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What is NCI?
The National Core Indicators (NCI) program is a voluntary effort by state developmental disability agencies to track theinrfogmance using
a standardized set of consumer and family/guardian surveys with nationally validated measuresh@& effort is coordinated by the National

Association of State Directors of Developmental Disabilities Services (NASDDDS) and the Human Services Research InstituRe)(HS

NClI has developed more than 100 st and astates useeto assess thaautcomesrofesernscasrfoe s (
individuals and families, including outcomes in the areas of employment, rights, service planning, community inclusion, clegicealth, and

safety. In 201516 a total of 45 states, the District of Columbijeaand 22 substate entities were participating in NCI.

What is the NCI Adult Consumer Survey?

The NCI Adult Consumer Survey is a fade-face meetingconducted with a person who is receiving services from the state; it is used to
gather data on approximatdy 60 consumer outcomes, and it is regularly refined and tested to ensure that it is valid and reliable.
Interviewers meet with individuals to ask questions about where they live and work, the kinds of choices they make, the aitties they

participate in within their communities, their relationships with friends and family, and their health and weltbeing.

What topics are covered by the survey?

The National Core Indicators are organized by * do mdomairs,’eacloaf whiclo p i
has a statement that indicates the concerns being measured. Eachsllo mai n i ncl udes one or more “indi
in this area. The table on thedilowing page lists the domains, sultlomains, and concern staterants addressedby the NCI Adult Consumer

Survey indicators.

Adult Consumer Survey State Results: 2015-16 | 7



Work

Community Inclusion
Choice and Decision-
Making

Self Determination
Relationships
Satisfaction

Safety

Health

Medications
Wellness
Respect/Rights

Service Coordination

Access

National Core Indicators™

TABLE 1. NCI ADULT CONSUMER SURVEY - DOMAINS, SUB-DOMAINS, CONCERN STATEMENTS

People have support to find and maintain community integrated employment.
People have support to participate in everyday community activities.

People make choices about their lives and are actively engaged in planning their
services and supports.

People have authority and are supported to direct and manage their own services.
People have friends and relationships.

People are satisfied with the services and supports they receive.

People are safe from abuse, neglect, and injury.

People secure needed health services.

Medications are managed effectively and appropriately.

People are supported to maintain healthy habits.

People receive the same respect and protections as others in the community.
Service coordinators are accessible, responsive, and support the person's participation

in service planning.

Publicly-funded services are readily available to individuals who need and qualify for
them.
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National Core Indicators™
How were people selected to participate?
Each state is instructed taattempt to completea minimum of 400 surveys with a random sample of individualage18 or older who are
receiving atleast one publicly funded service besides case management. A sample size of 400 allows valid comparisons to be made across
states with a 95% confidence level and a +5% margin of error. Both the confidencelevel and margin of error used are widely acceted for
reviewing results, regardless of population sizeMost states drawa sample greater than 400 to account for refusals anihaccurate contact
information. For more information on sampling, please se@ppendix Cof the national report, accessible at

http://www.nationalcoreindicators.org/resources/reports/

Proxy Respondents

Proxy responses are allowed only for Section 1l (Community Inclusion, Choices, Respect/Rights, and AcceBetaled Services), which is
based on objective measures. Proxy respondents are used only when the individuateiving servicescannot complete the survey or
chooses to have a proxy respondent. Only people who know the individual welbuch as family, frieds, or staff—are acceptable

respondents. To avoid conflict of interest, service coordinators are not allowed to provide proxy responses for individuals their caseloads.

Limitations of Data

The NCI Adult Consumer Survey tool is not intended to be usér monitoring individuals or providers; instead, it assesses systerwide
performance. The NClAverage houl d not be interpreted as necessarily defining
it describes average levels of performate or satisfaction across thatates. It is up to public managers, policymakers, and other

stakeholders to decide what is an acceptable or unacceptabiesult (i.e., scale score or percentage of individuals achieving the indicated

outcome).

IMPORTANT NOTE ON ANALYSIS. In examining the results includedin this report, we found questions for which25% or more ofan individual

st asamplesweremar ked “ don’ t migingpdatd Resutts danetedevith two asterisks (**) indicate that there were stateis
which this occurred. To see individual brealo ut s of whi ch states reported 25% or more “d

see the National Report.
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National Core Indicators™
What is contained in this report?
This report compares the2015-16 NCI Adult Consumer Surgy demographic and individual outcome results fromArkansasto the NCI
Average (the average of all state percentage%).total of 17,682 valid surveys were completed across thirtgix (36) states (including the
District of Columbia). All results are shownin chart form along with descriptive text to the right of each outcome charPlease note, if a

state had fewer than 20 respondents to a certain question, the state is excluded from the analysis for that particular questi

The data shown in this reportare unweighted and unadjusted.To see comparable data for all states, refer to Appendixof the Adult
Consumer Survey National ReporiThe national and state data results for the NCI Adult Consumer Survey can be found online at

http://www.nationalcoreindicators.org/resources/reports/
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National Core Indicators™

Results: Demographics

lllustrates the demographic profile asurveyparticipants
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GRAPH 1.

