 75% 82%
WA 79% 385 n/a 69% 85% 79%
GA 79% 445 n/a 69% 86% 81%
AL 78% 382 n/a 62% 87% 96%
FL 76% 1,367 n/a 65% 83% 79%
CO 75% 391 n/a 62% 84% 81%
LA 74% 408 58% n/a 83% 80%
uT 72% 387 79% 72% 82% 70%
ME 72% 389 n/a 65% 81% 85%
RI 70% 457 n/a 67% 76% 78%
MS 69% 386 n/a 54% 63% 81%
SD 69% 339 n/a 60% 77% 80%
AR 68% 383 53% 2% 7% 67%
OH 68% 508 51% 65% 71% 76%
IL 66% 373 n/a 58% 80% 75%
WY 65% 314 n/a 58% 72% 68%
NV 65% 392 n/a 56% 73% 78%
NC 64% 726 51% 50% 83% 75%
HI 64% 383 n/a 56% n/a 71%
MN 64% 388 61% 50% 80% 77%
Ml 64% 397 n/a 51% 69% 78%
PA 62% 619 49% 51% 82% 66%
CT 61% 321 43% 51% 75% 71%
MO 61% 397 n/a 47% 65% 80%
NY 61% 462 47% 50% 87% 74%
VA 60% 789 50% 54% 76% 67%
MA 59% 407 n/a 55% 71% 57%
VT 58% 315 n/a 30% 80% 68%
OK 58% 375 n/a 56% 75% 53%
DE 52% 379 n/a 51% 58% n/a
DC 49% 379 48% 46% 49% 52%
KY 47% 435 n/a 38% 57% 53%
NCI Average 67% 16,089 54% 58% 76% 75%

*WI is notincluded in riskadjusted results due to lack of availability of data used forlridR2 dza § YSy G ® ¢2 &SS 2 L
choice variables, please refer to Appendix D.
**Includes choice of: residence, roommates, work, day activity, and staff
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National Core Indicators

Table38. Everyday choices scaladjusted variablg ***

Adjusted N ICF/IID and Community- Own Home or Parent's or
Average | (observed) Other based Group Apartment Relative's Home
Institutional Residential
Settings Settings

GA 96% 449 n/a 100% 94% 95%
ME 93% 393 n/a 94% 95% 90%
MO 93% 397 n/a 92% 94% 87%
WA 92% 395 n/a 93% 96% 90%
uT 92% 389 100% 94% 93% 89%
AL 92% 383 n/a 91% 94% 92%
FL 91% 1,425 n/a 91% 93% 91%
KS 91% 367 n/a 90% 92% 90%
KY 91% 448 n/a 91% 93% 89%
AZ 91% 473 n/a 85% 92% 92%
MI 90% 432 n/a 90% 91% 88%
MA 90% 414 n/a 91% 91% 87%
PA 89% 679 89% 92% 91% 89%
CO 89% 405 n/a 84% 94% 87%
NC 89% 747 99% 86% 92% 84%
TN 88% 435 n/a 87% 89% 88%
AR 88% 386 84% 95% 93% 84%
SD 88% 340 n/a 87% 92% 86%
RI 88% 459 n/a 89% 92% 86%
VA 88% 812 88% 89% 91% 84%
LA 88% 424 83% nla 92% 88%
IL 88% 381 n/a 87% 87% 89%
NV 88% 396 n/a 85% 90% 90%
MN 87% 408 88% 89% 92% 86%
WY 87% 316 n/a 85% 88% 89%
\a) 87% 324 n/a 79% 89% 86%
OH 86% 541 86% 89% 89% 84%
IN 86% 818 n/a n/a 92% 85%
OK 85% 398 n/a 80% 89% 90%
MS 84% 400 n/a 83% 89% 83%
CT 83% 327 72% 85% 90% 81%
DE 82% 384 n/a 82% 87% n/a
NY 80% 488 69% 78% 92% 79%
HI 7% 394 n/a 70% n/a 81%
DC 69% 392 63% 69% 73% 70%
NCI Average 88% 16,619 84% 87% 91% 87%

*WI is notincluded in riskadjusted results due to lack of availability of data used forlridR2 dza G YSy G ® ¢2 &SS 2 L
choice variables, please refer to Appendix D.
**Includes choice of: daily schedule, how to spend money, and free time activities
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National Core Indicators

Table39./ K248 2NJ 6SNB | o1 NB (KSe O2dAf R NBljdSad G2 OKFy3S GKSAN

OK22aS8S> o6dzi OFry NBljdzSad G2 OKIyaSQ NBalLRyaSasr LINE E& NBalLkRy
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

AL 98% 380 n/a 96% 100% 100%
TN 97% 426 n/a 98% 95% 100%
NV 90% 374 n/a 86% 93% 98%
ME 90% 367 n/a 92% 93% 87%
KS 88% 356 n/a 91% 86% 92%
WI 87% 383 71% 84% 88% 88%
IN 86% 7 n/a n/a 93% 84%
WA 86% 381 n/a 97% 85% 84%
AZ 86% 466 n/a 83% 80% 87%
OK 84% 388 n/a 84% 82% 83%
Co 83% 387 n/a 84% 93% 87%
AR 83% 366 63% 97% 91% 83%
NY 81% 459 7% 76% 98% 83%
SD 80% 324 n/a 78% 83% 85%
LA 78% 396 78% n/a 78% 78%
OH 78% 513 51% 78% 84% 84%
VT 78% 308 n/a 50% 94% 83%
FL 76% 1,303 n/a 73% 91% 2%

Within Average Range

Ml 74% 414 n/a 70% 76% 7%
uT 73% 358 60% 79% 91% 64%
MS 73% 362 n/a 67% 2% 74%
NC 67% 602 29% 62% 80% 78%
MO 66% 368 n/a 51% 2% 71%
IL 65% 369 n/a 58% 2% 73%
GA 65% 426 n/a 66% 73% 63%
WY 63% 300 n/a 58% 7% 55%

Significantly Below Average

RI 62% 424 n/a 59% 64% 63%
MN 62% 372 63% 57% 70% 66%
VA 60% 780 43% 56% 79% 66%
CT 52% 296 n/a 43% 66% 60%
PA 49% 626 37% 37% 61% 51%
MA 47% 386 n/a 48% 57% 39%
DC 38% 373 34% 37% 33% 40%
HI 30% 365 n/a 21% n/a 37%
E 28% 305 n/a 26% 44% n/a
KY 23% 430 n/a 20% 17% 27%
NCI Average 70% 15,910 55% 66% 7% 73%
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Work

People have support to find and maintain community integrated employment.

There are 11 Work indicators measured by the Adult Consumer Survey:

The percentage of people with a paid job in the community

The average number ohours worked biweekly by people with jobs in the community

The average biweekly earnings of people with paid jobs in the community

The average biweekly hourly earnings of people with a paid job in the community

Of those with a paid job in the community, th percentage of people who were continuously

employed throughout the previous year

6. Of those with a paid job in the community, the average length of time they have been working at
their current job

7. Of those with a paid job in the community, the percentagd people who receive vacation and/or
sick time benefits

8. The percentage of people who have a goal of integrated employment in their service plan

9. The percentage of people who do not have a paid job in the community but would like to have one

10. The percentageof people who go to a day program or have some other daily activity

11.The percentage of people who do volunteer work

a s wbdh e

A paid community job, either individual or group, takes place in an integrated setting.

A paid individual job takesplace in a local busines alongside peers who do not have disabilitiesthat is,
the job is part of the typical labor market (e.g., competitive employment)A paid group job in a
Community-based Group Residential Settingis done in an integrated setting, as part of a group of ho
more than eight people with disabilities (e.g., enclave, work crew)

NCI reports on three types of community jobs: (1) individual job without publicly funded

supports ? an individual job in which the person does not receivestate or other funded supports;
(2) individual job with publicly funded supports 2 an individual job in which the person receives
state or other funded supports; and (3) group -supported ? a job that takes part in an integrated
setting but is done with a group of individuals with disabilities (e.g., work crew). Group  -supported
jobs may or may not receive publicly funded supports.

Tables40 through 59 present items from the Work domain. All urcollapsed state data frequencies for
these survey questions are disfayed in Appendix D.



National Core Indicators
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National Core Indicators

Table40. Haspaid job in the community ihformation comes from Background Information sectipt

Overall in N ICF/IID and Other Community-based Group Own Home Par en tJ
SIEE Institutional Settings Residential Settings Rel ati vebod
Significantly Above Average
CT 42% 319 n/a 26% 62% 53%
VT 42% 325 n/a 24% 35% 58%
MN 41% 402 31% 37% 67% 44%
WA 41% 402 n/a 19% 37% 49%
SD 38% 361 n/a 20% 60% 38%
WY 37% 293 n/a 25% 45% 43%
MA 30% 351 n/a 17% 50% 47%
RI ** 26% 349 n/a 14% 33% 36%

Within Average Range

ME 24% 374 n/a 18% 52% 29%
OH 24% 556 5% 11% 32% 31%
uT 19% 398 0% 19% 47% 14%
GA 18% 461 n/a 5% 33% 20%
MS 17% 370 n/a 20% 27% 11%
IN 17% 821 n/a n/a 27% 15%
Mi 17% 360 n/a 8% 30% 18%
OK 17% 400 n/a 21% 26% 4%
PA ** 16% 549 5% 9% 39% 15%
DE 16% 401 n/a 16% 32% n/a
TN 16% 402 n/a 17% 17% 10%
NV 15% 399 n/a 11% 23% 11%
LA 15% 427 11% n/a 26% 12%
Cco 15% 407 n/a 11% 28% 8%
WI 15% 383 3% 0% 15% 20%
AZ 15% 451 n/a 16% 22% 12%
KS 15% 368 n/a 8% 22% 16%

Significantly Below Average

NC 13% 777 3% 14% 31% 13%
VA 11% 765 2% 14% 16% 7%
NY 10% 488 2% 8% 25% 12%
FL 9% 1,429 n/a 4% 19% 9%
IL 9% 352 n/a 7% 28% 9%
MO 9% 395 n/a 8% 10% 7%
KY 9% 419 n/a 13% 7% 10%
AL 9% 394 n/a 9% 9% 9%
DC ** 7% 275 0% 9% 10% 9%
AR 7% 354 2% 0% 16% 4%
HI 5% 398 n/a 7% n/a 6%
NCI Average 19% 16,375 6% 14% 30% 20%
tltem changed from previous yeargommunity employment categories were described differefitiy201516 (see Appendix A)
FF{UFU0S KFER I fFNBS ydzZYoSNI 2F¥ aR2yQu 1y26¢é NbalLRyasSa lyR YAaaAiy3d
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National Core Indicators

Type of Paid Community Job
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NCI reports on three types of community jols) individual job without publicly funded supportsan individual join which the
person does not receive state or other funded suppp{®3individual job with publicly funded supportsan individual job in which
the person does receive state or other funded supports; andr@)p-supported a job that takes part in an iegrated setting but

is done with a group of individuals with disabilities (e.g., work crew). Gsapported jobs may or may not receive publicly funded
supports.
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National Core Indicators

Table4l. Type of employment among those reported to have a paid jolthe community(information comes from Background
Information section) +*

Individual Job With Individual Job Without Group Job With or Without
Publicly Funded Supports Publicly Funded Supports Publicly Funded Supports
AL 48% 21% 21% 34
AR 37% 53% 19% 24
AZ 12% 15% 71% 67
CO 32% 25% 41% 61
CT 22% 8% 76% 135
DC 60% 13% 21% 20
DE 67% 10% 26% 65
FL 47% 47% 8% 135
GA 54% 24% 23% 83
HI 27% 33% 25% 20
IL 35% 41% 26% 33
IN 41% 53% 4% 140
KS 48% 40% 16% 54
KY 53% 38% 6% 39
LA 7% 20% 52% 65
MA 37% 29% 47% 106
ME 63% 30% 11% 91
Mi 22% 35% 59% 61
MN 33% 50% 32% 166
MO 33% 58% 8% 37
MS 56% 39% 10% 64
NC 62% 28% 13% 99
NV 17% 22% 31% 61
NY 50% 34% 18% 51
OH 43% 25% 38% 131
OK 4% 9% 84% 67
PA 37% 38% 33% 89
RI 55% 18% 29% 91
SD 17% 47% 40% 136
TN 36% 38% 35% 64
uT 49% 25% 22% 77
VA 19% 13% 68% 82
VT 80% 20% 0% 137
WA 83% 8% 9% 164
WI 4% 2% 84% 57
WY 24% 62% 12% 108
NCI Average 39% 30% 31% 2,914

+ Item changed from previous yeaygommunity employment categories wedescribed differently for 20186 (see Appendix A)
*Percentages may not add up to 100% if type of employment was unknown; N represents the number of people who participated ir
at least one of these work types.
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National Core Indicators

Average Bi-weekly Hours by Type of Paid
Community Employment

100

80
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40 251 28.5 30.0

Individual Job With  Individual Job Without  Group Job With or
Publicly Funded Publicly Funded Without Publicly
Supports Supports Funded Supports

NCI reports orthree types of community jobg1)individual job without publicly funded suppottsan individual job in which the
person does not receive state or other funded suppp{®3individual job with publicly funded supportsan individual job in which
the persondoes receive state or other funded supports; anddi®up-supported a job that take part in an integrated settinigut

is done with a group of individuals with disabilities (e.g., work crew). Gsopported jobs may or may not receive publicly funded

supports.
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National Core Indicators

Table42. Average number of biweekly hourby type of community employment among those reported to have a paid job in the
community (information comes from Background Information sectips A

Individual Job With Individual Job Without Group Job With or Without

Publicly Funded Supports Publicly Funded Supports Publicly Funded Supports

AZ n/a n/a 39.0
CT 28.6 n/a 28.0
DE 38.7 n/a n/a
FL 32.0 314 n/a
GA 30.7 n/a n/a
IN 25.7 31.8 n/a
KS 21.8 n/a n/a
LA n/a n/a 34.2
MA 23.7 24.7 19.3
ME 13.6 n/a n/a
Ml n/a n/a 20.6
MN 27.6 37.3 28.0
MS 28.8 26.0 nla
NC 26.4 17.9 n/a
NY 32.6 n/a n/a
OH 31.0 33.7 325
OK n/a n/a 40.6
PA 22.0 28.7 n/a
RI 19.2 n/a 14.6
SD 20.2 28.2 22.6
uTt 15.9 n/a n/a
VA n/a n/a 39.2
VT 14.7 26.1 n/a
WA 24.7 n/a n/a
Wi n/a n/a 41.2
WYy n/a 27.8 n/a
NCI Average 25.1 28.5 30.0

+ Item changed from previous yeaygommunity employment categories were described differently for 2065see Appendix A)
Note: The following stategre not included in analysis due to low N (<20) for each employment type: AL, AR, CO, DC, HlI, IL, KY, MC
NV, TN
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National Core Indicators

Average Bi-weekly Wage by Type of Paid
Community Employment

$300.00 $265.01
240.00 - 217.55 N
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$60.00 -
$0.00 -
Individual Job With  Individual Job Without  Group Job With or
Publicly Funded Publicly Funded Without Publicly
Supports Supports Funded Supports

NCI reports on three types of community jolok) individual job without publicly funded supporttsanindividual job in which the
person does not receive state or other funded suppp{23individual job with publicly funded supportsan individual job in which
the person does receive state or other funded supports; and@)p-supported a job that take part in an integrated settingut

is done with a group of individuals with disabilities (e.g., work crew). Gsopported jobs may or may not receive publicly funded
supports.
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National Core Indicators

Table43. Average biweekly gross wagéy type of conmunity employment among those reported to have a paid job in the
community (information comes from Background Information sectiptt

Individual Job With Individual Job Without Group Job With or Without

Publicly Funded Supports Publicly Funded Supports Publicly Funded Supports

AZ n/a n/a $185.02
CT $267.83 n/a $193.31
FL $271.70 $229.30 n/a
GA $305.87 n/a n/a
IN $174.41 $236.66 n/a
LA n/a n/a $111.44
MA $228.86 $228.77 $132.20
ME $116.94 n/a n/a
MI n/a n/a $139.93
MN $118.81 $317.57 $154.73
NC $236.83 n/a n/a
OH $313.24 $312.41 $239.13
OK n/a n/a $227.76
RI $169.87 n/a n/a
SD $220.62 $275.70 $166.09
VA n/a n/a $187.46
VT $144.23 $256.13 n/a
WA $258.97 n/a n/a
wi n/a nla $440.84
wY n/a $263.54 n/a
NCI Average $217.55 $265.01 $197.99

+ Item changed from previous yeaggommunity employment categories were described differently for 2065see Appendix A)
Note: The following states are not included in analysis due to low N (<20) for each employment type: AL, AR, CO, DCKSE, HI, IL,
KY, MO, MS, NV, NY, PA, TN, UT

NCI Adult Consumer Survey Results 2065 58



National Core Indicators

Average Bi-weekly Hourly Wage by Type of Paid
Community Employment
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Individual Job With  Individual Job Without  Group Job With or

Publicly Funded Publicly Funded Without Publicly

Supports Supports Funded Supports

NCI reports on three types of community jolg) individual job without publicly funded supporttsan individual job in which the
person does not receive state or other funded suppp{23individual job with publicly funded supportsan individual job in which
the person does receive state or other funded supports; andr@)p-supported a job that take part in an integrated settinigut

is done with a group of individuals with disabiliti@sg., work crew). Groupupported jobs may or may not receive publicly funded
supports.
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National Core Indicators

Table44. Average biweekly hourly wage by type of community employmearhong those reported to have a paid job in the
community (information comes from Background Information sectigrt

Individual Job With Individual Job Without Group Job With or Without

Publicly Funded Supports Publicly Funded Supports Publicly Funded Supports

AZ n/a n/a $5.38
CT $9.48 n/a $9.23
FL $8.53 $8.97 n/a
GA $8.76 n/a n/a
IN $7.14 $7.57 n/a
LA n/a n/a $3.82
MA $9.64 $9.56 $8.17
ME $9.60 n/a n/a
MI n/a n/a $7.60
MN $5.05 $8.71 $6.18
NC $8.52 n/a n/a
OH $10.63 $9.12 $7.73
OK n/a n/a $5.70
RI $9.32 n/a n/a
SD $9.99 $9.53 $6.93
VA n/a n/a $5.93
VT $9.88 $10.20 n/a
WA $10.79 n/a n/a
Wi n/a n/a $8.64
wY n/a $9.16 n/a
NCI Average $9.03 $9.10 $6.85

+ Item changed from previous yeaggommunity employment categories were described differently for 2065see Appendix A)
Note: Thefollowing states are not included in analysis due to low N (<20) for each employment type: AL, AR, CO, DC, DE, HI, IL, K
KY, MO, MS, NV, NY, PA, TN, UT
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National Core Indicators

Average Length of Employment at Paid Community
Job (in Months)
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National Core Indicators

Table45. Length of employment in current job among those reported to have a paid job in the community (information comes
from Background Information sectign

S ‘ Average Months ‘ N
AL 41.4 28
AR 57.7 29
AZ 43.3 37
CO 76.5 44
CT 82.0 80
DE 46.7 33
FL 76.6 132
GA 72.0 71
IL 76.8 29
IN 111.8 133
KS 66.0 46
KY 65.3 50
LA 67.8 47
MA 76.7 92
ME 76.6 79
Mi 56.1 46
MN 91.7 162
MO 84.5 33
MS 62.6 45
NC 68.4 72
NV 56.3 86
NY 79.9 47
OH 62.2 111
OK 64.1 67
PA 66.5 59
RI 54.0 79
SD 59.5 129
TN 57.8 50
uT 67.7 51
VA 70.8 61
VT 62.3 129
WA 72.0 150
WY 55.5 81
NCI Average 67.5 2,388

Note: Thefollowing states are not included in analysis due to low N (<20): DC, HI, WI
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National Core Indicators

Table46. Receives paid vacation and/or sick time at their job (among those reported to have a job in the community; information
comes from Background Information sectiot)

‘ Overall in ICF/IID and Other Community-based Group 1 Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

CT 57% 77 n/a n/a 57% 56%
OH 40% 106 n/a n/a 37% 40%
Within Average Range

IL 44% 25 n/a n/a n/a n/a
NY 42% 38 n/a n/a n/a n/a
MA 40% 90 n/a 33% 43% 45%
CcO 37% 35 n/a n/a n/a n/a
MN 34% 156 n/a 30% 47% 34%
wy 32% 78 n/a n/a 50% 20%
NV 31% 75 n/a 35% 35% n/a
KS 30% 44 n/a n/a n/a n/a
MO 29% 34 n/a n/a 38% n/a
AZ 29% 49 n/a n/a n/a 12%
IN 28% 123 n/a n/a 38% 23%
KY 28% 43 n/a n/a n/a n/a
PA 28% 43 n/a n/a n/a n/a
FL 26% 125 n/a n/a 31% 22%
DE 25% 40 n/a 21% n/a n/a
GA 25% 76 n/a n/a 22% 25%
WA 24% 147 n/a n/a 32% 21%
RI 24% 79 n/a n/a 33% 21%
uT 20% 50 n/a n/a n/a n/a
SD 20% 126 n/a 10% 27% n/a
TN 19% 42 n/a n/a n/a n/a
AL 17% 29 n/a n/a n/a n/a
VA 17% a7 n/a 17% n/a n/a
ME 16% 73 n/a 17% n/a n/a
OK 15% 65 n/a 14% 15% n/a
Ml 15% 46 n/a n/a n/a n/a
NC 15% 80 n/a 4% n/a 19%
AR 12% 25 n/a n/a n/a n/a

Significantly Below Average

VT 11% 125 n/a n/a n/a 14%
MS 11% 47 n/a n/a n/a n/a
LA 9% 44 n/a n/a n/a n/a
NCI Average 26% 2,282 n/a 20% 36% 27%

+ Item changed from previous yearsvording changed for 20156 (see Appendix A)
Note: Thefollowing states are not included in analysis due to low N (<20): DC, HI, WI
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National Core Indicators

Job Industry
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National Core Indicators

Table47. Four most common job types among those reported to have a paid job in the community (information comes from
Background Information section

Food Building and Retail Job Assembly,

Preparation Grounds Manufacturing,

and Food Cleaning or or Packaging

Service Maintenance

AL 12% 42% 12% 12% 33
AR 38% 31% 0% 0% 29
AZ 14% 29% 14% 8% 65
CO 17% 30% 19% 13% 47
CT 10% 29% 15% 16% 98
DE 21% 43% 6% 8% 53
FL 20% 21% 30% 4% 140
GA 20% 33% 29% 4% 83
HI 35% 40% 15% 5% 20
IL 21% 12% 21% 18% 33
IN 28% 19% 28% 8% 137
KS 29% 31% 14% 4% 51
KY 25% 20% 32% 7% 56
LA 21% 40% 13% 4% 52
MA 18% 27% 19% 13% 99
ME 21% 28% 25% 5% 87
Mi 22% 33% 10% 12% 51
MN 13% 25% 12% 30% 163
MO 11% 34% 18% 3% 38
MS 36% 36% 12% 0% 58
NC 21% 23% 20% 2% 94
NV % 47% 11% 12% 90
NY 16% 22% 26% 12% 50
OH 16% 31% 14% 12% 130
OK 3% 46% 15% 7% 67
PA 28% 14% 20% 9% 74
RI 22% 29% 8% 4% 85
SD 24% 36% 10% 8% 135
TN 23% 42% 11% 4% 53
uT 23% 35% 9% 14% 57
VA 15% 32% 18% 10% 68
VT 11% 27% 27% 8% 131
WA 20% 29% 19% 6% 163
WI 14% 27% 19% 5% 63
WY 22% 24% 25% 3% 92
NCI Average 20% 30% 17% 8% 2,745

+ Item changed from previous yeaygommunity employment categories were described differently for 2065see Appendix A)
Note: DC excludedue to low N (<2p

NCI Adult Consumer Survey Results 2085 66



National Core Indicators
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National Core Indicators

Table48. Would like a job in the community (amonthosereported not to have a paid community job from Background sectjon
wesSaQ NBatlRyaSa 2yfeo
1 Overall in ICF/IID and Other Community-based Group

State Institutional Settings Residential Settings

Significantly Above Average

DE 73% 165 n/a 71% n/a n/a
DC 66% 80 n/a 61% n/a 78%
ME 61% 150 n/a 72% n/a 54%
NC 59% 250 58% 65% 45% 57%

Within Average Range

OK 60% 101 n/a 68% n/a 58%
AR 59% 108 n/a n/a 64% 50%
uT 56% 125 n/a 59% 52% 57%
HI 54% 122 n/a n/a n/a 56%
AL 53% 278 n/a 56% 56% 50%
WY 53% 100 n/a 66% 36% n/a
VA 52% 293 33% 55% 48% 53%
VT 52% 140 n/a n/a 48% 83%
MN 52% 79 n/a 53% n/a 60%
SD 51% 109 n/a 61% 34% n/a
IL 50% 150 n/a 58% n/a 39%
MS 50% 161 n/a 53% 47% 49%
GA 49% 194 n/a 47% 41% 54%
WA 48% 117 n/a n/a 39% 61%
RI 48% 117 n/a 47% 33% 65%
NV 46% 241 n/a 43% 51% 43%
MA 45% 134 n/a 43% n/a 47%
OH 42% 177 35% 38% 55% 34%
Ml 42% 146 n/a 37% 41% 43%
Wi 41% 141 n/a n/a 39% 36%
IN 40% 389 n/a n/a 47% 38%
LA 40% 142 55% n/a 55% 26%
CcoO 40% 145 n/a n/a 48% 40%
KS 39% 159 n/a 36% 44% 36%
CT 38% 74 n/a 26% n/a 45%
NY 38% 208 n/a 34% 41% 43%

Significantly Below Average

FL 41% 655 n/a 45% 43% 37%
TN 36% 222 n/a 43% 44% 22%
MO 36% 188 n/a 33% 35% n/a
PA 35% 215 n/a 35% 23% 43%
KY 29% 206 n/a 37% 33% 21%
AZ 7% 269 n/a 6% 11% 6%
NCI Average 47% 6,550 45% 48% 43% 46%

+ Item changed from previous yeagcommunity employmentategories were described differently for 2616 (see Appendix A)
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Significantly Above Average