Average Age
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National Core Indicators™

GRAPH 3.

Gender
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oNew variable to reporting

GRAPH 2.2
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GRAPH 4. 2 **
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Marital Status
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80%
60% -
40% -~
20% -~
2% 2% 4% 2% o% 3%
0% : . I .
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Past
m Arkansas = NCI Average
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- /

**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.
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National Core Indicators™

GRAPHS5. GRAPH 6. * *¥* 2
4 N ' N
Race and Ethnicity Residential Designation
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20% 18% 20% - 13% 15% 1a%
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GRAPH 7. ** GRAPH 8. **
- ~ - ~
Type of Residence Type of Residence
100% 100%
80% 80%
60%
60%
40%
40% 34% 35%
25%
20% 20%
20%
0% 1% 4% 2% 3% 0% 0% 2% 1% 0% 1%
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. ee . . . partmen ome O or ar
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m Arkansas = NCI Average m Arkansas w NCI Average
\_ N=393 N=17,283 J \_ N=393 N=17,283 J

tltem changed from previous years — race and ethnicity are combined

*Residential designations were derived by transforming individuals’ zip codes into designations defined by the USDA

**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.
oNew variable to reporting
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GRAPH 9. 2 **
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National Core Indicators™

GRAPH 10. 2 **
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oNew variable to reporting
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GRAPH 12. 2 **
s ) A
Person Owns Their Home
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.
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GRAPH 13. **

(’
Person Has an ID Diagnosis

100%

9524 Q207

= 93%
80% |
60% |
40% |
20%

5%
5% o 1%

0% : I i ———

Yes No

Don't Know

™ Arkansas
\_ N=390

" NCI Average
N=17,283

National Core Indicators™

GRAPH 15. ** 00
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GRAPH 14. +
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GRAPH 16. ** 0
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Other Diagnoses
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.
tltem changed from previous years — level of ID is only reported for those reported to have an ID diagnosis
oo|ndividuals may have been diagnosed with more than one diagnosis other than ID; ‘Don’t know’ responses included in denominator
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GRAPH 17. ** 0
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National Core Indicators™

GRAPH 18. ** x
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GRAPH 20. **
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Primary Language
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.
oo|ndividuals may have been diagnosed with more than one diagnosis other than ID; ‘Don’t know’ responses included in denominator
xIndividuals may have been diagnosed with more than one health condition; ‘Don’t know’ responses included in denominator

tltem changed from previous years — changed wording from “primary” to “preferred” means of communication
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GRAPH 21. **
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GRAPH 22, **
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GRAPH 24. **
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.
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National Core Indicators™

GRAPH 26. ** 2
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.

tltem changed from previous years — response categories changed
2New variable to reporting
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National Core Indicators™

Choice and Decision-Making

PEOPLE MAKE CHOICES®UT THEIR LIVES ANBRE ACTIELY ENGAGED IN PLANNG THEIR SERVICESA SUPPORTS

Note on Analysis:

Unlike in the body of the Nation Adult Consumer Survey report, the data shown below are unweighted and unadjusted. To seepawable
data for all states, refer to Appendix D of thedult Consumer Survey National Report, accessible at

http://www.nationalcoreindicators.org/resources/reports/
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National Core Indicators™
GRAPH 28.
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GRAPH 27.
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GRAPH 29.
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GRAPH 30.
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GRAPH 31.
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GRAPH 33.
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National Core Indicators™
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GRAPH 32.
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GRAPH 34.
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GRAPH 35.
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National Core Indicators™

Work

People have suppoto find and maintain community integrated employment.

Important notes on employment questions:

A paid individual job takes place in a local business alongside peers who do not have disabilities—that is, the job is part of the typical labor market (e.g.,
competitive employment). A paid group job in a Community-based Group Residential Settings is done in an integrated setting, as part of a group of not more
than eight people with disabilities (e.g., enclave, work crew).