RI 69% 340 n/a 63%
WA 59% 398 n/a 55%
VT 50% 325 n/a 33%
DC 48% 183 11% 51%
MN 46% 380 31% 43%
MS 44% 374 n/a 56%
NV 44% 384 n/a 36%
OH 39% 591 22% 31%
DE 37% 380 n/a 37%

Within Average Range

WY 36% 304 n/a 33%
ME 34% 377 n/a 31%
OK 33% 400 n/a 35%
SD 31% 350 n/a 23%
CT 31% 332 n/a 17%
CO 30% 398 n/a 14%
TN 29% 417 n/a 29%
AL 28% 384 n/a 25%
MA 27% 403 n/a 17%
uT 27% 387 15% 27%
Ml 26% 417 n/a 21%
KS 25% 369 n/a 19%

Significantly Below Average

PA 24% 604 6% 16%
LA 23% 399 30% n/a
VA 23% 763 4% 28%
KY 22% 437 n/a 19%
IN 21% 796 n/a n/a
NY 21% 476 8% 15%
GA 20% 461 n/a 10%
AZ 20% 441 n/a 15%
WI 19% 376 0% 7%
NC 19% 797 3% 23%
AR 19% 364 13% 11%
FL 19% 1,408 n/a 12%
IL 17% 386 n/a 14%
HI 16% 392 n/a 14%
MO 15% 393 n/a 11%
NCI Average 30% 16,386 13% 26%

National Core Indicators

Table49. Have community employment as a goal in their service plaformation comes from Background Information sectipn

Overall in N ICF/IID and Other Community-based Group
SIEE Institutional Settings Residential Settings

Own Home

55%
55%
50%

n/a
64%
51%
56%
44%
69%

35%
43%
40%
39%
48%
51%
35%
48%
38%
40%
31%
37%

43%
29%
26%
29%
32%
37%
31%
24%
20%
37%
33%
33%
38%

n/a
19%
40%

Parent

Rel ati ve

80%
64%
66%
61%
52%
32%
44%
42%

n/a

40%
42%
25%
40%
44%
28%
23%
25%
51%
24%
27%
26%

27%
16%
19%
21%
19%
27%
21%
19%
25%
19%

9%
17%
16%
19%

7%
32%
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National Core Indicators

Table50. Takes classedraining, or does somethingp help get a job orabetter job °©

Overall in N ICF/IID and Other Community-based Group Own Home Par en tJ
SIEE Institutional Settings Residential Settings Rel ati vebod
Significantly Above Average
IL 47% 233 n/a 54% 33% 43%
GA 40% 284 n/a 42% 37% 43%
AL 38% 331 n/a 40% 35% 37%
AR 34% 215 50% 38% 36% 27%
DC 34% 190 n/a 28% n/a 44%
FL 29% 827 n/a 31% 22% 32%

Within Average Range

HI 32% 189 n/a 48% n/a 32%
uT 32% 230 n/a 32% 29% 29%
Mi 31% 275 n/a 29% 26% 38%
MA 29% 296 n/a 27% 12% 45%
SD 28% 273 n/a 34% 17% 41%
NC 27% 423 21% 31% 19% 30%
MS 26% 286 n/a 33% 17% 29%
ME 25% 278 n/a 24% 18% 28%
RI 24% 341 n/a 25% 19% 26%
CT 23% 227 n/a 20% 27% 24%
OH 22% 384 23% 19% 15% 29%
MN 22% 248 n/a 21% 17% 26%
NV 22% 338 n/a 25% 17% 23%
OK 22% 195 n/a 22% 14% 25%
LA 21% 281 22% n/a 14% 25%
IN 21% 558 n/a n/a 14% 24%
DE 21% 243 n/a 22% 12% n/a
Cco 20% 295 n/a 11% 16% 19%
wi 18% 292 20% 9% 15% 21%
WY 18% 234 n/a 17% 14% 24%
VT 17% 267 n/a n/a 15% 26%

Significantly Below Average

VA 18% 462 3% 20% 18% 20%
TN 17% 330 n/a 20% 16% 13%
NY 17% 296 n/a 11% 18% 20%
KS 14% 240 n/a 10% 14% 16%
PA 14% 419 0% 12% 11% 18%
WA 12% 262 n/a n/a 9% 13%
KY 12% 288 n/a 12% 2% 16%
AZ 12% 416 n/a 7% 17% 12%
MO 10% 247 n/a 5% 11% n/a
NCI Average 24% 11,193 20% 24% 18% 27%

°New variable to reporting
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National Core Indicators
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National Core Indicators

Table51. Attends a day program or workshap

‘ Overall in N ICF/IID and Other Community-based Group Own Home Par en tJ
SIEE Institutional Settings Residential Settings Rel ati vebod
Significantly Above Average
AL 93% 331 n/a 92% 86% 98%
IL 82% 258 n/a 97% 55% 73%
MS 7% 293 n/a 95% 54% 76%
DE 75% 274 n/a 75% 66% n/a
KY 74% 299 n/a 94% 43% 67%
ME 73% 289 n/a 71% 58% 87%
HI 2% 199 n/a 89% n/a 74%
KS 72% 266 n/a 89% 67% 48%
NV 70% 346 n/a 76% 58% 76%
RI 70% 344 n/a 70% 51% 80%
AR 70% 217 92% 88% 63% 62%
MA 70% 310 n/a 78% 43% 2%
GA 69% 311 n/a 80% 60% 67%
VA 69% 502 33% 7% 61% 67%
OH 65% 399 81% 71% 59% 62%

Within Average Range

uT 63% 241 n/a 80% 45% 51%
NY 63% 309 n/a 80% 26% 59%
(6{0) 63% 305 n/a 84% 32% 65%
SD 62% 279 n/a 85% 38% 68%
NC 61% 437 69% 86% 26% 44%
Ml 56% 286 n/a 65% 41% 57%
PA 56% 429 52% 7% 29% 57%
IN 56% 578 n/a n/a 49% 58%
AZ 54% 421 n/a 74% 43% 51%
CT 54% 228 n/a 71% 27% 54%
MN 51% 251 n/a 2% 23% 39%
Wy 49% 237 n/a 73% 36% 35%

Within Average Range

LA 49% 289 83% n/a 24% 49%
MO 45% 273 n/a 55% 42% 59%
TN 45% 334 n/a 50% 31% 56%
FL 44% 852 n/a 64% 30% 41%
wi 42% 287 46% 65% 32% 42%
OK 32% 210 n/a 40% 20% 25%
\a) 14% 274 n/a n/a 8% 9%
WA 10% 266 n/a n/a 8% 9%
DC 0% 195 n/a 0% n/a 0%
NCI Average 57% 11,619 65% 74% 42% 55%

Hltem changed from previous yeargjuestion rephrased (see Appendix
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Table52. Volunteers

Overall in N ICF/IID and Other Community-based Group
SIEE Institutional Settings Residential Settings

Significantly Above Average

HI 49% 196 n/a 57%
MN 41% 249 n/a 43%
VA 40% 479 36% 43%
WI 40% 292 28% 19%
IN 38% 576 n/a n/a

With Average Range

DC 40% 190 n/a 38%
SD 39% 282 n/a 45%
MA 39% 298 n/a 38%
ME 39% 286 n/a 33%
AL 38% 331 n/a 34%
CT 37% 239 n/a 34%
uT 37% 236 n/a 41%
AR 34% 218 23% 36%
NC 34% 425 13% 27%
CcO 33% 299 n/a 31%
IL 33% 242 n/a 30%
RI 33% 347 n/a 31%
WY 32% 237 n/a 21%
LA 32% 284 29% n/a
GA 30% 300 n/a 25%
DE 30% 250 n/a 26%
Mi 30% 275 n/a 21%
KS 29% 259 n/a 22%
WA 29% 265 n/a n/a
NY 29% 309 n/a 31%
OH 28% 388 21% 30%
OK 28% 210 n/a 19%
PA 28% 429 24% 20%
MO 27% 267 n/a 28%
VT 27% 273 n/a n/a
MS 26% 288 n/a 28%

Significantly Below Average

NV 25% 342 n/a 31%
FL 23% 838 n/a 18%
TN 23% 332 nla 29%
KY 15% 292 n/a 16%
AZ 8% 411 n/a 5%
NCI Average 32% 11,434 25% 30%

National Core Indicators

Own Home

n/a
27%
17%
42%
27%

n/a
37%
35%
35%
40%
39%
24%
39%
33%
25%
39%
24%
34%
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23%
48%
30%
31%
28%
14%
26%
28%
15%
25%
21%
25%

18%
20%
14%
5%
7%
27%

Parent
Rel ati ve

50%
47%
33%
42%
41%

53%
33%
49%
54%
42%
40%
36%
33%
44%
36%
34%
44%
39%
34%
33%

n/a
36%
38%
32%
38%
29%
40%
34%
23%
25%
24%

23%
28%
24%
24%

9%
36%
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SeltDetermination

People have authority and are supported to direct and manage their own services.

There are seven indicators measured by the Adult Consumer Survey:

1. Proportion of people who werereported to be using a sekdirected supports option

2. Proportion of people selfdirecting who reported participating in decisions about using budget,
hiring staff, or managing services

3. Proportion of people selfdirecting who reported they make decisions about howtheir budget for
services is used

4. Proportion of people selfdirecting who reported they hire and manage their staff

5. Proportion of people selfdirecting who reported they have enough help deciding low to use their
budget/services

6. Proportion of people sefAE OAAOET ¢ xEIT OADPT OOAA OEAU OAKRAEOD.
in their budget

7. Proportion of people selfdirecting who report they get enough information about their
budget/services andthat the information is easy to understand

Tables 53 through 59 present the results for these seven core indicators.

All un-collapsed state data frequencies for these survey questions are displayeddppendix D.

IMPORTANT NOTE ON CHWGES TO THE SURVEY T AND ANALYSISNCI broadened the description of self
directed supports from only including thosepatrticipating in specific selfdirection programs or waivers
to include those who are using selflirection or participant direction for any part of their services|t is
phrased as:

"Seltdirected” or "participant-directed" supports options offer individuals (and their
representatives, including family members) the opportunity to manage some or all of their
services. They may hire andditheir own support workers and/or control how their budget is
spent.

Additionally, questionson selfdirection were moved from Section | (where only the person receiving
services may respond) to Section Il to allow for proxyesponseswhen applicable.
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National Core Indicators

Table53. Usesa selfdirected supports option(information comes from Background Information sectipt

Overall in ICF/IID and Other Community-based Group Own Home
S Institutional Settings Residential Settings

Significantly Above Average

WA 67% 406 n/a 16% 58%
Wi 33% 304 8% 12% 35%
IL 32% 386 n/a 5% 44%
KY 27% 450 n/a 1% 30%
uT 23% 407 0% 0% 12%
Ml 22% 420 n/a 2% 40%
KS 20% 378 n/a 2% 15%
FL 20% 1,433 n/a 0% 14%
HI 17% 401 n/a 2% n/a
VA 17% 747 6% 2% 27%

Within Average Range

PA 14% 611 4% 1% 10%
VT 12% 326 n/a 0% 10%
RI 10% 358 n/a 2% 13%
CT 9% 339 n/a 1% 11%
MN 7% 428 0% 0% 2%
Wy 7% 315 n/a 1% 4%

Significantly Below Average

SD 6% 354 n/a 0% 7%
NY 4% 484 0% 3% 8%
MO 4% 397 n/a 0% 2%
TN 4% 425 n/a 0% 4%
LA 3% 435 1% n/a 1%
GA 3% 468 n/a 0% 2%
OK 3% 400 n/a 0% 0%
OH 3% 574 1% 1% 3%
NC 2% 800 2% 0% 9%
MA 2% 416 n/a 0% 2%
AL 0% 396 n/a 0% 0%
AR 0% 363 0% 0% 0%
AZ 0% 471 n/a 0% 0%
CcO 0% 411 n/a 0% 0%
DC 0% 341 0% 0% 0%
DE 0% 436 n/a 0% 0%
IN 0% 825 n/a 0% 0%
ME 0% 386 n/a 0% 0%
MS 0% 414 n/a 0% 0%
NV 0% 400 n/a 0% 0%
NCI Average 10% 16,905 2% 2% 10%

+ltem changed from previous yeargjuestion rephrased (see Appendix A)

Parent
Rel ati ve

89%
44%
66%
57%
55%
40%
54%
33%
28%
44%

25%
39%
17%
21%
21%
19%

22%
7%
26%
10%
7%
5%
11%
3%
2%
7%
0%
0%
0%
0%
0%
n/a
0%
0%
0%
0%
21%
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National Core Indicators
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National Core Indicators

Table54. People who decide how budget for servicesuised(among those using a setfirection option and who participate in
making decisions laout how to use budget, hire staffor manage serviceproxy responses allowexP A

Individual Individual and Family Member Case Manager

Family or or Friend or Other State

Friends Employee
FL 12% 48% 40% 0% 231
HI % 14% 75% 4% 28
IL 4% 55% 38% 2% 47
KS 13% 50% 33% 3% 30
KY 15% 62% 23% 0% 26
Mi 20% 43% 30% 0% 44
PA 5% 36% 45% 14% 22
RI 0% 43% 35% 22% 23
uT 5% 35% 60% 0% 60
WA 14% 44% 38% 4% 214
WI 14% 48% 34% 4% 77
NCI Average 10% 44% 41% 5% 802

°New variable to reporting

AReported for those who wereeported to use a selfirected supports optiofirom Background section

Note: Thefollowing states are not included in analysis due to low N (Y20)AR AZ CQ CT, DG DE GA IN, LA MA, ME, MN, MO,
MS NG NV, NY, OH OK SO TN VA VT, WY
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National Core Indicators

Table55. Hires or manages stafimong those using aelf-direction option and who participate in making decisiondaut how to
use budget, hire staffor manage serviceproxy responses allowexP A

Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

PA 95% 21 n/a n/a n/a 95%
HI 93% 28 n/a n/a n/a 92%
uT 91% 57 n/a n/a n/a 91%
FL 85% 229 n/a n/a 91% 84%

Within Average Range

KY 83% 23 n/a n/a n/a 80%
WA 73% 204 n/a n/a 54% 85%
MI 71% 42 n/a n/a n/a 74%
Wi 67% 70 n/a n/a 73% 67%
KS 67% 27 n/a n/a n/a n/a
RI 64% 22 n/a n/a n/a n/a
IL 55% 44 n/a n/a n/a 57%
NCI Average 77% 767 n/a n/a 73% 80%
°New variable,toﬂrevporting , A o A S . A
AwWSLI2ZNIUSR T2N) UK2aS ¢ KkdrectedsshidportdNdptiar? fiein Baekgrouad séedich | a St T

Note: Thefollowing states are not included in analysis due to low N (<20): AL, AR, AZ, CO, CT, DC, DE, GA, IN, LA, MA, ME, MN, |
MS, NC, NV, NY, OH, GR, TN, VA, VT, WY
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National Core Indicators

Table56. Can make changes to individual budget/servicesgeded(among those using a setfirection option and who
participate in making decisionst®ut how to use budget, hire staffor manage servicegproxy responses allowedX

Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

FL 92% 229 n/a n/a 91% 92%
WI 91% 7 n/a n/a 85% 93%
Within Average Range

uT 91% 56 n/a n/a n/a 90%
KY 88% 24 n/a n/a n/a 86%
WA 87% 200 n/a n/a 91% 83%
KS 78% 27 n/a n/a n/a n/a
HI 74% 27 n/a n/a n/a 74%
RI 74% 23 n/a n/a n/a n/a
Ml 71% 42 n/a n/a n/a 67%
IL 64% 45 n/a n/a n/a 67%
NCI Average 81% 750 n/a n/a 89% 81%
AWSLIRNISR FT2N 1K24aS ¢ KdrectedSshdportiNdptiar fiei Baekgroudd sezsich || a St ¥

Note: Thefollowing states are not included in analysis due to low N (<20): AL, AR, AZ, CO, CT, DC, DE, GA, IN, LA, MA, ME, MN, |
MS, NC, NV, NY, OH, OK, PA, SD, TN, VA, VT, WY

NCI Adult Consumer Survey Results 2085 85



National Core Indicators

Has Enough Help Deciding How to Use

Budget/Services
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National Core Indicators

Table57. Has enougthelp deciding how to use their indidual budget/servicefamong those using a setfirection option and
who participate in making decisionsbmut how to use budget, hire staffor manage serviceproxy responses allowedX

Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Significantly Above Average
FL 96% 231 n/a n/a 94% 96%
Within Average Range

HI 96% 27 n/a n/a n/a 96%
PA 95% 21 n/a n/a n/a 95%
WA 93% 208 n/a n/a 97% 92%
Wi 93% 74 n/a n/a 92% 95%
uT 91% 58 n/a n/a n/a 91%
IL 87% 46 n/a n/a n/a 84%
RI 87% 23 n/a n/a n/a n/a
KY 84% 25 n/a n/a n/a 82%
Ml 83% 42 n/a n/a n/a 78%
KS 79% 29 n/a n/a n/a n/a
NCI Average 90% 784 n/a n/a 94% 90%

AwS L2 NI SR T 2 Nkporie@td Be asskrectédSshdports option from Background section
Note: Thefollowing states are not included in analysis due to low N (<20): AL, AR, AZ, CO, CT, DC, DE, GA, IN, LA, MA, ME, MN, |
MS, NC, NV, NY, OH, OK, SD, TN, VA, VT, WY
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National Core Indicators
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National Core Indicators

Table58. Gets information about how much money is left in budget/servicéamong those using a setfirection option and who
participate in making decisionst®ut how to use budget, hire staffor manage servicegproxy responses llowed) A

Overall in ICF/IID and Other Community-based Group Own Home Parent
SIEE Institutional Settings Residential Settings Rel ati vebd

Significantly Above Average

uT 97% 59 n/a n/a n/a 96%
KY 96% 25 n/a n/a n/a 95%
FL 94% 229 n/a n/a 91% 95%

Within Average Range

Wi 88% 76 n/a n/a 88% 88%
PA 86% 21 n/a n/a n/a 85%
KS 79% 28 n/a n/a n/a n/a
RI 78% 23 n/a n/a n/a n/a
Ml 74% 39 n/a n/a n/a 7%
IL 74% 46 n/a n/a n/a 70%
HI 58% 26 n/a n/a n/a 61%

Significantly Below Average

WA 68% 182 n/a n/a 75% 64%
NCI Average 81% 754 n/a n/a 85% 81%
AWSLIRNISR FT2N K24aS ¢ KdrectedSshdportiNdptiar fiei Baekgroudd sezsicd || a St T

Note: Thefollowing states are not included in analysis due to low N (<20): AL, AR, AZ, CO, CT, DC, DE, GA, IN, LA, MA, ME, MN, |
MS, NC, NV, NY, OH, OK, SD, TN, VA, VT, WY
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National Core Indicators

Table59. Information about budget/services is easy tanderstand(among those using a setfirection option and who participate
in making decisions laout how to use budget, hire staffor manage serviceproxy responses allowedX

Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Within Average Range

KY 92% 24 n/a n/a n/a 90%
FL 82% 215 n/a n/a 66% 85%
KS 77% 22 n/a n/a n/a n/a
WI 75% 68 n/a n/a 55% 87%
uT 75% 59 n/a n/a n/a 75%
IL 70% 37 n/a n/a n/a 71%
Ml 67% 30 n/a n/a n/a 62%
WA 67% 153 n/a n/a 86% 58%
NCI Average 76% 608 n/a n/a 69% 76%
AWSLIRNISR FT2N 1K24aS ¢ KdrectedSshdportiNdptiar fivi Bakgroudd sezsich | a St F

Note: Thefollowing states are not included in analysis due to low N (<20): AL, AR, AZ, CO, CT, DC, DE, GA, IN, LA, MA, ME, MN, |
MS, NC, NV, NY, OH, OK, PA, SD, TN, VA, VT, WY
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Community Inclusion, Participation, and Leisure

People have support to participaten everyday community activities.

There are four Community Inclusion indicators:

1. The proportion of people who regularly participate in integrated &tivities in their communities
(seven items within this indicator):
a. Went shopping (in the past month)
b. Wentout on errands or appointments (in the past month)
Went out for entertainment (in the past month)
Went out to eat (in the past month)
Went to religious services (in the past month)
Took part in community groups or participated in other activities in the community (in the
past month)
g. Wenton vacation (in the past year)
2. Proportion of people who report being able to go out and do the things they like to do
3. Proportion of people who report being able to go out and do the things they like to do enough
4. Proportion of people who report they have enough things to do at home

~® a0

These items are depicted in Tables 60 throughO7

Results from the Community Inclusion composite scale score, shown in Table 67, were produced by
adding four of the items: the number of times the @rson went shopping, on errands, for entertainment,
and out to eat.

All un-collapsed data frequencies for these survey questions are displayed in Appendix D.

IMPORTANT NOTE ON CHWGES TO THE SURVEYODL AND ANALYSISResponse options to questions around
the frequency of participation in community activities changed from being continuous (number of times
person did a certain activity) to being categorical (person did a particular activity O times,-2 times, etc).
Consequently, theway that the individual community inclusion items are being reportedin the tableshas
changed from the average number of times people performed the activity to the proportion of people
who performed the activity at least oncgthe charts demonstrate the NCI Average for all respse
options). The calculation ofthe Community Inclusion scale also changedfrom a simple sum ofthe
number of times the activities were performedto an average of thgroportions who performed the
activities at least onceThe calculation ofthe Community Inclusion scale is now similar to the calculation
of choice and decisioAmaking scales.
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Table60. Went out shopping at least once in the past monfproxy responses alloweyt

Overall in ICF/IID and Other Community-based Group
S Institutional Settings Residential Settings

Significantly Above Average

WYy 97% 306 n/a 96%
GA 95% 441 n/a 98%
ME 95% 391 n/a 94%
NV 94% 382 n/a 92%
AZ 94% 469 n/a 89%

Within Average Range

KY 94% 445 n/a 92%
TN 94% 429 n/a 94%
MO 93% 394 n/a 93%
SD 93% 326 n/a 91%
DC 92% 382 89% 93%
MN 92% 401 88% 93%
PA 92% 660 71% 94%
KS 92% 362 n/a 89%
RI 92% 450 n/a 89%
VT 92% 319 n/a 70%
MS 91% 394 n/a 98%
IN 91% 812 n/a n/a
IL 91% 377 n/a 90%
Mi 91% 429 n/a 85%
(o{0) 90% 403 n/a 74%
NC 90% 733 78% 91%
CT 90% 322 86% 90%
FL 90% 1,416 n/a 89%
VA 90% 804 62% 93%
OK 90% 397 n/a 89%
OH 89% 532 76% 91%
NY 89% 483 90% 87%
WA 89% 394 n/a 90%
AL 89% 380 n/a 85%
HI 88% 380 n/a 74%
uT 88% 380 44% 91%
MA 88% 406 n/a 87%
DE 86% 354 n/a 84%

Significantly Below Average

LA 84% 421 65% n/a
AR 84% 376 57% 97%
WI 83% 405 68% 88%
NCI Average 91% 16,755 73% 89%

Hitem changed from previous yeatsesponse options changed (see Appendix A)

National Core Indicators
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Table61. Went out on errands at least once in the past monfproxy responses alloweyt

Overall in ICF/IID and Other Community-based Group
S Institutional Settings Residential Settings

Significantly Above Average

DE 94% 329 n/a 93%
OK 94% 398 n/a 93%
SD 94% 312 n/a 96%
CcO 94% 401 n/a 96%
VT 94% 308 n/a n/a
TN 93% 429 n/a 97%
RI 93% 441 n/a 99%
AZ 93% 467 n/a 87%

Within Average Range

CT 92% 317 80% 94%
WA 92% 393 n/a 87%
KY 92% 447 n/a 91%
MA 91% 401 n/a 93%
WY 91% 299 n/a 88%
MN 91% 398 88% 94%
PA 91% 649 72% 96%
ME 91% 383 n/a 92%
IL 90% 378 n/a 93%
AL 89% 374 n/a 86%
NY 89% 484 87% 91%
Wi 88% 401 85% 81%
NV 88% 371 n/a 87%
Mi 88% 427 n/a 85%
MO 88% 392 n/a 83%
IN 87% 803 n/a n/a
DC 86% 367 82% 84%
MS 85% 395 n/a 88%
GA 85% 420 n/a 89%
LA 85% 424 68% n/a
OH 84% 522 65% 82%
AR 84% 381 76% 94%

Significantly Below Average

VA 85% 804 54% 88%
NC 85% 725 69% 87%
FL 84% 1,411 n/a 84%
KS 83% 360 n/a 84%
uT 81% 376 29% 84%
HI 75% 323 n/a 2%
NCI Average 88% 16,510 71% 89%

Hitem changed from previous yearsesponseoptions changedsee Appendix A)
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National Core Indicators
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National Core Indicators

Table62. Went out for entertainment at least once in the past montfproxy responses alloweyt
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

DC 89% 385 100% 84% 81% 90%
AZ 87% 470 n/a 76% 89% 91%
KY 86% 443 n/a 86% 91% 86%
CT 86% 321 90% 87% 82% 85%
TN 85% 433 n/a 88% 88% 75%
NV 85% 379 n/a 89% 80% 81%
RI 83% 443 n/a 90% 73% 89%
MN 83% 403 82% 86% 72% 87%
GA 83% 430 n/a 80% 85% 83%

Within Average Range

IL 82% 369 n/a 82% 88% 81%
OK 82% 394 n/a 78% 89% 82%
uT 80% 381 80% 83% 78% 78%
OH 79% 532 73% 86% 76% 83%
Wy 79% 308 n/a 74% 78% 88%
SD 78% 319 n/a 80% 78% 79%
FL 78% 1,411 n/a 88% 74% 74%
VA 78% 797 49% 85% 78% 72%
MA 7% 402 n/a 79% 75% 76%
AR 7% 379 71% 86% 78% 75%
Ml 7% 430 n/a 71% 80% 81%
CO 76% 404 n/a 74% 7% 75%
NC 76% 736 74% 78% 67% 7%
MO 76% 394 n/a 76% 78% 59%
WA 76% 397 n/a 68% 83% 7%
Wi 75% 404 76% 79% 70% 79%
KS 75% 357 n/a 73% 69% 81%
LA 74% 419 61% n/a 85% 75%
PA 74% 666 7% 80% 61% 74%
AL 72% 373 n/a 2% 82% 68%

Significantly Below Average

IN 71% 814 n/a n/a 71% 71%
DE 69% 347 n/a 68% 65% n/a
HI 69% 372 n/a 60% n/a 74%
NY 66% 483 84% 69% 47% 64%
MS 64% 396 n/a 73% 63% 60%
VT 63% 316 n/a 55% 59% 62%
ME 62% 381 n/a 61% 70% 60%
NCI Average 77% 16,688 76% 78% 76% 7%

Hitem changed from previous yearsesponse optionghangedsee Appendix A)
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Table63. Went out to eat at least once in the past montfproxy responses allowept

Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

GA 96% 445 n/a
KY 93% 446 n/a
wy 93% 304 n/a
IL 93% 372 n/a
AL 93% 376 n/a
TN 92% 432 n/a
MO 92% 393 n/a
RI 92% 449 n/a

Within Average Range

Cco 90% 400 n/a
MA 89% 404 n/a
VT 89% 318 n/a
SD 89% 326 n/a
KS 89% 362 n/a
CT 89% 322 n/a
NC 88% 735 79%
WA 88% 397 n/a
VA 88% 808 49%
OK 88% 396 n/a
OH 87% 533 75%
PA 87% 658 63%
IN 87% 813 n/a
uT 87% 382 64%
Mi 86% 429 n/a
FL 86% 1,412 n/a
MN 86% 404 85%
MS 86% 395 n/a
NV 86% 374 n/a
ME 85% 390 n/a
WI 84% 403 81%
LA 83% 405 69%
AZ 83% 468 n/a
AR 82% 379 57%
DC 82% 372 61%

Significantly Below Average

DE 82% 347 n/a
NY 81% 483 88%
HI 79% 373 n/a
NCI Average 88% 16,705 70%

Hitem changed from previous yearsesponse options changgdee Appendix A)
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NCI Adult Consumer Survey Final Report 208.5

Table64. Went out to religious service or spiritual practice at least once in the past mofgitoxy responses allowelt
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

State Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

GA 71% 418 n/a 64% 61% 78%
MS 70% 395 n/a 70% 74% 71%
AL 70% 372 n/a 68% 51% 80%
DC 68% 352 60% 70% 81% 62%
NC 66% 727 62% 69% 58% 67%
LA 64% 418 67% n/a 64% 61%
AZ 61% 463 n/a 49% 60% 63%
TN 59% 424 n/a 48% 61% 70%
uT 55% 35 48% 40% 59% 71%

Within Average Range

HI 52% 326 n/a 68% n/a 54%
VA 52% 800 38% 49% 41% 54%
OK 51% 398 n/a 43% 58% 57%
IN 50% 819 n/a n/a 48% 48%
AR 49% 375 36% 47% 54% 49%
MO 48% 387 n/a 46% 45% 53%
FL 47% 1,412 n/a 45% 47% 47%
SD 47% 321 n/a 50% 43% 51%
MN 46% 404 50% 41% 51% 50%
KS 45% 339 n/a 38% 51% 51%
Mi 45% 428 n/a 35% 48% 51%
KY 44% 434 n/a 34% 47% 50%
IL 44% 361 n/a 38% 22% 56%
OH 44% 530 31% 42% 40% 52%
PA 42% 648 44% 34% 39% 46%
WI 42% 406 37% 40% 44% 45%
DE 41% 352 n/a 39% 30% n/a

Significantly Below Average

RI 41% 432 n/a 35% 31% 41%
CO 39% 403 n/a 37% 34% 41%
MA 37% 393 n/a 33% 40% 43%
WY 37% 311 n/a 21% 42% 43%
CT 36% 318 n/a 32% 40% 38%
WA 36% 395 n/a 35% 32% 38%
ME 33% 385 n/a 27% 45% 30%
NV 32% 376 n/a 30% 29% 43%
NY 30% 481 24% 28% 34% 30%
VT 23% 317 n/a 38% 33% 26%
NCI Average 48% 16,495 45% 44% 47% 52%

Hitem changed from previous yeatsesponse options changed (see Appendix A)
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Table65. Participated in a community group in the past montproxy responsesllowed) ©
Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

GA 63% 421 n/a 63%
HI 62% 356 n/a 70%
uT 54% 375 32% 55%
WA 49% 395 n/a 42%
FL 47% 1,399 n/a 45%
NV 47% 381 n/a 47%
CT 47% 319 n/a 44%
MO 45% 385 n/a 40%
VA 42% 790 39% 42%

Within Average Range

KS 42% 321 n/a 43%
NC 41% 722 19% 48%
SD 41% 313 n/a 45%
IL 40% 352 n/a 37%
PA 39% 646 32% 38%
WY 38% 305 n/a 32%
MA 38% 388 n/a 35%
TN 37% 428 n/a 34%
MN 37% 401 52% 37%
Mi 36% 423 n/a 33%
RI 36% 436 n/a 40%
WI 36% 403 27% 23%
OK 36% 397 n/a 31%
IN 34% 807 n/a n/a
MS 34% 387 n/a 43%
AR 33% 368 19% 34%
LA 32% 415 25% n/a

Significantly Below Average

OH 30% 535 22% 18%
CcO 29% 402 n/a 21%
DC 29% 338 13% 29%
ME 28% 381 n/a 24%
VT 28% 317 n/a 30%
NY 23% 478 10% 22%
AL 22% 369 n/a 17%
AZ 19% 466 n/a 22%
DE 17% 338 n/a 16%
KY 16% 426 n/a 12%
NCI Average 37% 16,383 26% 36%

°New variable to reporting

Own Home

65%

n/a
61%
49%
52%
44%
47%
45%
43%

39%
45%
35%
36%
33%
38%
35%
33%
26%
43%
37%
34%
41%
31%
36%
44%
37%

34%
30%
25%
33%
33%
29%
31%
24%
22%

6%
37%

63%
59%
52%
52%
47%
53%
50%
58%
40%

42%
44%
49%
44%
40%
42%
45%
41%
37%
37%
34%
40%
39%
34%
27%
34%
34%

36%
32%
30%
30%
23%
26%
27%
16%

n/a
21%
39%
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Table66. Went on vacation in the past yeap(oxy responses allowejl+
Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

DC 75% 363 88% 86%
wyY 59% 306 n/a 45%
VT 58% 322 n/a 33%
MN 58% 403 48% 62%
ME 57% 385 n/a 53%
CO 55% 403 n/a 42%
VA 55% 800 18% 55%
uT 55% 377 16% 41%

Within Average Range

WA 53% 390 n/a 40%
MA 53% 395 n/a 48%
CT 53% 319 n/a 44%
WI 52% 404 37% 57%
NC 51% 728 34% 45%
IN 48% 819 n/a n/a
SD 48% 319 n/a 41%
AR 47% 371 30% 62%
KS 46% 345 n/a 36%
FL 46% 1,413 n/a 35%
IL 45% 365 n/a 34%
MS 45% 391 n/a 44%
PA 44% 657 19% 36%
OH 44% 527 31% 43%
RI 43% 440 n/a 39%
NY 43% 477 23% 45%
LA 42% 417 29% n/a
OK 42% 395 n/a 28%
NV 42% 371 n/a 36%

Significantly Below Average

MO 39% 393 n/a 37%
Mmi 39% 426 n/a 28%
AL 39% 373 n/a 30%
DE 36% 364 n/a 35%
GA 36% 419 n/a 26%
HI 35% 370 n/a 33%
TN 33% 424 n/a 31%
KY 31% 417 n/a 22%
AZ 24% 470 n/a 16%
NCI Average 46% 16,558 34% 41%

Hitem changed from previous yearsesponse optionghanged

Own Home

n/a
60%
41%
51%
55%
46%
46%
55%

50%
55%
52%
42%
46%
37%
51%
49%
45%
45%
39%
46%
32%
37%
37%
34%
39%
46%
44%

39%
43%
40%
21%
28%

n/a
28%
22%
36%
42%

60%
74%
63%
57%
59%
65%
58%
71%

62%
65%
63%
65%
63%
51%
68%
52%
64%
52%
63%
46%
55%
55%
51%
49%
51%
56%
49%

48%
53%
53%

n/a
40%
44%
39%
43%
25%
55%
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Table67. Community Inclusion scale score
Overall in ICF/IID and Other Community-based Group

State Institutional Settings Residential Settings

Significantly Above Average

KY 91% 451 n/a 90%
TN 91% 436 n/a 92%
wyY 90% 315 n/a 88%
RI 90% 461 n/a 92%
GA 90% 452 n/a 90%
CT 89% 331 82% 90%
IL 89% 380 n/a 90%
AZ 89% 474 n/a 79%

Within Average Range

SD 89% 333 n/a 89%
OK 88% 398 n/a 87%
MN 88% 409 85% 91%
NV 88% 388 n/a 89%
CO 87% 405 n/a 80%
DC 87% 391 84% 86%
MO 87% 396 n/a 84%
MA 86% 414 n/a 87%
WA 86% 398 n/a 81%
Ml 85% 432 n/a 81%
PA 85% 678 70% 90%
OH 85% 540 73% 87%
AL 85% 383 n/a 84%
VA 85% 814 53% 90%
NC 85% 746 75% 86%
FL 84% 1,430 n/a 87%
VT 84% 324 n/a 73%
KS 84% 369 n/a 83%
IN 84% 821 n/a n/a
uT 84% 388 54% 87%
ME 83% 393 n/a 83%

Significantly Below Average

Wi 82% 408 75% 84%
DE 82% 377 n/a 81%
MS 82% 400 n/a 88%
AR 82% 385 65% 93%
NY 82% 487 88% 81%
LA 81% 426 66% n/a
HI 78% 395 n/a 68%
NCI Average 86% 17,028 72% 86%

Own Home

95%
92%
90%
88%
92%
92%
95%
90%

90%
94%
87%
87%
93%
82%
90%
90%
90%
87%
84%
89%
91%
84%
87%
87%
82%
85%
84%
88%
87%

82%
82%
84%
90%
79%
91%

n/a

88%

92%
87%
93%
91%
89%
89%
86%
93%

86%
85%
88%
86%
88%
88%
7%
84%
87%
89%
85%
87%
85%
84%
88%
82%
86%
84%
84%
84%
84%

84%

n/a
78%
79%
80%
86%
83%
86%
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Table68. Able to go out and do the things like to do in the communRy
Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

AZ 93% 412 n/a 87%
PA 92% 432 90% 89%
IN 92% 571 n/a n/a
KY 92% 299 n/a 85%
WA 91% 257 n/a n/a
AR 91% 219 89% 100%
GA 90% 299 n/a 91%
VA 90% 499 4% 91%

Within Average Range

CT 89% 244 n/a 89%
MN 89% 251 n/a 90%
OH 89% 386 88% 87%
TN 89% 330 n/a 89%
MA 88% 311 n/a 89%
uT 88% 243 n/a 85%
DC 87% 189 n/a 84%
OK 86% 207 n/a 85%
LA 86% 287 7% n/a
HI 86% 188 n/a 71%
IL 85% 252 n/a 85%
MO 85% 265 n/a 7%
NC 85% 428 85% 80%
KS 84% 255 n/a 79%
FL 84% 836 n/a 76%
NY 83% 303 n/a 79%
AL 83% 334 n/a 81%
RI 82% 340 n/a 82%
SD 82% 285 n/a 7%
NV 81% 339 n/a 78%
WY 80% 237 n/a 7%
ME 80% 280 n/a 80%
MS 79% 283 n/a 79%

Significantly Below Average

CO 78% 304 nla 81%
WI 78% 285 68% 7%
Ml 77% 273 n/a 70%
DE 70% 232 n/a 68%
VT 65% 252 n/a n/a
NCI Average 85% 11,407 82% 82%

°New variable to reporting

Own Home

93%
92%
92%
89%
90%
90%
94%
89%

88%
90%
90%
92%
90%
93%

n/a
84%
88%

n/a
7%
88%
84%
87%
85%
90%
86%
83%
86%
90%
84%
82%
7%

80%
78%
81%
79%
75%
86%

96%
94%
92%
98%
93%
90%
88%
90%

93%
88%
90%
86%
89%
88%
90%
89%
88%
90%
88%
87%
89%
92%
88%
83%
84%
84%
88%
73%
81%
78%
80%

73%
78%
79%

n/a
62%
86%
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Table69. Able to go out and do the things likes to do in the community as often as want8 to
Overall in ICF/IID and Other Community-based Group Own Home

S Institutional Settings Residential Settings

Significantly Above Average

AZ 92% 400 n/a 89% 81%
KY 91% 287 n/a 83% 90%
PA 87% 398 n/a 86% 88%
GA 86% 277 n/a 75% 95%
TN 85% 314 n/a 85% 89%
WA 85% 248 n/a n/a 83%

Within Average Range

KS 83% 233 n/a 84% 77%
CT 83% 219 n/a 79% 90%
uT 81% 224 n/a 80% 79%
VA 80% 469 80% 78% 79%
MN 80% 241 n/a 7% 87%
IL 80% 214 n/a 80% 74%
MA 79% 279 n/a 7% 87%
LA 79% 260 70% n/a 81%
FL 79% 791 n/a 72% 75%
IN 78% 526 n/a n/a 71%
OH 7% 364 83% 81% 2%
NY 7% 281 n/a 76% 69%
MO 76% 250 n/a 74% 75%
DC 76% 182 n/a 74% n/a
RI 76% 309 n/a 79% 70%
NC 76% 402 2% 73% 63%
OK 76% 192 n/a 74% 79%
MS 75% 261 n/a 82% 71%
NV 74% 310 n/a 74% 7%
AR 73% 211 67% 60% 73%
WY 73% 201 n/a 74% 78%
CcO 73% 282 n/a 74% 64%
HI 72% 148 n/a n/a n/a
Ml 70% 250 n/a 69% 74%
SD 69% 267 n/a 63% 71%

Significantly Below Average

Wi 63% 257 n/a 69% 69%
DE 62% 201 n/a 62% 72%
AL 59% 319 n/a 66% 36%
VT 56% 228 n/a n/a 61%
ME 54% 258 n/a 56% 60%
NCI Average 76% 10,553 74% 75% 75%

°New variable to reporting

96%
96%
86%
87%
81%
86%

95%
83%
83%
81%
86%
80%
78%
81%
83%
80%
76%
80%
90%
87%
81%
83%
76%
73%
64%
79%
71%
67%
83%
67%
71%

54%

n/a
59%
58%
51%
78%
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Table70. Has enough things they like to do when at horfie
Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

AZ 96% 418 n/a 92%
IN 92% 574 n/a n/a
WA 92% 264 n/a n/a
TN 91% 333 n/a 92%
PA 91% 434 90% 93%
WI 90% 290 84% 84%
MN 89% 254 n/a 88%
KY 89% 299 n/a 78%
IL 88% 260 n/a 85%
VA 87% 501 78% 87%

Within Average Range

(6{0) 87% 307 n/a 92%
MO 86% 265 n/a 90%
GA 85% 303 n/a 7%
NC 85% 432 75% 85%
CT 84% 244 n/a 86%
FL 84% 837 n/a 76%
OH 84% 391 81% 76%
uT 84% 243 n/a 85%
SD 83% 284 n/a 82%
MA 83% 304 n/a 83%
AR 83% 223 75% 88%
LA 82% 289 74% n/a
NY 81% 307 n/a 80%
KS 81% 256 n/a 73%
RI 80% 349 n/a 90%
WY 79% 234 n/a 71%
OK 79% 210 n/a 81%
DC 78% 190 n/a 82%
Ml 78% 278 n/a 73%
AL 7% 328 n/a 78%

Significantly Below Average

NV 72% 346 n/a 70%
MS 71% 290 nla 63%
HI 71% 193 n/a 54%
VT 69% 262 n/a n/a
ME 66% 284 n/a 63%
DE 62% 238 n/a 60%
NCI Average 82% 11,514 80% 80%

°New variable to reporting

Own Home

93%
89%
92%
88%
89%
92%
86%
91%
84%
89%

84%
85%
93%
83%
84%
85%
82%
79%
85%
82%
84%
85%
81%
82%
75%
81%
76%

n/a
79%
74%

69%
68%

n/a
65%
65%
63%
82%

98%
93%
92%
93%
91%
92%
93%
95%
92%
89%

88%
7%
83%
87%
82%
88%
89%
83%
7%
83%
81%
85%
81%
93%
75%
91%
78%
79%
81%
7%

84%
80%
75%
67%
67%

n/a

85%
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Relationships

People have friends and relationships.
There are seven Relationship indicators:

1. Proportion of people who reported they have friends who are ot staff or family members

2. Proportion of people who reported theycan see or communicate with their familywhen they want

3. Proportion of people who reported they have friends (may be staff or family) and the support
needed to see their friends when they ant

4. Proportion of people who want more help to keep in contact with friends

5. Proportion of people who reported they had other ways of communicating with friendge.g., over
the phone, via email)

6. Proportion of people who reported they can go on a date if they want or can date with some
restriction

7. Proportion of people who reported they feel lonely at least half the time

In addition, NCI collects information as to why people cannot see their friesdvhen they want. Tables 71
through 78 present the results for these seven core indicators. The corresponding charts showun
collapsed averages.

All un-collapsed state data frequencies for these survey questions are displayed in Appendix D.
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Table7L1 I & FTNASYRA 6K2 INB y20 aidlFF 2N FlFYAf& YSYOSNR o6weSa
Overall in ICF/IID and Other Community-based Group

State Institutional Settings Residential Settings

Significantly Above Average

AL 89% 331 n/a 90% 90% 88%
ME 88% 285 n/a 87% 90% 89%
TN 87% 331 n/a 91% 89% 80%
IN 87% 575 n/a n/a 87% 86%
GA 84% 307 n/a 74% 88% 85%

Within Average Range

MN 83% 246 n/a 82% 87% 88%
SD 83% 281 n/a 81% 83% 87%
WYy 83% 233 n/a 84% 83% 81%
WA 83% 262 n/a n/a 85% 81%
IL 82% 260 n/a 79% 97% 80%
MA 82% 309 n/a 81% 88% 80%
VA 82% 500 76% 82% 83% 83%
MS 81% 290 n/a 79% 84% 81%
LA 81% 292 79% n/a 86% 78%
DC 81% 192 n/a 83% n/a 83%
MO 81% 267 n/a 79% 82% 74%
Wi 80% 291 80% 2% 86% 73%
OH 79% 392 74% 82% 82% 7%
CcO 78% 304 n/a 82% 79% 79%
AR 78% 221 70% 88% 78% 72%
FL 7% 852 n/a 73% 84% 74%
RI 75% 352 n/a 71% 85% 84%
KS 4% 258 n/a 67% 86% 75%
CT 74% 245 n/a 74% 82% 2%
PA 74% 438 95% 69% 73% 74%
OK 73% 212 n/a 2% 68% 82%
NY 71% 312 n/a 63% 75% 80%
NV 71% 345 n/a 73% 65% 76%
VT 71% 268 n/a n/a 71% 73%
Mmi 70% 282 n/a 57% 79% 74%
uT 70% 239 n/a 71% 68% 70%

Significantly Below Average

NC 69% 438 62% 67% 75% 71%
DE 68% 253 n/a 68% 79% n/a
HI 67% 196 n/a 64% n/a 76%
AZ 67% 422 n/a 67% 67% 68%
KY 60% 300 n/a 46% 7% 70%
NCI Average 7% 11,581 7% 75% 81% 78%
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Table72.2 I yia KStLJ G2 YIF1S 2N {SSLI Ay O2yil O
Overall in ICF/IID and Other Community-based Group

GAGK FTNASYRA
Own Home

S Institutional Settings Residential Settings

Significantly Above Average

OK 2% 195 n/a 78%
NV 65% 333 n/a 75%
AL 61% 327 n/a 58%
RI 59% 331 n/a 69%
uT 57% 220 n/a 63%
MA 55% 286 n/a 63%
SD 53% 270 n/a 56%

Within Average Range

CT 53% 239 n/a 57%
CcO 51% 295 n/a 59%
DE 49% 220 n/a 53%
MN 47% 241 n/a 51%
HI 47% 185 n/a 54%
LA 47% 288 42% n/a
MI 47% 271 n/a 63%
VT 46% 242 n/a n/a
VA 46% 470 45% 52%
FL 46% 800 n/a 55%
DC 46% 180 n/a 45%
MO 45% 233 n/a 41%
AR 45% 216 65% 52%
MS 44% 280 n/a 52%
GA 43% 282 n/a 66%
OH 41% 374 47% 45%
NY 41% 296 n/a 47%
IN 41% 529 n/a n/a
ME 41% 270 n/a 46%
KS 40% 240 n/a 39%
NC 39% 413 34% 41%

Significantly Below Average

Wi 34% 274 52% 50%
WA 34% 255 n/a n/a
IL 31% 251 n/a 33%
wy 30% 225 n/a 39%
PA 28% 388 n/a 34%
TN 27% 328 n/a 32%
KY 24% 293 n/a 31%
AZ 16% 418 n/a 17%
NCI Average 44% 10,958 48% 50%

°New variable to reporting

66%
53%
67%
47%
38%
33%
46%

50%
36%
32%
32%

n/a
48%
33%
41%
26%
40%

n/a
46%
34%
42%
35%
42%
22%
33%
27%
35%
32%

26%
31%
17%
20%
22%
23%
14%
23%
36%

67%
63%
63%
61%
59%
56%
63%

52%
58%

n/a
55%
49%
48%
42%
48%
47%
45%
46%

n/a
50%
39%
38%
38%
47%
44%
33%
50%
38%

32%
30%
33%
32%
25%
25%
25%
13%
45%
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Table73.1 I & FTNASYR& 6YlIe& 0SS adFFF 2N FFEYAT@0 YR GKS adzLILR NI Yy
Overall in ICF/IID and Other Community-based Group Own Home Parent

S Institutional Settings Residential Settings Rel ati ved

Significantly Above Average

KS 90% 242 n/a 92% 89% 89%
AZ 90% 397 n/a 88% 86% 91%
TN 89% 328 n/a 92% 89% 89%
AR 89% 196 91% 96% 88% 89%
PA 89% 368 n/a 89% 93% 90%
KY 88% 285 n/a 79% 93% 92%
VA 85% 445 7% 84% 84% 88%

Within Average Range

SD 84% 273 n/a 87% 86% 75%
MS 84% 269 n/a 81% 81% 88%
LA 83% 262 82% n/a 89% 80%
uT 83% 220 n/a 78% 93% 80%
NY 83% 253 n/a 85% 89% 79%
IL 82% 221 n/a 81% 90% 82%
WA 82% 243 n/a n/a 80% 85%
MA 82% 282 n/a 79% 92% 80%
OH 82% 355 80% 81% 84% 82%
MO 82% 233 n/a 82% 81% n/a
WY 82% 212 n/a 75% 87% 81%
NC 81% 372 97% 81% 78% 79%
HI 80% 166 n/a 68% n/a 85%
IN 80% 523 n/a n/a 81% 79%
GA 79% 280 n/a 73% 86% 79%
WI 79% 250 70% 93% 81% 74%
FL 79% 760 n/a 74% 86% 76%
RI 78% 317 n/a 82% 75% 88%
Mi 78% 246 n/a 75% 89% 73%
DC 77% 168 n/a 81% n/a 80%
MN 7% 237 n/a 76% 7% 78%
OK 7% 188 n/a 80% 79% 69%
CT 76% 234 n/a T7% 76% 76%
NV 76% 303 n/a 2% 84% 67%
AL 74% 316 n/a 71% 80% 75%
Cco 72% 259 n/a 73% 81% 63%
DE 2% 220 n/a 71% 7% n/a

Significantly Below Average

VT 58% 215 n/a n/a 69% 65%
ME 57% 236 n/a 63% 52% 52%
NCI Average 80% 10,374 83% 80% 83% 79%
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Table74. Reasons cannot always see friends °©

KS
NCI Average

Lack of
Transportation

55%
32%
15%
27%
48%
20%
34%
58%
33%
39%
22%
45%
16%
24%
35%
49%
34%
11%
34%
42%
28%
32%
36%
18%
25%
23%
30%
12%
29%
41%
35%
19%
40%
19%

n/a

n/a

31%

°New variable to reporting

Lack of
Support Staff

1%
6%
6%
24%
19%
12%
9%
13%
n/a
13%
2%
7%
9%
16%
10%
2%
8%
17%
5%
6%
4%
14%
9%
n/a
14%
13%
19%
6%
9%
8%
1%
7%
4%
13%
n/a
n/a

9%

Rules or
Restrictions

About Seeing
Friends

7%
32%
12%
16%
15%
27%

7%

6%

7%

9%

3%
31%
14%
11%

4%
15%

6%
25%

3%

8%
14%
11%

7%
15%

8%

8%
16%

9%
17%

6%

2%

9%

n/a
19%

n/a

n/a

12%
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Money/Cost of
Going Out

3%
3%
1%
2%
7%
2%
9%
4%
n/a
9%
n/a
3%
n/a
2%
1%
5%
6%
11%
3%
3%
5%
3%
2%
3%
3%
2%
8%
3%
3%
4%
1%
2%
4%
3%
n/a
n/a

4%

Difficulty
Finding a
Good Time to
Get Together

32%

6%
51%

9%
11%
31%
29%
15%

4%

9%
57%
10%
23%
27%
26%
12%
34%
19%
34%
12%
28%
27%
26%
21%
11%
34%
14%
48%
26%
31%
49%
47%
32%
16%

n/a

n/a

25%

3%
21%
15%
22%

0%

8%
13%

4%
56%
22%
15%

3%
39%
20%
23%
17%
12%
17%
21%
29%
20%
14%
21%
44%
39%
20%
14%
21%
17%
10%
11%
16%
20%
31%

n/a

n/a

19%
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Table75.1 & 2GKSNJ g &3

Overall in
State

(2 O02YYdyAOrdS 6AGK FNRASYRA
ICF/IID and Other
Institutional Settings

Own Home

Community-based Group

Residential Settings

Significantly Above Average

WA 90% 231 n/a n/a 93% 89%
LA 89% 235 83% n/a 92% 90%
SD 88% 267 n/a 77% 98% 89%
WY 88% 208 n/a 83% 91% 88%
MO 87% 205 n/a 85% 88% n/a
Within Average Range

MA 86% 269 n/a 85% 93% 84%
AR 85% 196 78% 91% 88% 78%
OK 85% 189 n/a 83% 90% 83%
MS 85% 270 n/a 88% 88% 76%
NV 84% 299 n/a 82% 89% 81%
DC 84% 169 n/a 83% n/a 88%
GA 84% 269 n/a 80% 90% 83%
WI 84% 243 n/a 84% 91% 82%
FL 83% 762 n/a 74% 92% 82%
TN 82% 316 n/a 93% 83% 67%
MN 82% 237 n/a 79% 95% 82%
OH 82% 355 79% 81% 83% 80%
CT 81% 220 n/a 7% 85% 84%
KS 81% 233 n/a 81% 83% 79%
PA 81% 320 n/a 80% 87% 78%
IL 81% 211 n/a 79% 92% 78%
uT 80% 212 n/a 79% 97% 75%
DE 80% 219 n/a 80% 88% n/a
NC 79% 357 81% 77% 93% 79%
VA 79% 441 87% 78% 85% 7%
IN 78% 503 n/a n/a 88% 76%
ME 78% 247 n/a 72% 87% 89%
AL 78% 309 n/a 76% 85% 78%
AZ 78% 393 n/a 68% 79% 81%
RI 78% 308 n/a 81% 85% 79%
Mi 76% 244 n/a 69% 87% 75%
NY 75% 236 n/a 68% 88% 78%
CO 75% 264 nla 74% 90% 69%
Significantly Below Average

KY 69% 145 n/a 65% n/a 73%
VT 67% 208 n/a n/a 80% 73%
HI 62% 156 n/a 55% n/a 66%
NCI Average 81% 9,946 82% 78% 89% 80%

°New variableto reporting
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Table76./ 'y aSS FTyR O02YYdzyAOFc(GS S6AGK GKSANI FleYAf e ogKSYSOSNI GKS
Overall in ICF/IID and Other Community-based Group Own Home Parent

S Institutional Settings Residential Settings Rel ati ved

Significantly Above Average

AZ 96% 413 n/a 89% 93% 98%
MN 94% 238 n/a 93% 96% 94%
PA 93% 353 n/a 90% 95% 96%
WA 93% 250 n/a n/a 88% 97%
KS 93% 244 n/a 92% 90% 100%
IN 92% 567 n/a n/a 86% 96%
OH 91% 367 89% 79% 88% 97%
TN 90% 309 n/a 87% 90% 100%

Within Average Range

HI 90% 190 n/a 75% n/a 98%
CT 90% 229 n/a 89% 89% 93%
GA 90% 290 n/a 73% 97% 93%
MA 89% 288 n/a 86% 94% 93%
NV 88% 323 n/a 86% 88% 100%
AR 88% 212 83% 96% 84% 90%
WI 88% 278 7% 85% 84% 95%
Mi 87% 268 n/a 74% 85% 97%
RI 86% 322 n/a 86% 83% 93%
MS 86% 278 n/a 80% 86% 91%
LA 86% 284 69% n/a 86% 94%
uT 86% 237 n/a 81% 82% 92%
VA 86% 464 94% 80% 76% 94%
IL 85% 241 n/a 79% 84% 94%
OK 85% 200 n/a 79% 88% 96%
SD 85% 280 n/a 86% 86% 88%
FL 84% 803 n/a 73% 78% 93%
WY 84% 231 n/a 74% 89% 93%
MO 84% 244 n/a 86% 81% 100%
CcO 83% 277 n/a 85% 82% 91%
NC 82% 418 95% 76% 83% 87%
DC 80% 168 n/a 72% n/a 90%
DE 79% 222 n/a 7% 96% n/a
NY 79% 282 n/a 69% 81% 90%

Significantly Below Average

KY 75% 298 n/a 59% 82% 95%
AL 73% 323 n/a 61% 86% 83%
VT 70% 246 n/a n/a 84% 84%
ME 61% 237 n/a 51% 2% 88%
NCI Average 85% 10,874 84% 80% 86% 94%

Hitem changed from previous yeargjuestion rephrased see Appendix A
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Table77.CSSfa ft2ySfte owesSas 2FTGSyQ NBalLlRyaSa 2yfeo
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average
DE 19% 243 n/a 19% 25% n/a
Within Average Range

KS 18% 262 n/a 17% 16% 17%
NV 17% 339 n/a 17% 16% 16%
uT 16% 231 n/a 19% 20% 11%
AR 16% 223 36% 28% 8% 15%
CcO 16% 302 n/a 11% 23% 16%
ME 16% 273 n/a 17% 10% 16%
HI 15% 188 n/a 16% n/a 16%
WI 15% 282 13% 19% 14% 12%
AL 14% 326 n/a 15% 10% 14%
RI 14% 339 n/a 11% 17% 19%
WYy 14% 233 n/a 14% 14% 17%
MS 14% 286 n/a 13% 14% 13%
MA 13% 293 n/a 16% 16% 9%
SD 13% 276 n/a 17% 9% 10%
IN 12% 563 n/a n/a 13% 12%
IL 12% 250 n/a 9% 3% 17%
MI 12% 277 n/a 14% 10% 9%
DC 12% 191 n/a 14% n/a 6%
MN 11% 252 n/a 14% 10% 9%
WA 11% 257 n/a n/a 10% 11%
OH 11% 382 27% 9% 16% 5%
OK 11% 209 n/a 10% 15% %
VT 10% 259 n/a n/a 19% 8%
NC 10% 430 5% 11% 12% 9%
NY 9% 307 n/a 8% 16% 6%
MO 9% 259 n/a 8% 10% n/a
CT 9% 244 n/a 11% 2% %
VA 8% 472 6% 11% 6% %

Significantly Below Average

FL 8% 824 n/a 11% 9% 5%
LA 7% 285 9% n/a 7% 5%
TN 7% 331 n/a 11% 6% 1%
GA 6% 297 n/a 10% 9% 3%
PA 6% 418 0% 9% 10% 3%
KY 5% 298 n/a 4% 0% %
AZ 5% 415 n/a 10% 2% 4%
NCI Average 12% 11,316 14% 13% 12% 10%

#ltem changed from previousyeats y I f @ aAa y2¢ 2yfeé AyOfdzRSa a2FiGSyé¢ NBalLRyas
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Table78./ 'y 32 2y | RIFGS AF GKSe@
responses only)

Overall in ICF/IID and Other
SIEE Institutional Settings

Significantly Above Average

VT 88% 197 n/a
WA 87% 184 n/a
TN 85% 253 n/a
KS 85% 235 n/a
GA 82% 267 n/a
Wi 82% 208 n/a
SD 80% 255 n/a
AL 79% 312 n/a
FL 79% 639 n/a
OH 79% 328 63%

Within Average Range

MO 7% 202 n/a
MA 7% 252 n/a
MI 76% 230 n/a
ME 74% 199 n/a
uT 74% 210 n/a
CcoO 74% 243 n/a
AR 73% 182 78%
PA 72% 320 n/a
WY 2% 213 n/a
IN 71% 461 n/a
NV 71% 312 n/a
MN 70% 199 n/a
MS 70% 198 n/a
NY 69% 213 n/a
RI 68% 302 n/a
LA 68% 227 71%
OK 68% 192 n/a
DC 66% 175 n/a

Significantly Below Average

IL 59% 209 n/a
VA 58% 398 71%
KY 58% 233 n/a
DE 57% 202 n/a
NC 56% 373 33%
HI 52% 146 n/a
CHlj 49% 187 n/a
AZ 17% 389 n/a
NCI Average 70% 9,345 63%

NCI Adult Consumer Survey Final Report 208.5

gl yid 2N OLy RIGS 64

Community-based Group
Residential Settings

n/a

n/a
90%
83%
70%
70%
7%
81%
66%
86%

74%
70%
69%
74%
72%
94%
7%
68%
71%

n/a
70%
66%
67%
54%
71%

n/a
70%
65%

65%
56%
51%
57%
55%
45%
45%
18%
67%

Own Home

93%
85%
88%
92%
92%
89%
91%
85%
96%
89%

79%
96%
91%
87%
88%
91%
80%
91%
80%
83%
78%
95%
2%
93%
7%
75%
75%

n/a

70%
66%
7%
60%
75%

n/a
73%
36%
82%

Rel ati ve

84%
88%
80%
84%
83%
83%
69%
74%
75%
71%

n/a
2%
72%
74%
68%
66%
53%
69%
70%
66%
56%
62%
64%
67%
57%
61%
55%
61%

48%
52%
55%

n/a
54%
52%
44%
14%
65%
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Satisfaction

People are satisfied with the services and supports they receive.
There are five Satisfaction indicators:

1. Proportion of people who reported they like their home

2. Proportion of people who reported they would like to live somewhere else

3. Proportion of people who were reported to have a job in the community and who reportethey
like where they work

4. Proportion of people who were reported to have a job in the community and who reported they
want to work somewhere else

5. Proportion of people who reported that services and supports were helping them live a good life

In addition, NCI collects information as to why people do not like where they live and whether they want
to spend more, less, or the same amount of time at their day program or workshop. Tables 79 through 85
present items that correspond to the Satisfaction @main. The corresponding charts show wtollapsed
averages.

All un-collapsed state data frequencies for these survey questions are displayed in Appendix D.
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Table79.] A1 S GKSANI K2YSy)oweaSaQ NBalLRyaSa 2yt
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

AZ 98% 420 n/a 96% 91% 99%
IN 97% 587 n/a n/a 93% 99%
HI 94% 200 n/a 89% n/a 95%
TN 93% 336 n/a 92% 91% 97%

Within Average Range

OK 93% 212 n/a 96% 87% 94%
AR 93% 223 79% 88% 94% 100%
LA 92% 293 87% n/a 89% 98%
VT 92% 288 n/a n/a 96% 96%
FL 91% 872 n/a 82% 90% 98%
IL 91% 260 n/a 87% 90% 96%
VA 91% 508 91% 87% 86% 98%
RI 91% 350 n/a 92% 85% 99%
uT 91% 243 n/a 90% 83% 96%
NC 90% 448 89% 85% 81% 97%
GA 90% 311 n/a 85% 85% 93%
CT 90% 247 n/a 84% 88% 98%
PA 90% 447 83% 84% 82% 96%
SD 89% 289 n/a 88% 90% 97%
Ml 89% 287 n/a 86% 87% 94%
KY 89% 301 n/a 81% 89% 96%
Wi 89% 292 76% 7% 90% 96%
AL 89% 334 n/a 81% 88% 98%
MN 89% 253 n/a 88% 85% 93%
DC 88% 195 n/a 90% n/a 92%
MS 87% 315 n/a 82% 84% 96%
OH 87% 403 78% 84% 83% 91%
NY 86% 323 n/a 79% 81% 97%
CO 86% 308 n/a 74% 81% 93%
WA 86% 267 n/a n/a 80% 93%
KS 86% 273 n/a 7% 87% 100%
MA 86% 314 n/a 83% 78% 92%
wy 86% 236 n/a 86% 84% 85%
MO 85% 274 n/a 82% 84% 100%
DE 83% 278 n/a 81% 86% n/a

Significantly Below Average

ME 83% 287 n/a 74% 92% 89%
NV 80% 349 n/a 74% 84% 93%
NCI Average 89% 11,823 83% 84% 87% 96%
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Table80A. Reasons why person does not like home (categories are not mutually exclusive) ©

Accessibility Feel Unsafe in Home Home Needs Repair Doesn't Feel Like

or Neighborhood or Upkeep Home

AL 0% 0% 1% 1%
AR 0% 0% 1% 1%
AZ 1% 0% 0% 0%
CO 0% 2% 1% 1%
CT 0% 0% 0% 0%
DC 1% 2% 2% 1%
DE 1% 3% 1% 4%
FL 0% 1% 1% 1%
GA 0% 1% 0% 0%
HI 1% 0% 0% 0%
IL 0% 2% 0% 1%
IN 0% 0% 1% 0%
KS 0% 0% 0% 1%
KY 0% 2% 3% 2%
LA 0% 2% 1% 2%
MA 1% 2% 1% 1%
ME 0% 1% 1% 2%
Mi 0% 1% 1% 1%
MN 0% 1% 1% 3%
MO 1% 1% 2% 2%
MS 1% 2% 1% 3%
NC 0% 0% 1% 1%
NV 2% 1% 0% 3%
NY 1% 2% 1% 1%
OH 1% 1% 1% 1%
OK 0% 0% 0% 0%
PA 1% 1% 1% 0%
RI 1% 1% 1% 1%
SD 0% 1% 1% 2%
TN 0% 1% 1% 1%
uT 1% 2% 2% 2%
VA 0% 1% 0% 1%
VT 0% 0% 0% 1%
WA 2% 1% 1% 1%
WI 1% 0% 1% 1%
WY 1% 0% 1% 1%
NCI Average 1% 1% 1% 1%

°New variable to reporting

NCI Adult Consumer Survey Results 2085 135



NCI Adult Consumer Survey Final Report 208.5

Table81B.Reasons why person does not like home (continued, categories are not mutually exclusive) °

Problem With Problems With Want to Be Closer Wants More
Roommates Staff to Family or Independence
Friends
AL 3% 0% 1% 3% 2%
AR 1% 0% 2% 1% 3%
AZ 0% 1% 0% 0% 1%
CO 4% 2% 3% 6% 6%
CT 1% 1% 2% 3% 4%
DC 3% 3% 1% 4% 3%
DE 8% 6% 3% 4% 1%
FL 2% 0% 1% 2% 3%
GA 0% 1% 2% 2% 4%
HI 0% 0% 0% 0% 5%
IL 3% 0% 2% 2% 2%
IN 0% 0% 0% 1% 1%
KS 2% 1% 2% 4% 5%
KY % 2% 1% 2% 1%
LA 1% 1% 3% 2% 1%
MA 5% 3% 4% 5% 3%
ME 5% 2% 5% 4% 5%
Mi 3% 2% 2% 3% 3%
MN 5% 4% 2% 4% 4%
MO 3% 2% 4% 4% 5%
MS 3% 2% 4% 2% 3%
NC 2% 1% 1% 2% 4%
NV 5% 3% 2% 7% 10%
NY 1% 1% 2% 2% 5%
OH 2% 1% 2% 2% 6%
OK 0% 0% 0% 0% 1%
PA 1% 1% 1% 2% 3%
RI 2% 1% 1% 1% 4%
SD 3% 2% 3% 2% 3%
TN 3% 1% 0% 1% 2%
uT 2% 1% 2% 1% 2%
VA 2% 1% 2% 2% 3%
VT 1% 1% 1% 2% 2%
WA 2% 1% 0% 2% 6%
WI 2% 1% 2% 4% 5%
WY 3% 2% 3% 5% 5%
NCI Average 3% 1% 2% 3% 3%

°New variable to reporting
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Table82.2 | yi (G2 tADBS d2YSHPKSNBE StasS oweSaQ NBalLkRyaSa 2yfeo
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

NV 46% 335 n/a 49% 43% 41%
DE 43% 263 n/a 45% 46% n/a
SD 37% 278 n/a 41% 31% 40%

Within Average Range

OH 32% 388 59% 31% 35% 27%
DC 32% 189 n/a 28% n/a 34%
AR 32% 222 45% 35% 31% 23%
OK 31% 206 n/a 33% 33% 27%
CT 31% 236 n/a 30% 27% 33%
LA 29% 275 50% n/a 25% 22%
Ml 29% 281 n/a 36% 31% 20%
MN 29% 250 n/a 41% 20% 23%
WI 28% 289 17% 37% 30% 24%
AL 28% 329 n/a 34% 21% 23%
MO 28% 269 n/a 32% 32% 9%
NC 28% 433 50% 23% 41% 24%
uT 28% 239 n/a 30% 33% 22%
RI 27% 338 n/a 32% 25% 27%
VT 27% 272 n/a n/a 38% 34%
ME 27% 282 n/a 33% 17% 25%
IL 27% 252 n/a 33% 19% 21%
WYy 26% 237 n/a 36% 25% 20%
MA 26% 301 n/a 31% 27% 22%
VA 25% 482 38% 31% 19% 15%
MS 23% 311 n/a 33% 24% 15%
HI 23% 196 n/a 44% n/a 21%
PA 23% 435 26% 29% 23% 18%
KS 23% 260 n/a 28% 19% 12%
WA 22% 258 n/a n/a 22% 21%
GA 21% 302 n/a 24% 20% 22%

Significantly Below Average

FL 23% 856 n/a 30% 26% 17%
IN 21% 560 n/a n/a 22% 20%
NY 20% 317 n/a 23% 30% 13%
CcO 20% 304 n/a 24% 25% 15%
KY 19% 297 n/a 25% 12% 15%
TN 17% 332 n/a 20% 21% 7%
AZ 13% 418 n/a 21% 20% 10%
NCI Average 27% 11,492 41% 32% 27% 22%
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Table83.1 & | LI AR 2206 Ay (GKS O2YYdzyAiride | yR

Overall in ICF/IID and Other Community-based Group
S Institutional Settings Residential Settings

Within Average Range

AL 100% 28 n/a n/a
AR 100% 20 n/a n/a
OH 97% 94 n/a n/a
PA 97% 60 n/a n/a
AZ 97% 58 n/a n/a
KY 96% 27 n/a n/a
OK 96% 50 n/a 96%
GA 96% 72 n/a n/a
NY 96% 48 n/a n/a
IN 95% 131 n/a n/a
VT 95% 128 n/a n/a
MO 94% 36 n/a n/a
NC 93% 76 n/a 100%
KS 93% 44 n/a n/a
ME 93% 72 n/a 100%
RI 93% 57 n/a n/a
IL 93% 27 n/a n/a
SD 93% 107 n/a 96%
MN 92% 124 n/a 90%
(60) 91% a7 n/a n/a
WA 91% 138 n/a n/a
WYy 91% 91 n/a 91%
MA 91% 89 n/a 92%
MS 90% 52 n/a n/a
CT 90% 108 n/a 76%
LA 89% a7 n/a n/a
TN 89% 47 n/a n/a
FL 89% 122 n/a n/a
Wi 89% 36 n/a n/a
NV 88% 57 n/a 86%
Ml 87% 31 n/a n/a
VA 86% 51 n/a 85%
uT 84% 64 n/a 75%
DE 84% 56 n/a 85%
NCI Average 92% 2,295 n/a 89%

fA188 SKSNB GKS@

Own Home

n/a
n/a
97%
95%
n/a
n/a
n/a
96%
n/a
95%
n/a
96%
n/a
n/a
92%
n/a
n/a
92%
87%
n/a
88%
89%
92%
95%
93%
95%
86%
80%
n/a
89%
n/a
n/a
95%
n/a

92%

AWSLI2NISR T2N) (iK2aS ¢pk@comniungsjobNBn Badkiirdiil sécon K- @3S I

Note: Thefollowing states are not included in analysis due to low N (<20): DC, HI

Parent
Rel ati ve

n/a
n/a
98%
96%
97%
n/a
n/a
95%
n/a
94%
95%
n/a
93%
n/a
n/a
96%
n/a
n/a
97%
n/a
94%
93%
88%
n/a
98%
n/a
n/a
97%
n/a
n/a
n/a
n/a
n/a
n/a

95%
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Table84. Has a paid job in the community and wants to work somewhere ¢léeWe Sa Q NB L2y aSa

Overall in ICF/IID and Other Community-based Group
S Institutional Settings Residential Settings

Within Average Range

DE 46% 56 n/a 46%
AL 41% 27 n/a n/a
IL 39% 28 n/a n/a
uT 37% 63 n/a 46%
MA 36% 84 n/a 30%
Ml 35% 31 n/a n/a
MN 34% 121 n/a 41%
VA 33% 49 n/a 29%
RI 32% 57 n/a n/a
NV 31% 55 n/a 29%
WI 31% 36 n/a n/a
CT 29% 106 n/a 42%
CcoO 28% 46 n/a n/a
VT 28% 124 n/a n/a
WY 28% 90 n/a 26%
SD 28% 108 n/a 42%
NY 27% 44 n/a n/a
MS 27% 52 n/a n/a
ME 27% 67 n/a 17%
AR 25% 20 n/a n/a
GA 25% 73 n/a n/a
PA 25% 57 n/a n/a
OH 24% 94 n/a n/a
NC 24% 74 n/a 13%
OK 23% 48 n/a 28%
TN 22% 45 n/a n/a
IN 21% 124 n/a n/a
WA 20% 136 n/a n/a
FL 19% 122 n/a n/a
AZ 17% 54 n/a n/a
KS 14% 44 n/a n/a
LA 13% 46 n/a n/a
MO 12% 34 n/a n/a
KY 11% 27 n/a n/a
NCI Average 27% 2,242 n/a 32%

AReported for those who wereeportedto have a paid community job from Background section
Note: Thefollowing states are not included in analysis due to low N (<20): DC, HI

Own Home

n/a
n/a
n/a
29%
41%
n/a
24%
n/a
n/a
32%
n/a
37%
n/a
n/a
31%
23%
n/a
14%
23%
n/a
20%
24%
19%
n/a
n/a
30%
17%
22%
15%
n/a
n/a
5%
14%
n/a

23%

2y &0

Parent
Rel ati ve

n/a
n/a
n/a
n/a
32%
n/a
28%
n/a
29%
n/a
n/a
18%
n/a
29%
21%
n/a
n/a
n/a
n/a
n/a
23%
25%
23%
31%
n/a
n/a
25%
16%
20%
15%
n/a
n/a
n/a
n/a

24%
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Table85. Attends a day program or workshop and wants to go more, less, or the same amount of time °

State

AL

AR
AZ
(6{0)
CT
DE
FL

GA

WY

NCI Average
°New variable to reporting

More

23%
28%

8%
18%
38%
27%
12%

8%
27%
21%
22%

7%

5%
21%
22%
10%
27%
29%
18%
32%
24%
36%
19%
17%
24%
23%
25%
28%
21%
15%
14%
42%
52%
26%
24%
23%

About the Same
Amount

55%
53%
88%
69%
51%
40%
74%
85%
60%
63%
66%
80%
75%
68%
60%
72%
62%
52%
70%
42%
67%
47%
75%
65%
54%
67%
55%
54%
66%
68%
71%
44%
39%
60%
55%
62%

Note: DC is not included ianalysis due to low N (<20)

Less

23%
19%

4%
13%
11%
33%
14%

7%
13%
16%
11%
13%
20%
11%
18%
19%
11%
18%
12%
26%

9%
16%

5%
18%
22%
10%
20%
18%
13%
17%
14%
14%

9%
14%
22%
15%

N

304
134
218
182
99
187
354
202
128
198
303
170
215
132
194
200
140
119
108
216
243
225
166
239
63
211
222
165
148
133
312
36
23
108
102
6,199
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Services and Supports Help Person Live a Good Life
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ftAFTS owe

Parent
Rel ati ved

322 R
Own Home

ft A0S |
Community-based Group

Table86.{ SNIA OS a

Overall in
State

adzZLJL2 NI a KSE L) LISNE2Y

ICF/IID and Other
Institutional Settings

Iy

z B

Residential Settings

Significantly Above Average

AZ 97%
TN 97%
AL 95%
IN 95%
FL 94%
Within Average Range

WA 94%
VA 94%
uT 94%
IL 94%
AR 93%
HI 93%
CT 93%
RI 92%
SD 92%
NC 92%
GA 92%
PA 92%
KY 92%
MA 91%
MN 91%
MS 91%
NV 91%
LA 91%
KS 90%
OH 90%
OK 89%
CO 89%
MO 89%
DC 88%
Wi 88%
VT 87%
DE 87%
NY 87%
WY 86%
MI 86%
ME 85%
NCI Average 91%

°New variable to reporting

416
328
333
566
827

258
494
239
254
225
195
241
335
282
418
300
423
296
309
250
292
346
283
252
384
209
307
259
168
289
254
230
307
234
267
280
11,350

n/a
n/a
n/a
n/a

n/a

n/a
84%
n/a
n/a
79%
n/a
n/a
n/a
n/a
91%
n/a
n/a
n/a
n/a
n/a
n/a
n/a
92%
n/a
86%
n/a
n/a
n/a
n/a
76%
n/a
n/a
n/a
n/a
n/a
n/a

85%

95%
94%
93%

n/a

90%

n/a
95%
92%
91%
92%
93%
97%
96%
95%
91%
87%
92%
82%
92%
94%
89%
92%

n/a
88%
93%
95%
92%
84%
95%
93%

n/a
86%
90%
82%
83%
82%
91%

93%
98%
98%
92%
93%

95%
97%
93%
97%
92%

n/a
92%
91%
89%
86%
93%
86%
95%
88%
88%
93%
88%
93%
93%
88%
87%
87%
89%

n/a
83%
85%
92%
78%
91%
89%
90%
91%

98%
99%
98%
96%
97%

94%
93%
97%
95%
100%
93%
90%
95%
97%
95%
94%
93%
98%
91%
90%
91%
96%
89%
95%
90%
80%
86%
95%
83%
91%
91%
n/a
89%
83%
84%
91%
92%
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Service Coordination

{ SNIWAOS O22NRAYIUG2NE | NB | OOS a aparticipadiah inNB & LJ
service planning.

There are eight Service Coordination indicators:

1. Proportion of people who reported they met their case managéservice coordinator

2. Proportion of people who reported their case managéiservice coordinator asks them what they
want

3. Proportion of people who reported their case managerservice coordinator getsback to them
right away

4. Proportion of people who reported taking part in the last service planning meeting

5. Proportion of people who reported that they understood what was discussed in last service
planning meeting

6. Proportion of people who reported that service planning meeting included people the person
wanted to be there

7. Proportion of people who reported that they were able to chose the services that were received
as part of service plan

8. Proportion of people who reported support workers come and leave when they are supposed to

Tables 86 through 93 present the results for these seven core indicators. The corresponding charts show
un-collapsed averages.

All un-collapsed state data frequencies for these survey questions are displayed in Appendix D.
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Table87.aSG GKSANI OFaS YIylF3aSNkaSNIBAOS O22NRAYIG2N) 6weaSaQ NBaAL
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

WY 100% 234 n/a 100% 100% 100%
VT 100% 277 n/a n/a 100% 99%
FL 99% 857 n/a 99% 100% 99%
TN 99% 325 n/a 98% 99% 100%
ME 98% 283 n/a 96% 100% 100%
MO 98% 266 n/a 98% 98% 96%
AZ 98% 423 n/a 95% 100% 98%

Within Average Range

uT 98% 234 n/a 97% 95% 100%
NY 97% 313 n/a 98% 98% 96%
KY 97% 300 n/a 98% 95% 98%
AL 97% 334 n/a 98% 100% 96%
IL 97% 254 n/a 97% 100% 97%
SD 97% 285 n/a 96% 98% 100%
Mi 97% 283 n/a 97% 97% 98%
WI 97% 289 100% 94% 97% 97%
AR 97% 216 100% 96% 98% 92%
KS 97% 269 n/a 98% 96% 93%
PA 96% 427 n/a 97% 96% 96%
NV 96% 344 n/a 95% 99% 93%
IN 96% 576 n/a n/a 95% 96%
OH 96% 387 88% 93% 98% 98%
HI 96% 199 n/a 89% n/a 98%
NC 96% 353 95% 93% 98% 98%
LA 95% 278 97% n/a 95% 95%
VA 95% 493 86% 95% 94% 96%
DC 95% 185 n/a 94% n/a 89%
MA 94% 309 n/a 99% 94% 87%
MS 94% 281 n/a 95% 95% 94%
CT 94% 242 n/a 89% 94% 97%
CO 93% 303 n/a 87% 97% 91%
RI 91% 336 n/a 91% 86% 92%
MN 91% 243 n/a 89% 89% 91%
GA 91% 295 n/a 89% 97% 89%
OK 90% 209 n/a 89% 89% 91%

Significantly Below Average

WA 87% 264 n/a n/a 87% 86%
DE 81% 223 n/a 80% 88% n/a
NCI Average 95% 11,389 94% 94% 96% 95%
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Table88./ I &S YI yIF ASNKkaAaSNWBAOS O22NRAYIG2NI | &1 a&
Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

TN 98% 319 n/a 98%
FL 95% 818 n/a 95%
AZ 95% 408 n/a 96%
IN 95% 533 n/a n/a
AL 94% 324 n/a 94%
WA 93% 222 n/a n/a
PA 92% 388 n/a 88%

Within Average Range

WY 92% 228 n/a 91%
KY 92% 291 n/a 86%
AR 92% 212 93% 100%
KS 91% 250 n/a 91%
LA 90% 265 87% n/a
IL 90% 239 n/a 93%
VA 89% 466 85% 91%
OH 89% 354 93% 78%
MN 89% 211 n/a 89%
uT 88% 223 n/a 87%
CT 88% 226 n/a 91%
Cco 87% 280 n/a 84%
GA 87% 264 n/a 85%
NY 87% 303 n/a 85%
NC 87% 324 100% 85%
MS 87% 260 n/a 85%
SD 86% 272 n/a 86%
HI 86% 180 n/a 78%
RI 86% 302 n/a 94%
MO 86% 247 n/a 89%
WI 86% 269 74% 83%
OK 85% 179 n/a 90%
MA 85% 282 n/a 84%
NV 84% 315 n/a 80%
Ml 84% 265 n/a 82%
DC 82% 167 n/a 89%

Significantly Below Average

ME 78% 262 n/a 74%
VT 74% 257 n/a n/a
DE 70% 171 n/a 68%
NCI Average 88% 10,576 89% 87%

LIS NBA 2 y
Own Home

98%
96%
90%
94%
90%
95%
88%

94%
95%
93%
88%
93%
90%
91%
85%
88%
85%
89%
88%
82%
85%
86%
86%
86%

n/a
90%
85%
85%
85%
83%
83%
88%

n/a

91%
79%
71%
88%

Parent
Rel ati ve

98%
95%
96%
96%
95%
95%
95%

92%
95%
88%
94%
89%
86%
87%
93%
91%
93%
84%
86%
89%
88%
91%
86%
83%
89%
82%
95%
91%
78%
85%
97%
82%
84%

71%
61%
n/a

89%
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Able to Contact Case Manager/Service Coordinator

When Wants
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Tablegd.! 6t S G2 O2y il OG OFaS YIylFI3aISNkaSNBAOS O22NRAYF (12N gKSyY
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

TN 97% 322 n/a 96% 98% 98%
IN 96% 472 n/a n/a 97% 97%
AZ 96% 410 n/a 95% 98% 96%
LA 93% 260 97% n/a 92% 93%
FL 93% 773 n/a 90% 93% 94%

Within Average Range

WI 91% 278 91% 90% 91% 93%
OH 91% 353 93% 91% 87% 94%
KY 91% 293 n/a 82% 95% 94%
NY 91% 278 n/a 88% 89% 95%
AR 90% 214 96% 85% 95% 86%
ME 90% 196 n/a 88% 98% 89%
Cco 90% 292 n/a 94% 93% 84%
WYy 89% 231 n/a 80% 94% 94%
MO 89% 212 n/a 88% 89% n/a
SD 88% 278 n/a 87% 89% 94%
uT 88% 217 n/a 87% 88% 93%
WA 88% 181 n/a n/a 89% 89%
MS 88% 265 n/a 87% 89% 91%
PA 88% 321 n/a 85% 91% 89%
RI 88% 308 n/a 91% 82% 86%
MN 87% 222 n/a 82% 96% 85%
NC 87% 315 95% 81% 98% 91%
GA 87% 219 n/a 85% 91% 87%
IL 86% 235 n/a 84% 90% 87%
AL 86% 302 n/a 80% 98% 90%
MA 86% 271 n/a 88% 89% 83%
KS 86% 230 n/a 84% 83% 96%
OK 85% 195 n/a 82% 90% 87%
CT 85% 226 n/a 75% 88% 93%
Mmi 84% 276 n/a 79% 87% 86%
VA 83% 438 88% 87% 81% 76%
HI 82% 181 n/a 76% n/a 83%
DC 82% 172 n/a 92% n/a 79%

Significantly Below Average

NV 76% 336 n/a 71% 81% 79%
VT 73% 203 n/a n/a 71% 62%
DE 61% 179 n/a 60% 64% n/a
NCI Average 87% 10,154 93% 85% 89% 89%

Hltem changed from previous yeatrgjuestion rephrased (see Appendix A)
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Took Partin Last Service Planning Meeting
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Table90.¢ 221 LI NI Ay f1ad ASNBAOS L IFyyAy3d YSSiAya owesSaQ I yR
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

AL 100% 324 n/a 100% 100% 100%
GA 100% 292 n/a 100% 100% 100%
IN 100% 503 n/a n/a 100% 100%
WA 100% 250 n/a n/a 100% 100%
KY 100% 280 n/a 100% 100% 100%
VA 100% 434 100% 100% 100% 100%
FL 99% 771 n/a 99% 100% 100%

Within Average Range

LA 100% 254 100% n/a 100% 99%
SD 100% 235 n/a 100% 99% 100%
IL 100% 234 n/a 100% 100% 99%
OK 99% 181 n/a 100% 100% 98%
HI 99% 178 n/a 100% n/a 100%
AZ 99% 139 n/a 100% 100% 99%
Mi 99% 229 n/a 97% 100% 100%
ME 99% 228 n/a 99% 100% 100%
PA 99% 334 n/a 99% 100% 100%
wY 99% 221 n/a 100% 100% 98%
RI 99% 299 n/a 100% 96% 99%
MA 99% 287 n/a 100% 100% 96%
NY 99% 286 n/a 99% 100% 98%
CcO 99% 278 n/a 97% 100% 99%
MO 99% 238 n/a 100% 98% 100%
NV 99% 308 n/a 98% 99% 100%
CT 99% 206 n/a 100% 100% 96%
OH 98% 335 100% 96% 97% 99%
uT 98% 214 n/a 99% 95% 100%
MN 98% 202 n/a 99% 95% 100%
KS 98% 246 n/a 96% 100% 100%
NC 98% 333 100% 100% 95% 98%
DC 98% 174 n/a 98% n/a 100%
WI 97% 257 95% 100% 98% 97%
AR 97% 181 100% 100% 98% 93%
TN 96% 325 n/a 98% 97% 93%
VT 96% 168 n/a n/a 100% 98%
DE 96% 114 n/a 95% n/a n/a

Significantly Below Average

MS 93% 184 n/a 94% 90% 96%

NCI Average 99% 9,722 99% 99% 99% 99%
°New variable to reporting
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Knew What Was Being Talked About at Last Service
Planning Meeting
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Table91. Knew what was talked about at last service planning meeting (yes responses only) °
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

AL 93% 317 n/a 91% 95% 95%
KY 93% 268 n/a 92% 98% 93%
NY 91% 273 n/a 87% 93% 94%
KS 91% 233 n/a 90% 90% 91%
FL 90% 751 n/a 89% 95% 88%
TN 89% 302 n/a 90% 88% 87%

Within Average Range

LA 89% 244 83% n/a 93% 89%
MA 88% 271 n/a 87% 91% 85%
IL 88% 225 n/a 86% 93% 88%
AR 87% 170 85% n/a 90% 76%
IN 86% 484 n/a n/a 92% 84%
MN 86% 189 n/a 82% 95% 84%
AZ 85% 130 n/a 78% 88% 87%
WA 85% 240 n/a n/a 86% 84%
OH 85% 310 85% 81% 93% 79%
uT 85% 200 n/a 86% 87% 81%
WY 84% 206 n/a 83% 91% 80%
NC 84% 311 85% 89% 85% 84%
PA 84% 321 n/a 88% 95% 76%
MO 83% 213 n/a 86% 85% n/a
VA 83% 406 86% 85% 94% 7%
GA 83% 283 n/a 76% 88% 81%
SD 82% 222 n/a 7% 87% 80%
NV 81% 286 n/a 82% 82% 76%
MS 81% 156 n/a 85% 91% 69%
HI 80% 169 n/a 80% n/a 80%
DC 80% 167 n/a 78% n/a 89%
CT 79% 192 n/a 83% 87% 70%
Ml 79% 214 n/a 7% 82% 79%
DE 78% 101 n/a 82% n/a n/a
VT 78% 157 n/a n/a 84% 79%
RI 77% 273 n/a 80% 80% 76%
Wi 77% 243 n/a 63% 83% 72%

Significantly Below Average

ME 73% 213 n/a 71% 78% 78%
OK 71% 161 n/a 80% 61% 62%
CO 71% 271 n/a 52% 85% 69%
NCI Average 83% 9,172 85% 82% 88% 81%

°New variable to reporting
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Last Service Planning Meeting Included People
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Table92. Last service planning meeting included people person wanted to be there (yes responses only) ©
Overall in ICF/IID and Other Community-based Group Own Home

S Institutional Settings Residential Settings

Significantly Above Average

KS 97% 239 n/a 97% 97% 100%
TN 97% 316 n/a 94% 98% 97%
GA 97% 282 n/a 90% 98% 99%
FL 97% 757 n/a 95% 97% 97%
Cr 96% 204 n/a 96% 100% 94%
PA 96% 322 n/a 95% 100% 96%
IN 96% 495 n/a n/a 97% 95%

Within Average Range

HI 95% 167 n/a 95% n/a 94%
WI 95% 253 91% 93% 98% 94%
WA 94% 246 n/a n/a 93% 94%
NC 94% 318 91% 96% 100% 95%
MA 94% 284 n/a 96% 87% 92%
LA 94% 243 7% n/a 97% 99%
AL 94% 318 n/a 93% 93% 95%
VA 94% 429 100% 93% 97% 92%
KY 93% 281 n/a 88% 98% 95%
IL 93% 231 n/a 91% 97% 94%
MN 93% 202 n/a 95% 100% 82%
SD 93% 242 n/a 94% 94% 92%
OH 93% 324 93% 91% 90% 95%
MO 92% 219 n/a 89% 95% n/a
NY 92% 270 n/a 88% 93% 97%
ME 92% 220 n/a 91% 93% 95%
RI 92% 285 n/a 95% 89% 94%
uT 91% 211 n/a 90% 95% 94%
WY 91% 215 n/a 88% 94% 90%
Ml 91% 211 n/a 87% 91% 92%
AR 91% 172 80% 90% 92% 94%
AZ 89% 133 n/a 92% 88% 91%
NV 88% 303 n/a 86% 86% 100%
CcO 88% 274 n/a 76% 88% 90%
VT 88% 155 n/a n/a 94% 85%
DC 88% 161 n/a 87% n/a 89%
OK 86% 169 n/a 84% 88% 91%
MS 86% 168 n/a 87% 84% 89%

Significantly Below Average
DE 79% 106 n/a 81% n/a n/a

NCI Average 92% 9,425 89% 91% 94% 94%
°New variable to reporting
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Table93. Person was able to choose services they get as part of service plan (yes responses only) °©
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

KY 93% 280 n/a 87% 93%
uT 91% 204 n/a 87% 98%
IN 91% 490 n/a n/a 92%
FL 89% 759 n/a 84% 93%
TN 88% 321 n/a 92% 88%
VA 86% 430 67% 87% 88%
GA 85% 284 n/a 78% 88%
LA 84% 251 78% n/a 87%

Within Average Range

HI 82% 168 n/a 81% n/a
PA 81% 304 n/a 76% 89%
KS 81% 243 n/a 7% 82%
AR 81% 175 n/a 95% 82%
ME 79% 217 n/a 7% 91%
DC 79% 163 n/a 82% n/a
NY 78% 271 n/a 75% 88%
IL 7% 226 n/a 74% 80%
OH 7% 319 65% 83% 78%
SD 7% 236 n/a 74% 81%
WA 74% 231 n/a n/a 79%
WYy 74% 213 n/a 62% 80%
RI 73% 288 n/a 73% 74%
AL 2% 319 n/a 68% 88%
Ml 2% 219 n/a 65% 75%
MO 72% 208 n/a 56% 79%
NV 2% 301 n/a 71% 73%
MA 71% 273 n/a 67% 78%
NC 70% 308 52% 68% 74%
CT 69% 201 n/a 64% 7%
OK 67% 167 n/a 69% 75%
MN 66% 197 n/a 62% 78%
AZ 64% 132 n/a 59% 2%

Significantly Below Average

CcO 63% 273 n/a 49% 72%
Wi 62% 250 62% 42% 65%
VT 59% 163 n/a n/a 78%
DE 56% 95 n/a 56% n/a
MS 55% 181 n/a 52% 63%
NCI Average 75% 9,360 65% 72% 81%

°New variable to reporting
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Staff Show Up and Leave When They Are Supposed
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Table9d. { (G FF aK2¢g dzlJ yR S @S gKSy GKS@& INB adzJl2aSR (2 o6wes
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

TN 99% 326 n/a 99% 99% 99%
AL 98% 313 n/a 97% 98% 99%
AR 98% 200 100% 100% 98% 96%
AZ 96% 300 n/a 93% 90% 98%
IN 96% 500 n/a n/a 97% 96%
FL 96% 746 n/a 93% 96% 97%

Within Average Range

LA 96% 254 98% n/a 96% 95%
IL 96% 225 n/a 95% 100% 95%
uT 96% 232 n/a 94% 98% 96%
OK 95% 185 n/a 96% 91% 97%
VA 95% 460 91% 96% 94% 95%
MS 95% 278 n/a 95% 95% 95%
WA 95% 237 n/a n/a 93% 96%
OH 95% 312 97% 88% 96% 96%
Wi 94% 204 100% 96% 92% 96%
KY 94% 283 n/a 87% 98% 98%
DC 94% 163 n/a 95% n/a 94%
NV 93% 323 n/a 94% 91% 95%
PA 93% 312 n/a 97% 90% 91%
CT 93% 222 n/a 90% 94% 95%
ME 93% 266 n/a 95% 87% 93%
NC 92% 380 84% 95% 96% 90%
NY 92% 255 n/a 92% 87% 96%
SD 91% 253 n/a 94% 90% 92%
MO 91% 250 n/a 86% 93% n/a
MN 91% 226 n/a 91% 89% 93%
VT 91% 217 n/a n/a 91% 86%
Mi 90% 218 n/a 86% 91% 93%
KS 90% 252 n/a 92% 91% 87%
Cco 89% 267 n/a 83% 89% 87%
GA 88% 290 n/a 85% 89% 88%
wY 88% 215 n/a 84% 90% 96%
RI 87% 295 n/a 92% 86% 93%
HI 87% 178 n/a 86% n/a 86%

Significantly Below Average

MA 87% 263 n/a 83% 93% 93%
DE 85% 214 n/a 85% 86% n/a
NCI Average 93% 10,114 95% 92% 93% 94%
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Access

Publicly funded services are readily available to individuals who need and qualify for them.

There are four Access indicators:

1. Proportion of people who reported they always have a way to get places when they need to go
somewhere

2. Proportion of people who reported they always have a way to get places when they want to do
something for fun

3. Proportion of people who reported their stef have adequate training to meet their needs

4. Proportion of people who report needing additional services

Tables 94 through 98 present the results from these indicators. The corresponding charts show-un
collapsed averages.

All un-collapsed state datdrequencies for these survey questions by state are displayed in Appendix D.
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Table9s.1 | a | gl e (2
Overall in

State

Significantly Above Average

TN 99% 326
AR 98% 226
OK 98% 210
MA 97% 311
IN 96% 567

Within Average Range

CT 96% 240
MN 96% 253
OH 96% 390
AZ 95% 417
WA 95% 261
RI 95% 340
MO 95% 264
PA 94% 435
LA 94% 289
NC 94% 428
ME 94% 280
CO 93% 306
HI 93% 198
DE 93% 228
Wi 93% 294
AL 93% 334
VA 93% 496
FL 92% 830
SD 92% 277
VT 92% 269
IL 92% 255
MS 91% 295
KS 90% 266
uT 90% 234
wy 90% 235
DC 90% 193
NV 89% 344
NY 89% 310
Ml 88% 284

Significantly Below Average

KY 85% 293
GA 81% 301
NCI Average 93% 11,479

°New variable to reporting

IS4G L)X OSa
ICF/IID and Other
Institutional Settings

n/a
96%
n/a
n/a

n/a

n/a
n/a
91%
n/a
n/a
n/a
n/a
n/a
94%
95%
n/a
n/a
n/a
n/a
96%
n/a
88%
n/a
n/a
n/a
n/a
n/a
n/a
n/a
n/a
n/a
n/a
n/a

n/a

n/a
n/a

93%
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yS8SRa (2 32
Community-based Group
Residential Settings

98%
100%
99%
97%

n/a

98%
97%
93%
92%
n/a
95%
94%
100%
n/a
95%
97%
97%
89%
92%
97%
96%
95%
92%
92%
n/a
91%
92%
88%
90%
89%
93%
90%
90%
80%

76%
83%
93%

6wesSa Ffvyzal
Own Home

99%
97%
100%
96%
96%

96%
94%
94%
98%
93%
91%
95%
90%
94%
86%
98%
93%

n/a
96%
89%
88%
83%
93%
94%
84%
94%
91%
87%
91%
90%

n/a
85%
86%
93%

84%
76%
92%

100%
98%
95%
97%
96%

96%
96%
98%
96%
97%
95%
91%
95%
95%
95%
87%
90%
95%

n/a
95%
91%
92%
92%
83%
96%
92%
88%
98%
88%
89%
94%
93%
88%
90%

91%
83%
93%
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Outside of the Home
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Table96. Has a way to get places when wants to go outside of harike going out to see friends, for entertainment, or to do
a2YSUKAY3I Fdzy owesSa ltyvyzad FtgleaQ NBalRyaSa 2yte&o0 6
Overall in ICF/IID and Other Community-based Group Own Home

S Institutional Settings Residential Settings

Significantly Above Average

TN 96% 327 n/a 92% 96% 99%
PA 93% 432 n/a 95% 90% 94%
AR 92% 225 71% 92% 96% 93%
MN 91% 253 n/a 95% 92% 88%
WA 91% 263 n/a n/a 87% 94%
AZ 91% 424 n/a 82% 91% 94%
VA 88% 494 73% 88% 83% 95%

Within Average Range

OK 88% 206 n/a 86% 98% 89%
HI 88% 191 n/a 88% n/a 89%
OH 87% 388 83% 87% 87% 90%
MA 87% 309 n/a 85% 92% 89%
LA 86% 289 82% n/a 88% 87%
KY 85% 297 n/a 75% 89% 92%
CT 85% 241 n/a 90% 82% 85%
MO 85% 264 n/a 85% 84% 82%
IN 84% 563 n/a n/a 81% 86%
CO 83% 304 n/a 86% 86% 7%
KS 82% 264 n/a 7% 81% 93%
uT 82% 239 n/a 79% 80% 82%
NY 81% 301 n/a 80% 76% 84%
NC 81% 429 84% 74% 83% 87%
FL 81% 832 n/a 74% 84% 83%
SD 80% 281 n/a 78% 83% 81%
IL 80% 250 n/a 78% 7% 82%
DC 80% 192 n/a 82% n/a 87%
WI 80% 289 79% 76% 78% 82%
RI 79% 335 n/a 85% 79% T7%
Ml 79% 278 n/a 73% T7% 84%
AL 7% 332 n/a 79% 70% 7%
wY 77% 235 n/a 69% 81% 79%

Significantly Below Average

MS 75% 291 n/a 73% 75% 76%
GA 74% 293 n/a 78% 73% 73%
NV 74% 339 n/a 73% 73% 7%
ME 73% 264 n/a 7% 76% 63%
DE 71% 219 n/a 67% 86% n/a
VT 67% 254 n/a n/a 71% 65%
NCI Average 83% 11,387 79% 81% 83% 84%

°New variable to reporting
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Table97.{ G FF KI @S | RSljdzr ¢S GNIXAYyAy3 G2 YSSi
proxy is staff)
Overall in ICF/IID and Other Community-based Group

iKS LISNBR2YQa

Own Home

VS SR

State Institutional Settings Residential Settings

Significantly Above Average

TN 98% 354 n/a 97%
AR 96% 246 96% 100%
FL 94% 1,152 n/a 87%

Within Average Range

OK 95% 177 n/a 96%
uT 94% 273 n/a 96%
LA 94% giLg 94% n/a
AL 93% 332 n/a 93%
IL 93% 256 n/a 93%
PA 93% 424 n/a 91%
MO 93% 245 n/a 89%
KS 92% 270 n/a 89%
MN 92% 307 n/a 92%
CT 92% 234 n/a 86%
AZ 92% 355 n/a 92%
HI 92% 218 n/a 92%
WA 92% 311 n/a n/a
SD 91% 275 n/a 94%
KY 91% 317 n/a 82%
ME 91% 292 n/a 91%
DC 91% 161 n/a 91%
OH 91% 351 88% 90%
NC 90% 508 95% 87%
MS 90% 369 n/a 90%
VA 89% 566 89% 93%
MA 88% 277 n/a 87%
RI 88% 337 n/a 94%
GA 87% 292 n/a 83%
VT 87% 219 n/a n/a
Ml 87% 256 n/a 90%
wYy 87% 261 n/a 87%
CcO 86% 327 n/a 76%
Wi 86% 266 73% 95%

Significantly Below Average

IN 87% 735 n/a n/a
NY 84% 299 n/a 88%
NV 83% 350 n/a 77%
DE 81% 193 n/a 83%
NCI Average 90% 12,118 89% 90%

98%
96%
97%

97%
96%
94%
93%
93%
92%
93%
93%
90%
92%
85%

n/a
90%
90%
93%
94%

n/a
92%
93%
94%
88%
84%
7%
85%
89%
89%
85%
91%
84%

87%
80%
88%
78%
90%

98%
93%
96%

94%
92%
94%
94%
92%
93%
96%
100%
92%
96%
93%
92%
93%
94%
97%
91%
100%
90%
90%
88%
84%
89%
89%
90%
84%
81%
88%
83%
92%

88%
82%
87%

n/a

91%
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Additional Services Needed

Service Coordination, Case Management

Respite or Family Support

Transportation

Job Assistance

Day Services (Not Employment)
Education

Health Care Coordination
Dental Care Coordination
Housing Assistance

Residential Support Services

Social or Relationship

Communication Technology
Environmental Adaptations
Benefits Information

Other

- 13%
©16%
26%
26%
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Service

Coordination,

Case

Management

AL 1%
AR 2%
AZ 5%
CO 20%
CT 15%
DC 3%
DE 38%
FL 3%
GA 11%
HI 4%
IL 5%
IN 1%
KS 45%
KY 3%
LA 2%
MA 11%
ME 3%
Mi 7%
MN 26%
MO 6%
MS 13%
NC 15%
NV 28%
NY 24%
OH 20%
OK 16%
PA 6%
RI 19%
SD 29%
TN 6%
uT 6%
VA 8%
VT 13%
WA 15%
WI 17%
wY 32%
NCI Average 13%

Respite or
Family Support

3%

7%
20%
28%
24%

6%
22%
13%
12%
21%

5%
22%

7%

9%

8%
16%
11%
16%
23%

6%
28%
27%
26%
14%
14%
16%
18%
19%
14%
11%
10%
19%
23%
25%
17%
13%
16%

Transportation

27%

6%
26%
35%
37%
26%
24%
14%
26%
23%
12%
21%
33%
20%
11%
15%
15%
31%
44%
16%
34%
23%
49%
33%
31%
34%
22%
38%
51%

8%
13%
19%
22%
25%
42%
29%
26%

Job
Assistance

59%
13%
20%
30%
24%
31%
50%
18%
21%
11%
16%
11%
21%
22%
25%
19%
34%
33%
36%
31%
25%
26%
37%
19%
32%
18%
16%
43%
33%
27%
16%
21%
29%
26%
20%
30%
26%
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Table98. Additional services needed (categories are not mutually exclusive; proxy responses allowed)

Day Services
(\[e]
Employment)

1%
3%
9%
18%
21%
5%
20%
8%
3%
5%
4%
10%
36%
9%
4%
12%
5%
22%
23%
11%
15%
14%
30%
15%
23%
13%
12%
23%
19%
2%
8%
13%
35%
16%
14%
21%
14%

Hltem changed from previous yeatrgjuestion and response options rephrasgge Appendix A)

Education

14%
13%
26%
27%
28%
28%
42%

9%
14%
14%

9%
15%
14%
11%
19%
15%
20%
33%
35%
24%
40%
32%
35%
21%
36%
30%
18%
38%
25%
22%
19%
18%
11%
18%
27%
17%
23%

Health Care
Coordination

3%
3%
11%
15%
16%
6%
18%
5%
11%
4%
5%
6%
44%
5%
7%
7%
2%
10%
17%
10%
18%
13%
33%
30%
15%
5%
6%
22%
25%
2%
7%
9%
3%
13%
14%
22%
12%
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Table99. Additional services needed, continued (categories are not mutually exclusive; proxy responses allawed)

Dental Care Housing Residential Social or | Communication | Environmental Benefits
Coordination | Assistance Support | Relationship Technology Adaptations | Information
Services

AL 2% 29% 8% 37% 4% 5% 2% 9%
AR 12% 6% 2% 14% 8% 7% 2% 54%
AZ 16% 14% 9% 19% 16% 11% 12% 35%
CcO 13% 12% 13% 32% 16% 11% 17% 14%
CT 14% 14% 22% 31% 19% 11% 13% 19%
DC 9% 16% 5% 18% 17% 5% 1% 22%
DE 18% 23% 15% 44% 21% 4% 5% 9%
FL 17% 4% 5% 19% 7% 8% 2% 32%
GA 26% 8% 15% 8% 9% 0% 2% 12%
HI 14% 11% 2% 6% 9% 4% 7% 50%
IL 5% 8% 5% 12% 7% 3% 2% 55%
IN 5% 7% 17% 16% 9% 6% 4% 33%
KS 42% 7% 36% 20% 5% 7% 27% 13%
KY 3% 22% 5% 17% 8% 5% 7% 14%
LA 16% 18% 6% 20% 8% 13% 4% 39%
MA 8% 10% 12% 20% 11% 5% 9% 39%
ME % 12% 4% 31% 15% 4% 1% 48%
MI 21% 17% 21% 33% 17% 7% 7% 8%
MN 21% 24% 16% 30% 17% 17% 18% 4%
MO 19% 14% 8% 23% 14% 11% 8% 20%
MS 28% 10% 15% 22% 20% 22% 29% 8%
NC 16% 11% 13% 26% 21% 15% 7% 36%
NV 46% 36% 23% 42% 20% 9% 23% 27%
NY 27% 18% 9% 36% 12% 5% 30% 18%
OH 17% 21% 14% 28% 22% 13% 15% 23%
OK 6% 10% 10% 15% 18% 18% 10% 45%
PA 8% 13% 9% 18% 11% 9% 5% 26%
RI 19% 23% 21% 42% 27% 18% 21% 22%
SD 27% 23% 31% 25% 29% 12% 29% 6%
TN 1% 12% 4% 21% 18% 8% 3% 53%
uT 16% 7% 7% 15% 9% 9% 5% 38%
VA 36% 7% 10% 18% 22% 14% 4% 20%
VT 3% 9% 1% 28% 4% 1% 1% 25%
WA 18% 11% 9% 21% 12% 10% 8% 17%
Wi 24% 17% 19% 29% 12% 19% 23% 23%
WYy 20% 16% 24% 18% 13% 5% 8% 25%
NCI

Average 17% 14% 12% 24% 14% 9% 10% 26%

Hltem changed from previous yeaggjuestion and response options rephrased (see Appendix A)
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Health

People secure needed health services.

The Health indicators are collected in the Background Information section of the Adult Conser Survey.
The 10 core Health indicators are:

Proportion of people who were reported to have a primary car@ractioner

Proportion of people who were reported to be in poor health

Proportion of people who were reported to have had a complete physical exeain the past year

Proportion of people who were reported to have had a dental exam in the past year

Proportion of people who were reported to have had an eye exam in the past year

Proportion of people who were reported to have had a hearing test in the past five years

Proportion of women who were reported to have had a Pap test in the past three years

Proportion of women over 40 who were reported to have had a mammogram test in éhpast two

years

9. Proportion of people 50 or over who were reported to have had a colorectal cancer screening in
the past year

10. Proportion of people who were reported to have had a flu vaccine in the past year

© N bk wDdRE

Tables 99 through 108 present the results fothese 10 core indicators. The corresponding charts show
un-collapsed averages.

All un-collapsed state data frequencies for these survey questions are displayed in Appendix D.

|MPORTANT NOTE ON CHRGES TO THE SURVEYODL AND ANALYSISIN examining the resuts included in the
Health section, we found that a number of states had a large amount of missing data for these questions.
States for which 25% or more of their sample were missing data for specific questions are indicated with
an asterisk. The quantityof missing data can be a result of several factoMd/e do not know, however,
whether the data are missing systematically or randomly; for example, for a specific state, are the data
missing across the boardfor those in a specific waiver? If so, the resuitg data are not representative of
the entire sample or population. As a result, we advise caution when examining the health data.
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Table100. Has a primary care doctasr primary care practitionerinformation comes from Background Information sectipn

Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

DC 100% 346 100% 100% 100% 100%
Wi 100% 391 100% 100% 99% 100%
MO 99% 398 n/a 100% 100% 98%
AL 99% 393 n/a 99% 100% 100%

Within Average Range

MA 99% 417 n/a 99% 100% 100%
WA 99% 401 n/a 100% 100% 98%
NV 99% 393 n/a 99% 98% 100%
KS 99% 371 n/a 99% 99% 99%
SD 99% 362 n/a 100% 97% 100%
DE 99% 424 n/a 99% 100% n/a
OK 99% 400 n/a 99% 99% 98%
HI 99% 395 n/a 98% n/a 99%
RI ** 99% 375 n/a 100% 98% 99%
MN 99% 409 100% 98% 100% 98%
CT 98% 341 n/a 99% 100% 98%
VA 98% 778 100% 98% 98% 97%
WY 98% 313 n/a 98% 99% 96%
NC 98% 817 96% 98% 100% 98%
NY 98% 497 98% 98% 97% 98%
ME 98% 397 n/a 98% 96% 98%
VT 98% 326 n/a 100% 98% 98%
FL 98% 1,442 n/a 100% 97% 98%
GA 98% 462 n/a 99% 98% 97%
IN 98% 827 n/a 100% 99% 97%
KY 98% 450 n/a 96% 96% 99%
MI 97% 431 n/a 98% 96% 97%
AR 97% 390 98% 97% 98% 97%
uTt 97% 386 100% 98% 96% 97%
OH 97% 593 98% 97% 99% 96%
PA 97% 627 98% 96% 96% 98%
LA 97% 433 94% n/a 97% 99%
IL 97% 393 n/a 98% 97% 97%
AZ 97% 463 n/a 98% 93% 98%
MS 97% 395 n/a 97% 97% 97%
TN 96% 435 n/a 98% 95% 95%
co 96% 405 n/a 99% 96% 94%
NCI Average 98% 17,076 98% 99% 98% 98%

FF{GFIGS KFR I fFNBS ydzYoSNI 2F aR2y Qi (y26¢ NBalLkRyaSa I yR
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Tablel0LL Yy LJ22NJ KSFf 0K O6WLR2NI KSIfiKQ NBalLlRyaS 2yfeT LINR E& NB:
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve
Significantly Above Average
KY % 443 n/a 6% 6% 9%
Within Average Range

WY 5% 303 n/a 5% 5% 7%
MS 5% 397 n/a 6% 2% 6%
OH 5% 537 9% 5% 6% 2%
MN 4% 403 7% 4% 2% 4%
TN 4% 433 n/a 4% 3% 7%
WI 4% 403 5% 2% 7% 2%
VT 4% 321 n/a 5% 8% 4%
KS 4% 353 n/a 5% 3% 2%
MO 4% 388 n/a 2% 4% 8%
SD 4% 334 n/a 6% 2% 3%
OK 4% 397 n/a 3% 4% 4%
DE 3% 372 n/a 3% 4% n/a
VA 3% 806 5% 2% 0% 5%
IN 3% 815 n/a n/a 2% 3%
AR 3% 368 2% 9% 4% 1%
ME 3% 376 n/a 2% 2% 5%
FL 3% 1,420 n/a 2% 3% 3%
uT 3% 387 4% 3% 4% 3%
Mi 3% 427 n/a 4% 2% 2%
AZ 3% 465 n/a 2% 2% 3%
Cco 3% 404 n/a 3% 3% 3%
LA 3% 423 2% n/a 4% 2%
NV 3% 393 n/a 3% 2% 0%
WA 3% 396 n/a 0% 5% 1%
MA 2% 408 n/a 4% 0% 1%
NC 2% 739 2% 2% 0% 3%
PA 2% 660 6% 3% 4% 2%
RI 2% 449 n/a 3% 2% 2%
IL 2% 368 n/a 1% 3% 3%
HI 2% 374 n/a 3% n/a 2%
DC 2% 390 3% 2% 0% 1%

Significantly Below Average

NY 1% 483 2% 2% 0% 1%
CT 1% 323 nla 1% 0% 1%
GA 1% 447 n/a 1% 1% 1%
AL 1% 376 n/a 1% 0% 0%
NCI Average 3% 16,781 4% 3% 3% 3%
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Table1021 F R | O2YLX SGS LKearldlt SEIY Ay GKS LI &0 @SFENI OWgAGKAY
Background Information section)
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

OK 97% 400 n/a 97% 98% 96%
AR 97% 377 100% 94% 96% 95%
MO 96% 391 n/a 98% 96% 88%
SD 95% 353 n/a 98% 95% 87%
ME 95% 388 n/a 95% 91% 95%
CT 95% 316 n/a 98% 96% 89%
LA 94% 409 95% n/a 94% 95%
FL 94% 1,438 n/a 96% 92% 93%
AL 93% 392 n/a 96% 100% 85%
NC 93% 774 97% 98% 80% 90%
MA 93% 406 n/a 95% 81% 90%
TN 93% 432 n/a 97% 94% 83%
PA 92% 604 91% 99% 84% 89%

Within Average Range

NV 91% 383 n/a 94% 91% 78%
NY 90% 487 98% 94% 87% 81%
Ml 90% 397 n/a 96% 91% 81%
uT 90% 361 100% 97% 86% 80%
IN 90% 809 n/a n/a 94% 89%
GA 89% 454 n/a 93% 83% 89%
CcoO 89% 387 n/a 93% 81% 86%
KY 88% 412 n/a 91% 83% 87%
Rl ** 88% 319 n/a 95% 88% 80%
VT 88% 316 n/a 100% 80% 83%
VA 86% 749 94% 90% 80% 79%
IL 86% 372 n/a 94% 84% 74%
WA 86% 395 n/a 90% 83% 86%
OH ** 85% 498 100% 90% 84% 77%
DE 84% 398 n/a 83% 85% n/a
DC ** 83% 268 83% 83% 91% 79%

Significantly Below Average

KS 81% 363 n/a 86% 82% 2%

AZ ** 81% 365 n/a 89% 85% 76%

WY 80% 314 n/a 80% 82% 79%

HI 76% 396 n/a 7% n/a 75%

MN 64% 386 72% 80% 43% 40%

NCI Average 89% 15,509 93% 92% 87% 83%
FF{GFGS KFR I fFNBS ydzYoSNI 2T aR2y Qi 1y26¢ NBalLRyaSa FyR Y

Note: The following states were not included @amalysis due to low N (<20): MS and WI
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Table103 Had a dental exam in the past year (within the last year or less responses; information comes from Background
Information section

Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Within Average Range

SD 97% 346 n/a 96% 98% 96%
CT 95% 300 n/a 97% 96% 90%
MA 93% 401 n/a 95% 82% 93%
NY 91% 457 96% 97% 79% 82%
TN 89% 409 n/a 95% 94% 74%
DE 89% 390 n/a 90% 86% n/a
RI ** 88% 247 n/a 94% 83% 79%
AR 87% 318 99% 97% 81% 78%
OK 86% 388 n/a 89% 83% 86%
NC 85% 739 100% 90% 77% 80%

Significantly Above Average

DC ** 86% 249 86% 87% 95% 79%
VT 86% 295 n/a n/a 81% 86%
MO 86% 374 n/a 89% 86% 69%
IN 85% 795 n/a n/a 81% 85%
KY 84% 363 n/a 93% 74% 76%
PA ** 83% 528 90% 95% 59% 79%
AL 81% 345 n/a 91% 87% 61%
KS 80% 312 n/a 84% 75% 81%
FL 80% 1,404 n/a 91% 78% 76%
OH =** 80% 419 92% 91% 79% 68%
uT 80% 318 96% 84% 74% 2%
IL 80% 327 n/a 91% 69% 63%
ME 79% 369 n/a 80% 79% 83%
NV 79% 345 n/a 85% 75% 62%
WA 78% 399 n/a 90% 82% 76%
GA 7% 402 n/a 89% 69% 74%
WYy 76% 306 n/a 7% 76% 78%
AZ ** 75% 313 n/a 75% 75% 72%
LA 75% 357 98% n/a 69% 57%

Significantly Below Average

Mi 74% 341 n/a 7% 75% 67%
MN 73% 396 80% 84% 60% 58%
VA ** 72% 645 90% 76% 72% 63%
CcO 71% 384 n/a 83% 65% 54%
MS ** 64% 258 n/a 68% 66% 61%
HI 56% 319 n/a 50% n/a 59%
NCI Average 81% 14,558 93% 87% 78% 4%
FR{OFGS KER I £ I NED iy BRI yRTS 46 RAWRQ VA aaAy3 REGE 6FG £ SF &

Note: WI is not included in analysis due to low N (<20)
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Last Eye Exam or Vision Screening
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Table104. Had an eye exam in the past year (within the last year or less responses; information comes from Background
Information section

Overall in ICF/IID and Other Community-based Group Own Home Parent 6 SJ

SIEE Institutional Settings Residential Settings Rel ati ve

Within Average Range

TN 80% 396 n/a 87% 86% 55%
DC ** 76% 187 68% 78% n/a 76%
IL ** 73% 298 n/a 83% 67% 49%
NV ** 72% 307 n/a 74% 75% 62%
SD 71% 346 n/a 77% 73% 40%
AR ** 70% 285 80% 89% 68% 51%
KY ** 69% 304 n/a 86% 52% 53%
NY 69% 450 88% 73% 59% 61%
PA ** 69% 454 70% 84% 52% 60%
MO 67% 375 n/a 77% 66% 55%
OK 66% 385 n/a 69% 75% 56%
DE 64% 351 n/a 66% 58% n/a
GA ** 64% 306 n/a 77% 66% 57%
LA ** 61% 329 87% n/a 47% 44%
MA 61% 376 n/a 64% 60% 54%
AZ ** 61% 226 n/a 72% 73% 52%
Eres 59% 231 n/a 63% 73% 44%
KS ** 59% 282 n/a 60% 62% 51%
MS ** 58% 195 n/a 68% 64% 44%
RI ** 58% 235 n/a 54% 65% 59%
WY 57% 297 n/a 58% 54% 58%
MN 56% 351 63% 64% 52% 39%
FL 54% 1,342 n/a 63% 54% 49%
VT 54% 250 n/a n/a 53% 45%
VA ** 53% 467 56% 57% 41% 46%
OH ** 53% 393 83% 57% 46% 37%
IN 51% 772 n/a n/a 58% 48%
HI ** 50% 282 n/a 45% n/a 48%
NC ** 50% 647 60% 60% 50% 40%
WA 49% 346 n/a 48% 61% 41%
UT ** 49% 202 62% 58% 41% 29%
AL 49% 313 n/a 57% 48% 32%
MI ** 48% 293 n/a 50% 52% 43%
co 41% 335 n/a 44% 51% 36%
ME 39% 356 n/a 40% 43% 31%
NCI Average 59% 12,964 72% 66% 59% 48%

FFP{GFGS KIFIR I fFNBS ydzZYoSNI 2F GR2y Qi 1y26¢é NBalLkRyasSa I yR

Note: Wl is not included in analysis due to low N (<20)
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Table1051 F R ' KSFENAyYy3a (Sad Ay GKS LI a&d FABS @SIFENB OWHAUGKAY TFA
Information section)
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Within Average Range

CO ** 99% 77 n/a n/a n/a n/a
DC ** 98% 156 96% 100% n/a 90%
TN 91% 354 n/a 95% 94% 80%
PA ** 86% 310 97% 96% 7% 75%
IL ** 78% 210 n/a 81% n/a 69%
NY 7% 395 93% 84% 62% 62%
CT ** 76% 152 n/a 81% n/a 59%
DE ** 73% 111 n/a 75% n/a n/a
HI ** 71% 231 n/a 59% n/a 75%
AZ ** 70% 162 n/a 86% n/a 64%
AR ** 69% 217 86% n/a 68% 39%
AL ** 65% 168 n/a 74% 2% 45%
MN ** 63% 230 n/a 65% n/a 55%
MA ** 61% 318 n/a 71% 59% 39%
OH ** 61% 242 81% 70% 44% 47%
GA ** 61% 218 n/a 66% 55% 57%
VT ** 59% 181 n/a n/a 64% 63%
RI ** 58% 150 n/a 73% 45% 44%
NV ** 58% 151 n/a 63% 54% n/a
LA ** 56% 251 81% n/a 38% 34%
KY ** 56% 179 n/a 56% 64% 50%
uT ** 56% 133 96% 49% n/a 35%
MO ** 55% 249 n/a 56% 59% 26%
NC ** 50% 485 76% 54% 36% 36%
SD 49% 278 n/a 51% 45% 37%
FL 48% 1,125 n/a 53% 42% 48%
MI ** 48% 224 n/a 57% 40% 39%
ME ** 47% 190 n/a 53% 45% 40%
VA ** 46% 282 96% 48% 43% 31%
MS ** 46% 144 n/a 58% 41% 43%
KS ** 46% 149 n/a 52% 34% 44%
OK ** 42% 375 n/a 40% 45% 45%
WY ** 38% 197 n/a 30% 37% 47%
IN 32% 698 n/a n/a 42% 29%
WA ** 31% 284 n/a n/a 37% 26%
NCI Average 61% 9,276 89% 65% 52% 49%

FF{OGrGS KFER I fF NBS vy dzyo Snsirg datadaRl@agtado) | y26¢ NBalLlRyasSa FyR

Note: Wl is not included in analysis due to low N (<20)
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Table106.1 F R I t I L) G6§Sad Ay GKS LI ad GKNBS &@SFENR o0FY2y3a g2YSyT !
comes from Background Information section)
Overall in ICF/IID and Other Community-based Group

State Institutional Settings Residential Settings

Significantly Above Average

DG &5 100% 34 n/a n/a n/a n/a
DE 92% 124 n/a 92% n/a n/a
GA 83% 116 n/a 79% 82% 89%
NV 82% 102 n/a 88% 89% n/a
MS 81% 145 n/a 81% 87% 76%
CT ** 80% 92 n/a 88% 90% 65%
NY 79% 158 n/a 83% 82% 62%
AL 78% 147 n/a 85% 92% 57%
PA 76% 135 n/a 85% n/a 58%

Within Average Range

KY ** 74% 97 n/a 83% n/a 58%
LA 74% 111 86% n/a 78% 63%
AR 2% 115 78% n/a 79% 44%
TN 72% 103 n/a 76% 74% n/a
AZ ** 70% 57 n/a n/a n/a 59%
IL ** 68% 85 n/a 71% n/a 52%
OH 67% 118 70% 7% 81% 50%
wyY 63% 105 n/a 75% 63% 48%
RI ** 62% 82 n/a 73% 64% n/a
SD 60% 128 n/a 46% 75% n/a
MO 59% 119 n/a 66% 66% n/a
VA 59% 182 n/a 61% n/a 51%
VT ** 58% 99 n/a n/a n/a 50%
Ml 58% 120 n/a 59% 64% 44%
CO ** 56% 54 n/a n/a n/a n/a
KS ** 52% 77 n/a 50% 78% n/a
U &3 48% 60 n/a 76% n/a 17%

Significantly Below Average

NC 56% 247 76% 67% 71% 39%
FL 56% 541 n/a 65% 79% 41%
MA 55% 149 n/a 52% 67% 42%
ME 55% 108 n/a 38% 82% n/a
MN 54% 102 n/a 62% 60% n/a
WA 50% 114 n/a n/a 63% 37%
HI 49% 110 n/a n/a n/a 30%
oK 46% 170 n/a 56% 72% 23%
IN 40% 308 n/a n/a 56% 34%
NCI Average 65% 4,614 77% 71% 75% 50%
FF{GFGS KFR I fFNBS ydzyo SN 2data @easy8%h) {y26¢ NBalLkRRyaSa FyR Y

Note: WI is not included in analysis due to low N (<20)
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Tablel07.1 F R I YIYY23ANIXY Ay (GKS LI ad Ge2 &@SIFENR o6FY2y3 g2YSy | 3¢
responses; information comes from Background Information section)
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

SIEE Institutional Settings Residential Settings Rel ati ve

Within Average Range

KY ** 93% 45 n/a n/a n/a n/a
NV ** 90% 52 n/a 83% 96% n/a
IL ** 88% 59 n/a 94% n/a n/a
AL ** 87% 103 n/a 93% 88% 75%
SD ** 87% 67 n/a 88% 86% n/a
MO ** 85% 74 n/a 90% 88% n/a
TN ** 85% 94 n/a 88% 83% n/a
CT ** 84% 64 n/a 92% n/a n/a
GA ** 84% 67 n/a 76% 90% n/a
AR ** 83% 58 91% n/a n/a n/a
LA ** 82% 61 87% n/a n/a n/a
OH ** 82% 66 n/a n/a n/a n/a
MN ** 80% 70 n/a 70% n/a n/a
AZ ** 80% 25 n/a n/a n/a n/a
DE ** 80% 88 n/a 76% n/a n/a
NY ** 79% 87 n/a 81% n/a n/a
MA ** 79% 112 n/a 78% n/a n/a
VT ** 78% 55 n/a n/a n/a n/a
PA ** 78% 80 n/a 85% n/a n/a
RI ** 76% 55 n/a 87% n/a n/a
FL *=* 76% 225 n/a 76% 85% 68%
ME ** 75% 83 n/a 68% n/a n/a
MS ** 73% 70 n/a 65% 93% 57%
WY ** 2% 53 n/a 2% 81% n/a
NC ** 2% 130 78% 75% n/a 59%
VA ** 71% 109 n/a 73% n/a n/a
MI ** 69% 83 n/a 70% 91% n/a
OK ** 65% 80 n/a 69% 64% n/a
uT ** 61% 33 n/a n/a n/a n/a
IN ** 60% 173 n/a n/a 78% 48%
WA ** 60% 42 n/a n/a 70% n/a
KS ** 59% 34 n/a 57% n/a n/a
CO ** 55% 38 n/a n/a n/a n/a
HI ** 53% 62 n/a n/a n/a n/a
NCI Average 76% 2597 85% 79% 84% 62%
FF{GFGS KFR I fFNBS ydzYoSNI 2F GR2yQl (y2¢6é NBaLRyaSa yR Y

Note: Thefollowing states were not included in analysis due to low N (<20): DC and WI
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Table1081 F R | O2ft 2NBOGIFE OFyOSN)I aONBSyAy3a Ay GKS LI ad &Sk N 6
responses; information comes from Background Information section)

Overall in ICF/IID and Other Community-based Group Own Home Parent
SIEE Institutional Settings Residential Settings Rel ati vebd

Within Average Range

NV ** 44% 39 n/a 50% n/a n/a
KY ** 36% 47 n/a n/a n/a n/a
NY ** 36% 134 n/a 35% n/a n/a
PA ** 36% 73 n/a 38% n/a n/a
GA ** 34% 83 n/a 37% 38% n/a
DE ** 27% 79 n/a 29% n/a n/a
KS ** 24% 66 n/a 23% n/a n/a
AL ** 24% 83 n/a 24% n/a n/a
VA ** 22% 123 n/a 28% n/a n/a
WA ** 22% 69 n/a n/a 28% n/a
VT ** 21% 82 n/a n/a n/a n/a
OK 20% 115 n/a 16% 28% n/a
MS ** 19% 7 n/a 31% 21% n/a
NC ** 19% 173 19% 13% n/a 17%
TN ** 19% 105 n/a 18% 23% n/a
IN ** 19% 178 n/a n/a 25% 14%
IL ** 18% 76 n/a 22% n/a n/a
UT ** 18% 38 n/a n/a n/a n/a
Ml ** 18% 98 n/a 20% 23% n/a
FL ** 18% 262 n/a 23% 17% 14%
OH =** 18% 88 11% 9% n/a n/a
CT ** 18% 91 n/a 20% n/a n/a
MO ** 17% 104 n/a 19% 16% n/a
LA ** 17% 70 13% n/a n/a n/a
AR ** 17% 53 23% n/a n/a n/a
MA ** 17% 142 n/a 18% 10% n/a
SD 16% 108 n/a 13% 21% n/a
RI ** 15% 81 n/a 13% 13% n/a
MN ** 15% 89 n/a 15% n/a n/a
WY ** 14% 56 n/a 17% 19% n/a
ME ** 14% 78 n/a 13% n/a n/a
CO ** 12% 33 n/a n/a n/a n/a
HI ** 8% 26 n/a n/a n/a n/a
NCI Average 21% 3,019 16% 23% 22% 15%
FF{GFGS KFR I fFNBS ydzYoSNI 2F aR2y Qi 1y26¢ NBalLRyaSa FyR Y

Note: Thefollowing states were not included in analysis due to low N (<2B)DC, WI
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Table109. Had a flu vaccine in the past year (within the last year or less responses; information comes from Background
Information section)

Overall in

State

ICF/IID and Other
Institutional Settings

Community-based Group
Residential Settings

Own Home

Parent
Rel ati ved

Within Average Range

MN ** 100% 142 n/a
DE ** 97% 275 n/a
SD 93% 346 n/a
RI ** 92% 264 n/a
CT ** 90% 201 n/a
VA ** 87% 538 98%
uT ** 86% 218 96%
MO 86% 356 n/a
IL ** 84% 237 n/a
ME ** 83% 260 n/a
MA 81% 3775) n/a
Cco 81% 392 n/a
AR ** 81% 301 92%
DC ** 80% 46 n/a
AZ ** 80% 166 n/a
LA ** 80% 266 99%
MS ** 80% 174 n/a
TN ** 80% 344 n/a
NY ** 79% 403 83%
KS ** 78% 283 n/a
OH =** 78% 305 96%
MI ** 7% 303 n/a
VT 7% 251 n/a
NC ** 75% 614 99%
PA ** 74% 309 84%
WA 74% 395 n/a
AL ** 2% 276 n/a
KY ** 2% 229 n/a
OK 70% 392 n/a
GA ** 69% 338 n/a
wy 66% 270 n/a
IN 60% 793 n/a
NV ** 60% 214 n/a
FL 52% 1,316 n/a
HI ** 45% 238 n/a
NCI Average 78% 11,830 93%
“*StateK R I f 1 NHS ydzYoSNJ 27

Note: Wl is not included in analysis due to low N (<20)
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Medications

Medications are managed effectively and appropriately.

There is one Medications indicator collected using the Background Information section of the Adult
Consumer Survey:

1. Proportion of people who take at least one madation for mood, anxiety, psychotic disorder,
and/or behavioral challenges

In addition, NClcollects information on:

1. Proportion of people who were reported to take medication for at least one of the following: mood
disorders, anxiety, psychotic disorders

2. Proportion of people who were reported to take medication for behavior challenges

3. Proportion of people reported to have a behavior plan

4. Proportion of people who take meds for behavior challenges who have a behavior plan

Tables 109 through 115 present the results for this core indicator. The corresponding chart shows-un
collapsed averages.

All un-collapsed state data frequencies for these survey questions are displayed in Appendix D.

|MPORTANT NOTE ON CHRGES TO THE SURVEYODL AND ANALYSISIN examining the results included in his
section, we found that a number of states had a large amount ofssing data for these questions. States
for which 25% or more of their sample were missing data for specific questions are indicated with an
asterisk. The quantity of missing data can be a result of several factov8e do not know, however,
whether the data are missing systematically or randomly; for example, for a specific state, are the data
missing across the boardfor those in a specific waiver? If so, the resulting data are not representative of
the entire sample or population. As a result, we adviseaation when examiningdata that are indicated as
EAOET C EECE OAOAO 1.£ OAI 160 ET1x06 OAODPIT OAO
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Table110. Takes at least one medication for mood disorders, anxiety, psychdtiorders, and/or behavior (information comes
from Background Information section)

Overall in ICF/IID and Other Community-based Group Own Home

SIEE Institutional Settings Residential Settings

Significantly Above Average

MO 70% 393 n/a 69% 78% 29%
DE 67% 386 n/a 70% 60% n/a
VA 66% 764 58% 79% 78% 44%
ME 64% 363 n/a 78% 55% 40%
TN 63% 424 n/a 76% 70% 36%
uT 62% 386 75% 86% 57% 38%

Within Average Range

MA 61% 410 n/a 73% 44% 38%
RI** 61% 331 n/a 85% 71% 31%
NV 60% 391 n/a 68% 59% 30%
OK 60% 400 n/a 70% 69% 38%
KY 59% 433 n/a 7% 47% 45%
Ml 59% 422 n/a 74% 57% 42%
KS 59% 374 n/a 67% 66% 40%
AR 59% 378 66% 51% 68% 37%
VT 58% 325 n/a 62% 67% 39%
WY 55% 306 n/a 73% 54% 24%
(6{0) 55% 396 n/a 64% 41% 39%
NC 54% 798 50% 70% 51% 43%
LA 53% 436 65% n/a 62% 42%
NY 53% 474 65% 66% 40% 34%
DC ** 53% 256 66% 63% 62% 24%
IL 53% 394 n/a 67% 52% 36%
CT 52% 327 n/a 67% 47% 43%
OH 52% 570 2% 73% 66% 31%
AL 52% 382 n/a 65% 53% 33%
GA 51% 455 n/a 79% 54% 39%
MN 51% 397 61% 61% 47% 37%
PA 50% 611 46% 7% 40% 37%
SD 50% 353 n/a 54% 51% 22%
MS 47% 350 n/a 55% 62% 34%

Significantly Below Average

WA 46% 399 n/a 67% 62% 30%
FL 45% 1,420 n/a 70% 46% 31%
IN 41% 816 n/a 55% 41% 40%
AZ 40% 451 n/a 64% 49% 30%
HI 30% 388 n/a 51% n/a 15%
NCI Average 55% 16,159 62% 68% 57% 35%

FF{OGIGS KIFER I fFNBS ydzyo SN 2F & R&sy2824Noleyna exéludddBue oy B &20) | v R
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Table111 Takes medication for at least one of the following: mood disorders, anxiety, or psychotic disorders (information comes
from Background Information section

Overall in ICF/IID and Other Community-based Group Own Home

SIEE Institutional Settings Residential Settings

Significantly Above Average

MO 67% 393 n/a 67% 75% 21%
VA 61% 774 52% 74% 70% 39%
TN 61% 423 n/a 73% 69% 34%
DE 61% 389 n/a 62% 60% n/a
ME 59% 370 n/a 71% 51% 35%
uT 59% 391 75% 82% 57% 36%
MA 58% 413 n/a 2% 44% 33%

Within Average Range

VT 57% 323 n/a 62% 67% 36%
Rl ** 56% 335 n/a 80% 68% 28%
Ml 56% 422 n/a 71% 56% 38%
NV 56% 389 n/a 62% 57% 28%
KY 56% 436 n/a 74% 45% 41%
AR 55% 382 59% 50% 66% 36%
KS 55% 379 n/a 63% 65% 34%
OK 55% 400 n/a 66% 67% 29%
(6{0) 53% 398 n/a 62% 39% 35%
wy 52% 308 n/a 68% 53% 21%
OH 50% 574 70% 72% 65% 28%
AL 49% 381 n/a 63% 51% 30%
NY 49% 483 58% 61% 40% 29%
LA 49% 437 61% n/a 59% 35%
NC 48% 809 41% 64% 49% 38%
SD 48% 356 n/a 52% 48% 22%
DC ** 48% 261 54% 58% 59% 20%
IL 47% 399 n/a 60% 52% 31%
CT 47% 334 n/a 61% 45% 36%
PA 46% 621 43% 73% 37% 33%
GA 45% 465 n/a 72% 52% 31%
MN 45% 397 57% 52% 39% 33%

Significantly Below Average

WA 43% 402 n/a 55% 59% 28%
MS 40% 315 n/a 50% 56% 25%
FL 40% 1,424 n/a 61% 43% 27%
IN 38% 816 n/a 55% 39% 36%
AZ 36% 458 n/a 62% 43% 27%
HI 18% 397 n/a 30% n/a 10%
NCI Average 50% 16,314 57% 64% 54% 31%

FF{OGIGS KIFER I fFNBS ydzyoSNJ 2F & R2 Yy QiiNoleynd exéludedBue tddoy B &20). | vy R
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Table112 Number of medications taken for at least one of the following: mood disorders, anxiety, or psychotic disorders
(information comes from Background Information section)

1-2 3-4 5-10 11 or More
Medications Medications Medications Medications
AL 68% 28% 4% 0% 188
AR 66% 30% 3% 0% 202
AZ 63% 30% 7% 0% 151
CoO 68% 27% 5% 0% 204
CT 76% 21% 3% 0% 149
DC ** 96% 4% 0% 0% 68
DE 72% 22% 5% 0% 203
FL 7% 21% 2% 0% 559
GA 70% 21% 9% 0% 208
HI 79% 20% 1% 0% 71
IL 78% 20% 2% 0% 183
IN 85% 15% 0% 0% 307
KS 66% 30% 4% 0% 206
KY 70% 26% 4% 0% 232
LA 66% 28% 5% 1% 209
MA 59% 31% 10% 0% 237
ME 69% 25% 6% 1% 189
Mi 61% 32% 7% 0% 234
MN 68% 25% 7% 1% 169
MO 60% 32% 9% 0% 262
MS 78% 16% 6% 0% 134
NC 69% 25% 7% 0% 378
NV 61% 29% 9% 1% 216
NY 61% 33% 5% 1% 228
OH 70% 21% 9% 0% 267
OK 65% 29% 6% 0% 220
PA 66% 30% 5% 0% 277
RI 71% 25% 3% 1% 181
SD 62% 30% 8% 0% 169
TN 56% 35% 9% 0% 247
uT 63% 32% 5% 0% 222
VA 61% 29% 10% 0% 467
VT 68% 25% 7% 0% 182
WA 70% 27% 3% 0% 172
wy 73% 25% 3% 0% 158
NCI Average 69% 26% 5% 0% 7,749
FF{GFGS KFR I fFNBS ydzYoSNI 2F GR2yQl (y26é NBaLRyaSa yR Y

Note: WI excluded due to low N (<20)
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Table113 Takes medication for behavior challenges (information comasni Background Information section)
Overall in ICF/IID and Other Community-based Group Own Home

S Institutional Settings Residential Settings

Significantly Above Average

DE 47% 371 n/a 49% 41% n/a
uT 36% 380 56% 58% 22% 17%
RI** 35% 330 n/a 59% 20% 14%
NV 35% 388 n/a 44% 28% 13%
AR 34% 374 43% 29% 37% 21%
VA 33% 744 29% 40% 32% 23%
Ml 33% 419 n/a 48% 28% 21%
NY 32% 476 56% 41% 13% 19%
NC 31% 799 38% 43% 18% 23%

Within Average Range

DC ** 33% 238 48% 41% n/a 13%
CT 33% 321 n/a 47% 20% 25%
KS 32% 368 n/a 38% 34% 19%
ME 30% 359 n/a 41% 12% 19%
MN 30% 393 29% 37% 24% 21%
IL 29% 388 n/a 41% 16% 17%
TN 29% 420 n/a 31% 38% 13%
MO 28% 384 n/a 28% 29% 14%
AZ 28% 447 n/a 52% 29% 19%
LA 27% 435 43% n/a 25% 17%
(6{0) 25% 385 n/a 45% 15% 12%
VT 22% 324 n/a 33% 19% 11%
KY 20% 426 n/a 27% 10% 18%

Significantly Below Average

FL 20% 1,425 n/a 38% 15% 13%
PA 20% 599 24% 32% 9% 15%
AL 19% 381 n/a 27% 19% 9%
MA 19% 409 n/a 25% 4% 14%
WY 18% 305 n/a 31% 7% 7%
OH 17% 563 36% 23% 17% 9%
HI 17% 389 n/a 32% n/a 8%
GA 15% 461 n/a 25% 17% 12%
MS 15% 334 n/a 19% 13% 13%
IN 15% 814 n/a n/a 12% 16%
SD 15% 353 n/a 16% 12% 8%
WA 14% 402 n/a 23% 18% 9%
OK 13% 400 n/a 14% 7% 13%
NCI Average 26% 16,004 40% 36% 20% 15%

FF{OGr4dS KFER I fFNBS ydzyoSNJ 2F & R2Yy QiNoley\d exéludedBue taddoy B &20). | y R
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Table114. Number of medications taken for behavior challengéaformation comes from Bckground Information sectioh

1-2 3-4 5-10 11 or More
Medications Medications Medications Medications
AL 84% 15% 1% 0% 68
AR 66% 30% 4% 0% 122
AZ 73% 20% 7% 0% 111
CoO 83% 15% 2% 0% 86
CT 81% 17% 3% 0% 103
DC ** 92% 8% 0% 0% 37
DE 80% 18% 3% 0% 142
FL 81% 17% 3% 0% 280
GA 7% 21% 1% 0% 70
HI 67% 21% 12% 0% 66
IL 83% 15% 3% 0% 110
IN 88% 11% 1% 0% 121
KS 80% 18% 2% 0% 114
KY 83% 17% 0% 0% 83
LA 7% 19% 4% 0% 112
MA 2% 26% 3% 0% 78
ME 80% 14% 6% 0% 90
Mi 74% 21% 4% 1% 132
MN 87% 6% 5% 1% 111
MO 75% 23% 3% 0% 106
MS 80% 16% 4% 0% 45
NC 76% 21% 3% 0% 241
NV 62% 33% 5% 0% 132
NY 66% 26% 8% 0% 145
OH 75% 19% 6% 0% 88
OK 82% 16% 2% 0% 51
PA 80% 16% 4% 0% 105
RI 81% 16% 3% 0% 107
SD 76% 22% 2% 0% 51
TN 69% 26% 5% 0% 112
uT 73% 22% 5% 0% 133
VA 80% 16% 5% 0% 235
VT 7% 16% 7% 0% 69
WA 90% 10% 0% 0% 58
WY 87% 11% 2% 0% 53
NCI Average 78% 18% 4% 0% 3,767
FF{GFGS KFR I fFNBS ydzYoSNI 2F aR2y Qi (1y26¢ NBalLkRyaSa FyR Y

Note: WI excluded due to low {&20)

NCI Adult Consumer Survey Results 2085 205



100%

80%

60%

40%

20%

0%

Has a Behavior Plan

NCI Adult Consumer Survey Final Report 2045

29%

Yes

1%

NCI Adult Consumer Survey Results 208% 206



NCI Adult Consumer Survey Final Report 208.5

Table115. Has a behavior plainformation comes from Background Information sectipf
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

DE 64% 418 n/a 67% 60% n/a
DC ** 58% 218 80% 67% n/a 30%
KS 50% 369 n/a 63% 52% 27%
NV 50% 395 n/a 66% 41% 9%
AR 47% 387 57% 44% 53% 25%
CT 42% 338 n/a 76% 25% 14%
IL 42% 390 n/a 66% 28% 14%
uT 41% 400 54% 81% 21% 11%
OK 41% 400 n/a 52% 51% 15%
CO 39% 397 n/a 60% 22% 10%

Within Average Range

VT 36% 326 n/a 62% 27% 14%
NY 34% 489 68% 52% 5% 8%
RI** 33% 349 n/a 61% 16% 11%
IN 32% 821 n/a 65% 41% 29%
PA 30% 605 43% 63% 14% 14%
TN 29% 441 n/a 34% 38% 9%
KY 27% 448 n/a 40% 25% 14%
WY 26% 314 n/a 39% 19% 9%
Ml 25% 423 n/a 39% 29% 10%
LA 24% 434 58% n/a 16% 7%

Significantly Below Average

VA 23% 769 50% 28% 20% 13%
WA 23% 403 n/a 52% 45% 2%
SD 22% 361 n/a 27% 16% 8%
NC 20% 809 46% 29% 5% 8%
AZ 19% 459 n/a 60% 15% 5%
MA 19% 415 n/a 31% 4% 3%
AL 19% 384 n/a 28% 24% 4%
MO 17% 395 n/a 14% 21% 7%
FL 15% 1,430 n/a 35% 8% 7%
ME 14% 360 n/a 18% 12% 8%
HI 13% 401 n/a 18% n/a 8%
OH 12% 603 52% 7% 12% 2%
GA 7% 471 n/a 19% 10% 1%
MS 6% 357 n/a 7% 2% 6%
NCI Average 29% 15,979 57% 45% 24% 11%

°New variable to reporting A A 3 ) A A 3

FF{OalFldS KFER I fFNHS ydzYoSNI 2F aR2yQu (y26¢6¢é NbBalLkRyaSa | yR

Note: MN and WI excluded due to low N (<20).
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Table116. Has a behavior plan (of those who take medication for a behavior challenge; information comes from Background
Information section

Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

DE 98% 170 n/a 99% n/a n/a
DC ** 94% 77 n/a 98% n/a n/a
AR 91% 127 88% n/a 89% n/a
NV 88% 133 n/a 94% 83% n/a
IL 87% 111 n/a 98% n/a 54%
KS 83% 116 n/a 95% 76% n/a
CcO 81% 95 n/a 90% n/a n/a
CT 81% 104 n/a 100% n/a 46%
uT 76% 135 n/a 97% n/a 28%
NY 74% 151 96% 86% n/a 31%

Within Average Range

VT 73% 71 n/a n/a n/a n/a
RI ** 71% 112 n/a 80% n/a n/a
PA 67% 115 n/a 89% n/a 38%
IN 67% 121 n/a n/a 85% 63%
TN 63% 119 n/a 61% 69% n/a
OK 61% 51 n/a 72% n/a n/a
SD 61% 51 n/a 60% n/a n/a
KY 59% 86 n/a 65% n/a 47%
AL 59% 71 n/a 64% n/a n/a
wYy 57% 54 n/a 67% n/a n/a
AZ 57% 117 n/a 95% n/a 19%
MA 55% 76 n/a 68% n/a n/a
Ml 54% 136 n/a 61% 57% 37%
LA 54% 116 85% n/a 37% 18%
WA 47% 57 n/a n/a 72% n/a
HI 47% 66 n/a n/a n/a n/a

Significantly Below Average

FL 51% 281 n/a 68% 29% 32%
NC 46% 250 94% 53% n/a 15%
VA 41% 243 n/a 43% n/a 27%
OH 40% 94 87% n/a 29% 4%
MO 34% 104 n/a 28% 41% n/a
ME 33% 99 n/a 35% n/a n/a
GA 32% 71 n/a 45% n/a 7%
MS 21% 47 n/a n/a n/a n/a
NCI Average 62% 3,827 90% 73% 61% 31%
6bSs OFNARIFO6ES (G2 NBLR2NIAY3IAT Frp{GFGS KFR I I NBS NotaddNoaBdNJ 2 F

WI excluded due to low N (<20).

NCI Adult Consumer Survey Results 20685 209



Wellness

People are supported to maintain healthy habits.

There is one Wellness indicator composkof three items:

1. The proportion of people who maintain healthy habits in such areas as:
a. Exercise
b. Weight
c. Smoking

Tables 116 through 118 present the results for these three core indicators.
The corresponding charts show urcollapsed averages.

All un-collapsed state data frequencies for these survey questions are displayed in Appendix D.

IMPORTANT NOTE ON CHWGES TO THE SURVEYODL AND ANALYSISIn examining the results included in his
section, we found that a number of states had a large amountrofssing data for these questions. States
for which 25% or more of their sample were missing data for specific questions are indicated with an
asterisk. The quantity of missing data can be a result of several factovge do not know, however,
whether the data are missing systematically or randomly; for example, for a specific state, are the data
missing across the boardfor those in a specific waiver? If so, the resulting data are not representative of
the entire sample or population. As a result, we advisgaution when examiningdata that are indicated as
EAOET ¢ EECE OAOAO 1.£ OAT 160 ET1Tx060 OAODPIT OAO

One item, whether people take part in physical activity, was moved from the Bl section (where
information may be more likely to be obtained from state records oproxy respondents) to Section Il
(where information may come from the individual receiving services or a proxy respondent).
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Table117. Engages inJK & & A O fyes| réylany@tlaast 3 tinds per weekand Wometimes 1 or 2 times per weeR
responsesproxy responses allowed}
Overall in ICF/IID and Other Community-based Group Own Home

S Institutional Settings Residential Settings

Significantly Above Average

HI 92% 390 n/a 91% n/a 92%
DC 88% 389 89% 90% 81% 87%
NV 85% 388 n/a 84% 84% 91%
uT 83% 385 92% 85% 75% 83%
RI 83% 447 n/a 82% 84% 78%
MN 83% 400 75% 86% 82% 82%

Within Average Range

ME 81% 383 n/a 74% 95% 81%
AZ 80% 462 n/a 7% 82% 81%
NC 80% 742 63% 84% 79% 86%
AL 80% 378 n/a 79% 80% 81%
wy 80% 312 n/a 82% 81% 74%
Wi 80% 404 66% 85% 85% 79%
CT 79% 325 55% 75% 88% 83%
MA 79% 410 n/a 74% 79% 89%
TN 79% 434 n/a 84% 74% 80%
OK 78% 395 n/a 78% 76% 81%
GA 78% 449 n/a 76% 83% 7%
WA 7% 392 n/a 90% 81% 76%
IL 7% 377 n/a 73% 78% 83%
CO 7% 402 n/a 67% 92% 71%
SD 76% 333 n/a 74% 76% 82%
VA 76% 800 68% 80% 60% 73%
PA 76% 665 65% 74% 85% 74%
LA 75% 423 75% n/a 79% 73%
OH 75% 534 71% 71% 78% 76%
Mi 75% 429 n/a 68% 86% 75%
MS 74% 396 n/a 86% 78% 67%
IN 73% 814 n/a n/a 2% 73%
VT 72% 324 n/a 67% 71% 72%
NY 2% 483 79% 65% 83% 73%
MO 71% 395 n/a 58% 75% 79%
AR 71% 3173 70% 65% 74% 67%
KS 70% 344 n/a 66% 78% 70%

Significantly Below Average

FL 69% 1,422 n/a 67% 73% 69%
DE 67% 366 n/a 67% 85% n/a
KY 45% 447 n/a 44% 34% 51%
NCI Average 7% 16,812 72% 76% 78% 7%

Hltem changed from previous yeatsnoved from Bl section to Section Il (see Appendix A)
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Table118 BMI category (BMI calculated using data on weight and height; information comes from Background Information

section)

S Underweight

AL
AR
AZ **
(6{0)
CT **
DC
DE
FL
GA **

MS **
NC
NV
NY
OH **
OK
PA **
RI**
SD
TN
uT
VA **
VT
WA
WY

NCI Average
FF{OGIGS KIR

3%
5%
5%
6%
5%
7%
3%
8%
4%
6%
7%
5%
6%
7%
5%
4%
5%
6%
5%
5%
6%
8%
3%
5%
5%
9%
5%
7%
4%
4%
8%
6%
5%
6%
6%
6%

I NBHS ydzYoSNJ 27
Note: WI excluded due to low N (<20).

Healthy

25%
27%
44%
32%
26%
33%
31%
35%
36%
32%
30%
29%
28%
26%
29%
33%
26%
29%
34%
31%
27%
31%
29%
34%
32%
33%
29%
33%
27%
29%
35%
33%
28%
36%
38%
31%

Overweight

27%
32%
27%
32%
40%
30%
30%
31%
29%
29%
26%
27%
29%
24%
25%
29%
31%
31%
32%
29%
27%
28%
29%
32%
31%
25%
33%
28%
25%
30%
26%
26%
30%
27%
27%
29%
GR2Yy Qi

Obese N
45% 368
36% 328
23% 228
31% 392
29% 212
29% 312
36% 397
26% 1,206
30% 341
33% 382
37% 378
39% 781
37% 314
42% 434
41% 404
34% 411
38% 316
34% 379
30% 358
35% 366
40% 301
32% 713
39% 397
30% 476
33% 429
33% 400
33% 374
32% 358
44% 360
37% 404
31% 378
35% 645
38% 324
31% 379
30% 301
34% 14,546

1y26é NBalLlRyaSa FyR Y
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Table119. Uses nicotine or tobacco products (information comes fra@ackground Information section)
Overall in ICF/IID and Other Community-based Group Own Home

S Institutional Settings Residential Settings

Significantly Above Average
KY 15% 443 n/a 16% 30% 6%
Within Average Range

WYy 11% 309 n/a 11% 18% 3%
TN 10% 437 n/a 11% 13% 4%
SD 10% 361 n/a 12% 9% 6%
OH 9% 567 5% 10% 20% 5%
KS 9% 367 n/a 3% 25% 3%
LA 9% 382 15% n/a 12% 4%
CcO 9% 399 n/a 1% 20% 4%
NC 8% 793 2% 12% 22% 6%
VT 8% 322 n/a 5% 16% 3%
PA 8% 586 2% 8% 24% 3%
AR 8% 365 3% 9% 14% 1%
MO 8% 394 n/a 4% 10% 5%
ME 7% 381 n/a 7% 15% 8%
DE 7% 412 n/a 6% 20% n/a
IL 7% 376 n/a 7% 24% 4%
NV 7% 387 n/a 8% 9% 0%
WA % 392 n/a 0% 14% 3%
MS 7% 397 n/a 9% 9% 4%
MN % 409 0% 9% 19% 2%
OK 6% 400 n/a 9% 11% 0%
uT 6% 395 4% 7% 16% 2%
VA 5% 750 2% 7% 8% 4%
IN 5% 812 n/a 10% 11% 3%
AZ 5% 441 n/a 10% 7% 2%
NY 5% 488 2% 4% 15% 2%
MA 5% 413 n/a 6% 7% 1%
CT 4% 334 n/a 5% 6% 2%
AL 4% 386 n/a 4% 8% 3%
Mmi 4% 420 n/a 5% 7% 1%
RI ** 4% 362 n/a 3% 12% 2%

Significantly Below Average

FL 5% 1,417 n/a 5% 13% 1%
GA 4% 468 n/a 7% 10% 1%
DC ** 2% 229 3% 2% n/a 1%
HI 2% 293 n/a 3% n/a 0%
NCI Average 7% 16,087 4% 7% 14% 3%

FF{OGr4dS KFER I fFNBS ydzYoSNJ 2F aGR2Y3W (y26¢ NBalLRyaSa |yR

Note: WI excluded due to low N (<20).
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Respect and Rights

People receive the same respect and protections as others in the community.

There are four Respect and Rights indicators:

1. The proportion of people whose basic rights are respected by others, including:

Proportion of people who reported people always knock before entering home

Proportion of people who report having a key to their home

Proportion of people who reported peoplealways knock before entering bedroom

Proportion of people who report they can lock their bedroom

Proportion of people who reported they could be alone at home with visitors

Proportion of people who report that there are rules about having friends or visors

Proportion of people who reported people never read their mail without permission

Proportion of people who reported they can use phone and internet without restriction

2. The proportion of people whohave a place to be alone in the home

The proportion of people indicating that most support staff treat them with respect

4. The proportion of people who have participated in a seladvocacy group meeting, conference, or
event

5. The proportion of people who report having voted

S@ "o a0 o

w

Tables 119 through 130 present itens from the Respect and Rights sulomain. The corresponding
charts show uncollapsed averages.

All un-collapsed state data frequencies for these survey questions are displayed in Appendix D.

|MPORTANT NOTE ON CHWGES TO THE SURVEYODL AND ANALYSISSeverd questions in this section were
moved from Section Il (where information may come from the individual receiving services or a proxy
respondent) to Section | (where only the person receiving services may respond).
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Table120.1 Fa  1Se& (G2 GKS K2YS 6weSaQ NBalLkRyaSa 2yfeT LINR E& NB:
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

Wi 68% 394 50% 45% 88% 69%
SD 64% 318 n/a 40% 95% 50%
AZ 64% 461 n/a 24% 91% 7%
NV 62% 386 n/a 46% 85% 71%
WYy 61% 310 n/a 36% 91% 64%
WA 57% 389 n/a 26% 70% 60%
GA 56% 411 n/a 28% 88% 58%
IN 56% 803 n/a n/a 82% 50%

Within Average Range

KS 52% 312 n/a 31% 79% 56%
RI 51% 442 n/a 24% 87% 58%
AL 51% 375 n/a 46% 80% 48%
OH 50% 511 6% 40% 69% 59%
MS 50% 381 n/a 36% 80% 46%
LA 49% 397 12% n/a 84% 52%
CO 49% 382 n/a 26% 93% 57%
DC 47% 356 17% 52% 62% 43%
TN 47% 428 n/a 43% 53% 46%
MN 47% 380 28% 35% 94% 49%
CT 46% 300 n/a 18% 94% 61%
FL 46% 1,331 n/a 21% 88% 44%
AR 46% 349 6% 36% 85% 34%
PA 42% 641 8% 22% 90% 46%
VT 42% 313 n/a 20% 85% 56%
MA 41% 402 n/a 23% 91% 60%
MO 39% 386 n/a 16% 52% 34%
ME 39% 377 n/a 22% 83% 58%

Significantly Below Average

NC 37% 719 5% 30% 93% 45%
uT 37% 368 8% 33% 83% 30%
Mmi 33% 421 n/a 5% 67% 50%
DE 33% 372 n/a 29% 78% n/a
HI 33% 354 n/a 10% n/a 45%
NY 33% 483 2% 19% 94% 39%
IL 31% 365 n/a 11% 84% 47%
KY 30% 440 n/a 8% 70% 43%
OK 28% 397 n/a 22% 58% 20%
VA 27% 784 7% 18% 83% 34%
NCI Average 46% 16,238 13% 28% 81% 50%

°New variable to reporting
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Table12Lh G KSNE f S LISNA2Y (1y2¢ 0STF2NB SyiSNAy3dI K2YS 6weSaQ NB:
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

AZ 98% 417 n/a 97% 95% 98%
N 97% 327 n/a 96% 96% 99%
IN 95% 555 n/a n/a 96% 96%
WA 95% 261 n/a n/a 95% 95%
KY 94% 298 n/a 89% 95% 97%
WI 94% 279 87% 97% 92% 95%
FL 92% 838 n/a 87% 93% 93%

Within Average Range

MN 93% 248 n/a 93% 94% 93%
LA 92% 285 83% n/a 94% 95%
OK 92% 210 n/a 93% 87% 92%
MS 91% 313 n/a 88% 88% 97%
OH 91% 383 7% 89% 90% 94%
PA 91% 424 n/a 88% 90% 92%
MA 91% 306 n/a 88% 94% 96%
CcO 91% 306 n/a 82% 90% 94%
NC 90% 427 68% 93% 92% 95%
KS 90% 269 n/a 86% 95% 94%
AL 90% 331 n/a 88% 100% 89%
VA 90% 489 91% 88% 100% 91%
RI 89% 342 n/a 93% 90% 90%
WYy 89% 235 n/a 85% 88% 96%
CT 88% 242 n/a 87% 92% 91%
NV 88% 343 n/a 88% 89% 84%
DC 88% 193 n/a 94% n/a 92%
AR 88% 222 56% 100% 91% 91%
MO 88% 260 n/a 75% 91% n/a
HI 87% 191 n/a 75% n/a 92%
IL 87% 257 n/a 81% 87% 94%
GA 87% 294 n/a 73% 94% 88%
VT 85% 269 n/a n/a 89% 81%
uT 84% 236 n/a 82% 86% 88%
SD 84% 283 n/a 79% 89% 91%

Significantly Below Average

NY 82% 306 n/a 7% 92% 83%
MI 82% 266 nla 72% 86% 88%
ME 7% 274 n/a 2% 86% 7%
DE 75% 258 n/a 75% 78% n/a
NCI Average 89% 11,437 7% 86% 91% 92%
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Table122 Can lockedroomif they wanté W& Sa Q NI drb3® iéspéhses dlgvee T
Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

GA 76% 385 n/a 2%
AZ 67% 453 n/a 32%
FL 66% 1,317 n/a 56%
AL 64% 375 n/a 56%
MS 62% 379 n/a 80%
SD 61% 306 n/a 69%
NV 58% 340 n/a 55%
VA 53% 788 20% 58%

Within Average Range

WYy 55% 274 n/a 57%
TN 53% 418 n/a 52%
KY 53% 417 n/a 35%
AR 49% 365 19% 94%
HI 49% 337 n/a 48%
KS 47% 277 n/a 46%
uT 46% 363 24% 52%
NC 46% 698 21% 52%
CT 45% 304 15% 39%
IN 45% 782 n/a n/a
OH 44% 510 19% 55%
Cco 44% 376 n/a 28%
DE 42% 351 n/a 39%
MN 42% 383 26% 45%
MO 41% 360 n/a 31%

Significantly Below Average

PA 40% 590 20% 35%
RI 39% 414 n/a 29%
LA 38% 407 17% n/a
ME 38% 349 n/a 43%
Wi 37% 343 46% 39%
OK 37% 395 n/a 44%
VT 36% 269 n/a n/a
WA 35% 358 n/a 30%
IL 34% 352 n/a 27%
MA 33% 378 n/a 29%
Ml 33% 413 n/a 29%
NY 32% 464 6% 27%
DC 31% 351 10% 36%
NCI Average 46% 15,641 20% 46%

°New variable to reporting

Own Home
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Others Let Person Know Before Entering Bedroom
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Table123. Others let person know before enteringedroom (Ye<Yesponses only)
Overall in ICF/IID and Other Community-based Group

S Institutional Settings Residential Settings

Significantly Above Average

AZ 95% 419 n/a 95%
KY 94% 292 n/a 91%
TN 92% 330 n/a 91%
(6{0) 90% 292 n/a 89%
FL 87% 814 n/a 80%

Within Average Range

WA 88% 244 n/a n/a
WI 88% 274 87% 85%
NV 88% 338 n/a 88%
GA 87% 296 n/a 87%
LA 86% 274 83% n/a
WY 85% 226 n/a 83%
VA 85% 485 85% 85%
DC 85% 186 n/a 91%
NC 85% 430 74% 87%
PA 85% 403 91% 86%
KS 85% 247 n/a 82%
MN 85% 239 n/a 85%
MA 84% 299 n/a 84%
AR 84% 218 86% 100%
CT 83% 240 n/a 81%
IL 83% 242 n/a 85%
AL 82% 329 n/a 85%
MO 82% 249 n/a 76%
RI 82% 338 n/a 89%
SD 81% 269 n/a 75%
OH 81% 381 86% 85%
MS 80% 290 n/a 81%
uT 79% 232 n/a 81%
OK 79% 201 n/a 87%
NY 78% 301 n/a 75%
Mi 7% 253 n/a 74%
HI 76% 179 n/a 68%
VT 76% 241 n/a n/a

Significantly Below Average

IN 78% 525 n/a n/a
DE 74% 260 n/a 74%
ME 73% 267 n/a 78%
NCI Average 83% 11,103 85% 84%

Own Home

95%
98%
92%
94%
91%

92%
88%
90%
93%
89%
91%
91%
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Table124. Others read mail or email without asking first

Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

DE 28% 205 n/a 29%
HI 28% 166 n/a 14%
RI 24% 316 n/a 22%
IL 22% 227 n/a 20%

Within Average Range

DC 22% 149 n/a 15%
uT 21% 212 n/a 23%
OK 21% 194 n/a 18%
CT 19% 213 n/a 19%
IN 18% 541 n/a n/a
AL 17% 293 n/a 14%
MO 17% 233 n/a 18%
OH 16% 352 25% 17%
Ml 15% 261 n/a 19%
WYy 15% 209 n/a 16%
MA 15% 282 n/a 20%
VA 14% 450 28% 14%
SD 14% 265 n/a 14%
NY 13% 265 n/a 15%
PA 12% 411 n/a 8%
NV 12% 319 n/a 13%
AR 11% 213 8% 8%
KS 11% 239 n/a 12%
CcO 11% 283 n/a 14%
MN 9% 236 n/a 6%
Wi 9% 283 5% 10%
GA 9% 273 n/a 18%
LA 9% 275 12% n/a

Significantly Below Average

FL 10% 770 n/a 10%
NC 8% 371 3% 4%
KY % 288 n/a 7%
MS 7% 274 n/a 6%
WA 4% 252 n/a n/a
ME 3% 266 n/a 3%
VT 3% 253 n/a n/a
AZ 2% 379 n/a 0%
TN 2% 289 n/a 1%
NCI Average 13% 10,507 13% 13%

Hitem changed from previous yeatgjuestion was moved from Section Il to Section | (see Appendix A)
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Table125. Can use phone and internet whenever they waht
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

Wi 97% 276 95% 100% 99% 94%
WA 97% 254 n/a n/a 94% 100%
OH 95% 358 100% 95% 93% 96%
GA 94% 295 n/a 94% 97% 92%
MS 94% 276 n/a 92% 94% 94%
KS 93% 228 n/a 95% 90% 95%
IL 93% 239 n/a 93% 100% 92%
NV 93% 335 n/a 94% 93% 89%

Within Average Range

MI 93% 269 n/a 87% 97% 96%
AR 91% 221 93% 88% 97% 81%
KY 91% 289 n/a 86% 93% 96%
MN 90% 242 n/a 87% 96% 92%
PA 90% 400 85% 95% 91% 88%
NC 90% 406 97% 84% 98% 90%
SD 90% 267 n/a 82% 96% 100%
CT 90% 224 n/a 81% 96% 94%
RI 90% 324 n/a 87% 89% 84%
VA 89% 482 94% 86% 97% 92%
OK 89% 201 n/a 91% 95% 85%
IN 89% 532 n/a n/a 97% 86%
FL 88% 800 n/a 89% 88% 89%
MA 88% 303 n/a 88% 96% 85%
AL 88% 321 n/a 90% 86% 85%
uT 88% 230 n/a 85% 96% 85%
MO 88% 245 n/a 86% 88% n/a
NY 87% 270 n/a 86% 98% 81%
CcO 87% 285 n/a 92% 90% 92%
TN 87% 300 n/a 93% 85% 79%
LA 86% 279 79% n/a 92% 86%
DC 86% 166 n/a 78% n/a 88%
AZ 84% 402 n/a 78% 7% 87%
ME 84% 261 n/a 78% 94% 85%
WY 83% 220 n/a 71% 93% 87%

Significantly Below Average

VT 80% 238 n/a n/a 91% 84%
DE 76% 225 n/a 74% 89% n/a
HI 75% 172 n/a 58% n/a 7%
NCI Average 89% 10,835 92% 86% 93% 89%

Hitem changed from previous yeatgjuestion was moved from Section Il to Section | (see Appendix A)
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Table126. Can be alone with visitors at hom#

Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

Wi 92% 270 96% 90%
GA 91% 281 n/a 88%
KY 91% 293 n/a 86%
MS 90% 274 n/a 90%
VA 89% 456 100% 85%
KS 89% 256 n/a 88%
AZ 89% 400 n/a 82%
PA 88% 379 n/a 83%

Within Average Range

Ml 88% 257 n/a 83%
DC 88% 171 n/a 92%
SD 88% 275 n/a 85%
WA 88% 240 n/a n/a
TN 87% 319 n/a 86%
AR 86% 216 81% 2%
IN 84% 519 n/a n/a
FL 84% 765 n/a 7%
AL 84% 302 n/a 82%
MO 83% 242 n/a 84%
uT 83% 235 n/a 80%
RI 83% 302 n/a 88%
OH 83% 358 88% 82%
CcO 83% 281 n/a 86%
WYy 82% 208 n/a 2%
MA 82% 284 n/a 80%
CT 81% 227 n/a 80%
NV 80% 323 n/a 76%
ME 80% 224 n/a 75%
OK 80% 192 n/a 80%
NY 79% 277 n/a 7%
MN 79% 232 n/a 68%
IL 78% 231 n/a 80%

Significantly Below Average

NC 75% 383 78% 75%
LA 2% 269 76% n/a
VT 2% 177 n/a n/a
HI 70% 149 n/a 63%
DE 64% 201 n/a 60%
NCI Average 83% 10,468 86% 80%

Hitem changed from previous yeatgjuestion was moved from Section Il to Section | (see Appendix A)
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Table127. There are rules to having friends or visitors at home °
Overall in ICF/IID and Other Community-based Group

State Institutional Settings Residential Settings

Significantly Above Average

AZ 87% 389 n/a 91%
NC 51% 345 52% 63%
DE 47% 184 n/a 50%
NV 47% 318 n/a 61%
RI 43% 286 n/a 58%

Within Average Range

HI 43% 149 n/a 50%
OK 43% 188 n/a 47%
IL 43% 214 n/a 46%
CT 43% 207 n/a 51%
Cco 41% 273 n/a 32%
wYy 41% 209 n/a 54%
OH 38% 334 42% 44%
NY 37% 273 n/a 43%
LA 37% 246 40% n/a
MS 36% 258 n/a 39%
VT 36% 177 n/a n/a
AR 36% 211 54% 41%
KY 35% 293 n/a 44%
DC 34% 158 n/a 29%
uT 34% 220 n/a 39%
MN 33% 227 n/a 46%
Ml 32% 246 n/a 39%
VA 30% 412 15% 37%
SD 29% 263 n/a 33%
MA 28% 276 n/a 33%
ME 27% 214 n/a 29%
MO 26% 222 n/a 24%

Significantly Below Average

IN 27% 503 n/a n/a
PA 23% 355 n/a 33%
WA 21% 230 n/a n/a
GA 19% 276 n/a 31%
FL 19% 738 n/a 30%
KS 18% 238 n/a 18%
WI 17% 262 22% 34%
TN 16% 319 n/a 19%
AL 15% 300 n/a 17%
NCI Average 34% 10,013 37% 41%

°New variable to reporting

Own Home

67%
30%
38%
29%
31%

n/a
38%
10%
21%
15%
30%
30%
13%
31%
35%
23%
33%
18%

n/a
24%
11%
30%
19%
21%
14%
16%
27%

20%
10%
17%

5%

8%
21%
10%
15%
10%
23%

35%
38%
49%
47%
51%
39%
43%
46%
39%
33%
45%
38%
36%
33%
35%
27%
24%
26%
37%
28%
31%

n/a

29%
25%
27%
20%
19%
16%
18%
15%
16%
35%

NCI Adult Consumer Survey Results 2085 233



100%

80%

60%

40%

20%

0%

NCI Adult Consumer Survey Final Report 208.5

Has a Place to Be Alone at Home
96%

4%

Yes No

NCI Adult Consumer Survey Results 2085 234



NCI Adult Consumer Survey Final Report 208.5

Table128 Has a place to be alone at home
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

GA 100% 304 n/a 100% 98% 100%
AZ 99% 423 n/a 96% 100% 99%
MN 99% 251 n/a 98% 100% 100%
KS 99% 267 n/a 97% 99% 100%
CcoO 98% 307 n/a 100% 97% 98%
WA 98% 263 n/a n/a 100% 98%
IN 98% 575 n/a n/a 96% 98%

Within Average Range

WY 98% 236 n/a 99% 97% 98%
ME 98% 281 n/a 96% 100% 100%
NV 97% 349 n/a 96% 100% 93%
MO 97% 268 n/a 94% 98% 100%
WI 97% 288 91% 100% 97% 98%
MA 97% 306 n/a 97% 100% 96%
CT 97% 246 n/a 98% 98% 97%
AL 97% 331 n/a 96% 100% 97%
FL 97% 856 n/a 94% 99% 97%
VT 96% 272 n/a n/a 98% 96%
N 96% 335 n/a 95% 98% 96%
LA 96% 290 87% n/a 99% 98%
PA 96% 434 76% 97% 97% 97%
NC 95% 438 95% 93% 98% 97%
AR 95% 225 90% 100% 95% 94%
MS 95% 295 n/a 96% 96% 95%
IL 95% 256 n/a 92% 100% 96%
OH 94% 393 81% 93% 97% 97%
Ml 94% 285 n/a 89% 100% 98%
uT 94% 239 n/a 94% 94% 96%
SD 94% 286 n/a 93% 96% 94%
KY 94% 298 n/a 87% 95% 98%
RI 93% 346 n/a 95% 92% 92%
VA 93% 486 2% 93% 100% 95%
DC 93% 185 n/a 97% n/a 80%
OK 93% 211 n/a 95% 91% 93%
NY 91% 300 n/a 88% 98% 91%
DE 91% 259 n/a 91% 96% n/a

Significantly Below Average
HI 86% 199 n/a 69% n/a 90%

NCI Average 96% 11,583 85% 94% 98% 96%
Hltem changed from previous yeatrgjuestion rephrased (see Appendix A)
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Table129. Staff (at home, work, and/or day activity or prograngrerespectfulo W& Sa s | ff ad+ FFQ NBaLRya
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

TN 99% 329 n/a 99% 98% 100%
IN 97% 519 n/a n/a 98% 98%
LA 96% 256 94% n/a 97% 96%
VA 95% 483 97% 94% 97% 97%
PA 95% 347 90% 92% 96% 98%
FL 95% 762 n/a 91% 95% 98%

Within Average Range

AR 96% 203 92% 100% 94% 98%
AL 95% 317 n/a 93% 98% 98%
AZ 95% 313 n/a 94% 80% 97%
IL 95% 231 n/a 93% 93% 98%
GA 95% 305 n/a 91% 94% 98%
WA 94% 244 n/a n/a 90% 99%
CT 94% 229 n/a 91% 96% 96%
NC 93% 395 89% 94% 96% 93%
Ml 93% 227 n/a 91% 97% 95%
Wi 93% 220 83% 96% 96% 93%
KY 93% 284 n/a 84% 95% 99%
OH 93% 324 94% 90% 91% 95%
RI 93% 321 n/a 91% 92% 95%
uT 93% 233 n/a 90% 95% 95%
HI 92% 182 n/a 83% n/a 94%
MN 92% 232 n/a 87% 98% 91%
NY 92% 265 n/a 88% 93% 94%
SD 91% 257 n/a 93% 92% 88%
DC 91% 167 n/a 97% n/a 92%
KS 91% 256 n/a 90% 92% 96%
OK 90% 188 n/a 91% 90% 92%
(6{0) 90% 278 n/a 83% 90% 94%
MA 90% 283 n/a 88% 89% 94%
ME 90% 273 n/a 89% 91% 92%
NV 89% 323 n/a 85% 91% 95%
VT 88% 223 n/a n/a 86% 85%
MO 87% 256 n/a 80% 89% 90%
MS 87% 285 n/a 87% 86% 90%
WY 87% 212 n/a 75% 89% 98%

Significantly Below Average

DE 79% 225 n/a 78% 79% n/a

NCI Average 92% 10,447 91% 90% 93% 95%
Hltem changed from previous yeatrgjuestion rephrased (see Appendix A)
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Table130. Have attended aself R@2 OF 08 S@Syd 2NJ KFIR 2LILIRNIidzyAteé odzi OKz2asS y
responses; proxy responses allowed)
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

AL 49% 352 n/a 50% 81% 36%
SD 45% 314 n/a 51% 42% 35%
wyY 42% 242 n/a 39% 57% 24%
HI 40% 351 n/a 55% n/a 42%
NC 40% 544 70% 35% 48% 27%
CT 40% 284 n/a 37% 48% 41%
VT 39% 314 n/a 29% 46% 46%
MO 37% 321 n/a 28% 42% 38%
RI 36% 403 n/a 35% 43% 34%

Within Average Range

KS 35% 298 n/a 30% 43% 33%
IL 31% 226 n/a 27% 52% 31%
MN 30% 360 29% 32% 24% 33%
uT 30% 354 84% 29% 31% 22%
LA 29% 342 29% n/a 30% 27%
MA 28% 345 n/a 30% 28% 23%
OH 28% 485 21% 23% 40% 26%
ME 27% 358 n/a 30% 37% 22%
NV 27% 374 n/a 27% 24% 37%
MS 25% 316 n/a 25% 25% 30%
OK 25% 370 n/a 28% 38% 12%
VA 25% 661 19% 27% 45% 19%
Mi 25% 372 n/a 20% 43% 22%
Wi 24% 385 6% 16% 31% 24%
TN 24% 343 n/a 26% 24% 20%
AR 23% 270 24% 32% 27% 14%
NY 22% 370 13% 28% 33% 12%

Significantly Below Average

IN 23% 756 n/a n/a 23% 23%
CO 21% 382 n/a 17% 21% 25%
DC 20% 340 15% 25% 30% 14%
WA 20% 374 n/a 14% 26% 16%
FL 19% 1,260 n/a 15% 24% 20%
GA 17% 369 n/a 16% 14% 20%
DE 16% 322 n/a 16% 23% n/a
KY 15% 362 n/a 17% 17% 14%
PA 13% 506 21% 12% 9% 12%
AZ % 362 n/a 8% 20% 4%
NCI Average 28% 14,387 30% 27% 34% 25%
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Tablel3L! | & SOSNI $2GSR Ay f20Fts adFdsSs 2N TSR EAQE sty v 5
to register to vote but chose nott®@ NI & LJ2 yréspandes dlliMBdFo2
Overall in ICF/IID and Other Community-based Group Own Home

State Institutional Settings Residential Settings

Significantly Above Average

NV 61% 371 n/a 60% 66% 60%
AL 55% 371 n/a 51% 75% 53%
KS 51% 298 n/a 49% 62% 49%
MS 51% 385 n/a 54% 64% 42%
MN 50% 394 36% 45% 7% 53%
RI 49% 431 n/a 43% 74% 48%
CO 49% 396 n/a 36% 70% 48%
AZ 48% 456 n/a 43% 43% 51%
IL 47% 339 n/a 42% 81% 45%
LA 47% 392 42% n/a 57% 45%
OH 46% 523 24% 38% 59% 50%
MA 46% 387 n/a 43% 67% 49%
NC 45% 711 39% 47% 71% 41%

Within Average Range

Wi 46% 399 32% 26% 61% 40%
SD 42% 324 n/a 32% 52% 41%
DE 41% 320 n/a 39% 69% n/a
PA 41% 646 22% 38% 65% 40%
wyY 40% 302 n/a 37% 57% 24%
CT 40% 311 n/a 25% 75% 44%
WA 38% 378 n/a 24% 42% 38%
ME 37% 357 n/a 34% 57% 32%
FL 37% 1,356 n/a 29% 65% 31%
VT 37% 308 n/a 25% 52% 38%
DC 35% 358 23% 36% 43% 36%
Ml 34% 408 n/a 22% 56% 32%

Significantly Below Average

VA 32% 778 31% 31% 61% 25%
TN 30% 416 n/a 31% 32% 27%
IN 30% 814 n/a n/a 46% 25%
GA 29% 404 n/a 18% 40% 33%
NY 29% 461 8% 27% 59% 26%
AR 29% 356 7% 41% 44% 23%
uT 28% 370 21% 31% 43% 20%
HI 28% 347 n/a 26% n/a 33%
MO 20% 385 n/a 13% 24% 13%
KY 17% 413 n/a 11% 47% 17%
OK 14% 382 n/a 14% 25% 6%
NCI Average 39% 16,047 26% 34% 57% 37%

°New variable to reporting
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Safety

People are safe from abuse, neglect, and injury.

There are two Safety indicators:

1. The proportion of people who report that there are places where they feel afraid or scared
2. The proportion of people who report having soneone to go to for help when they feel afraid

Table 131 and Table 132 present the results for the four survey items measuring these indicators. The
corresponding charts show uncollapsed averages.

All un-collapsed state data frequencies for these survey gations are displayed inAppendix D.
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Table132 There is at least one place where the person feels afraid or scared °
Overall in ICF/IID and Other Community-based Group

State Institutional Settings Residential Settings

Significantly Above Average

ME 46% 281 n/a 54%
wyY 35% 222 n/a 40%
CO 34% 302 n/a 22%
AR 34% 217 41% 36%
RI 31% 318 n/a 40%

Within Average Range

HI 32% 155 n/a 32%
KS 30% 222 n/a 29%
uT 30% 223 n/a 33%
MN 30% 247 n/a 34%
MA 29% 290 n/a 31%
IL 28% 246 n/a 25%
NV 28% 327 n/a 28%
VT 27% 261 n/a n/a
MI 27% 267 n/a 31%
NC 27% 423 25% 22%
SD 27% 269 n/a 35%
DE 26% 251 n/a 25%
CT 24% 222 n/a 28%
OK 23% 206 n/a 22%
Wi 22% 285 24% 20%
OH 21% 377 17% 24%
IN 19% 549 n/a n/a
PA 19% 413 20% 17%
WA 19% 246 n/a n/a
VA 19% 462 16% 19%
MS 19% 286 n/a 14%
DC 18% 191 n/a 18%
LA 18% 276 24% n/a
NY 18% 290 n/a 21%

Significantly Below Average

MO 16% 251 n/a 11%
TN 15% 309 n/a 18%
FL 14% 812 n/a 15%
AZ 13% 415 n/a 12%
GA 8% 272 n/a 11%
KY 8% 213 n/a 12%
AL % 326 n/a 9%
NCI Average 23% 10,922 24% 25%

°New variable to reporting
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Table133 | I S a2YyS2yS (G2 32 (2 F2NI KStLJ AT (GKS& SOSNJI FSSt aOl NI
Overall in ICF/IID and Other Community-based Group Own Home Par en tJ

S Institutional Settings Residential Settings Rel ati ve

Significantly Above Average

TN 99% 334 n/a 99% 98% 99%
KY 99% 298 n/a 98% 100% 99%
AL 97% 328 n/a 94% 98% 100%

Within Average Range

MO 96% 253 n/a 96% 95% n/a
OH 96% 379 94% 96% 95% 97%
AZ 96% 420 n/a 91% 93% 97%
ME 96% 290 n/a 97% 96% 98%
WA 96% 259 n/a n/a 96% 98%
LA 96% 282 97% n/a 96% 95%
GA 96% 295 n/a 92% 97% 96%
NC 96% 425 95% 96% 95% 96%
MN 95% 247 n/a 97% 92% 96%
Wi 95% 285 96% 93% 93% 98%
IN 95% 560 n/a n/a 95% 95%
PA 95% 416 n/a 94% 96% 95%
FL 95% 838 n/a 94% 96% 94%
MA 95% 294 n/a 97% 92% 91%
VA 94% 488 88% 95% 94% 95%
SD 94% 280 n/a 95% 93% 100%
OK 94% 209 n/a 96% 89% 96%
IL 94% 241 n/a 92% 97% 96%
uT 94% 238 n/a 97% 93% 91%
KS 94% 265 n/a 94% 97% 94%
Cco 93% 299 n/a 100% 91% 88%
NV 93% 340 n/a 90% 96% 93%
CT 92% 238 n/a 90% 92% 93%
NY 92% 311 n/a 89% 95% 95%
DE 92% 250 n/a 93% 86% n/a
MS 92% 289 n/a 92% 94% 89%
RI 92% 344 n/a 88% 92% 93%
WYy 92% 225 n/a 87% 98% 93%
AR 91% 220 86% 100% 92% 85%
DC 89% 187 n/a 91% n/a 87%
VT 89% 265 n/a n/a 94% 85%
MI 89% 271 n/a 89% 82% 92%
HI 88% 195 n/a 85% n/a 88%
NCI Average 94% 11358 93% 94% 94% 94%
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