NCI reports on three types of community jobs. The description for these categories were changed for 2015-16:
1. Individual job without publicly funded supports—an individual job in which the person does not receivetate or other funded supports;
2. Individual job with publicly funded supports—an individual job in which the person receivestate or other funded supports; and
3. Group-supported—a job that takes part in an integrated setting but is done with a group of individuals with disabilities (e.g., work crew). Group-
supported jobs may or may not receive publicly funded supports.
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GRAPH 36. ** +
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GRAPH 38.+~
( - - - - - -
Receives Paid Vacation, Holiday, and/or Sick Time at
Paid Community Job
100%
80%
60%
40%
26%
20% Sonr
0% -
™ Arkansas " NCI Average
Y N=25 N=2,282

GRAPH 37. %+ *
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GRAPH39.%~ ~
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.
tltem changed from previous years — community employment categories were described differently for 2015-16 (see chapter introduction for more detail)
*Percentages may not add up to 100% if type of employment was unknown; N represents the number of people who participated in at least one of these work

types

” He following states are not included in analysis due to low N (<20): DC, HI, WI

“ DCexcludeddue to low N (<20)
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GRAPH 40. =
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GRAPH 42.¢
Takes Classes, Training, or Does Something to Help Get
a Job or a Better Job
100%
80%
60%
40% 34%
24%
20% -
0% -
™ Arkansas " NCI Average
9 N=215 N=11,193

GRAPH 41.
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GRAPH 43. +
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+ Item changed from previous years — community employment categories were described differently for 2015-16 (see chapter introduction for more detail)

o9New variable to reporting
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GRAPH 44.
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Community Inclusion

People have support to participate in everyday community activities.

IMPORTANT NOTE ON CHANGES TO THE SURVEY TOOL AND ANALYSIS. Response options to questions arounthe frequency of participation in

community activities changed from being contimious (number of times person did a certain activity) to being categorical (person did a
particular activity 0 times, 1-2 times, etc).Consequently, thevay that the individual community inclusion items are being reportedn the
tableshas changed from theaverage number of times people performed the activity to the proportion of people who performed the activity
at least once(the charts demonstrate the NCI Average for all response optiongjhe calculation ofthe Community Inclusion scale also
changed—from a simple sum ofthe number of times the activities were performedto an average of thgroportions who performed the
activities at least onceThe calculation ofthe Community Inclusion scale is now similar to the calculation of choice and decisianaking

scales.
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GRAPH 46. %
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oNew variable to reporting
*ltem changed from previous years — response options changed

GRAPH 50. ¢
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2New variable to reporting

GRAPH 54.°
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Relationships

People have friends and relationships.
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GRAPH 56. ¢
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GRAPH 58.
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2New variable to reporting
*ltem changed from previous years — question rephrased
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tltem changed from previous years — analysis now only includes “often” response

National Core Indicators™

GRAPH 60.
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Satisfaction

People are satisfied with the services and supports they receive.
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oNew variable to reporting
*Categories are not mutually exclusive
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GRAPH 64.
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Wants to Live Somewhere Else
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National Core Indicators™

GRAPH 65.~
( - - - -
Has a Paid Job in the Community and Likes Where S/He
Works
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GRAPH 67.¢
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Spend More, Less, or the Same Amount of Time There
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“The following states are not included in analysis due to low N (<20): DC, HI
““DCis not included in analysis due to low N (<20)
oNew variable to reporting
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GRAPH 68. ¢
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National Core Indicators™

Service Coordination

Case ManagersServiceCoordinators are accessible, responsive, and support the person's participation in service planning.
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National Core Indicators™

GRAPH 69.
e )
Met Case Manager/Service Coordinator
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GRAPH71.+
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tltem changed from previous years — question rephrased
2New variable to reporting

GRAPH 70.
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GRAPH 72.°
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National Core Indicators™

GRAPH 73.°
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Planning Meeting
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GRAPH 75. 2
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2New variable to reporting

GRAPH 74.°
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GRAPH 76.
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National Core Indicators™

Access

Publicly-funded services are readily available to individuals who need and qualify for them.
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National Core Indicators™

GRAPH 77.¢
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GRAPH 79.
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GRAPH 78.°
4 ™~
Has a Way to Get Places When S/He Wants to Go
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GRAPH 80 + *
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Additional Services Needed
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oNew variable to reporting

tltem changed from previous years — question and response options rephrased

*Categories are not mutually exclusive

m Arkansas = NCI Average

Adult Consumer Survey State Results: 2015-16 | 41



National Core Indicators™
GRAPH 81 + *

s ~N
Additional Services Needed

Dental Care Coordination
Housing Assistance
Residential Support Services
Social or Relationship

Communication Technology

Environmental Adaptations or
Home Modifications

Benefits Information

Other St
60% 80% 100%
m Arkansas NCI Average
< vy

tltem changed from previous years — question and response options rephrased
*Categories are not mutually exclusive
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National Core Indicators™

Health

People secure neededhealth services.
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National Core Indicators™

GRAPH 82. **
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100% 97% 98%
80% |
60% -
40% |
20% |
0% -
m Arkansas m NCI Average
9 N=390 N=17,076
GRAPH 84. **~
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GRAPH 83.
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In Poor Health
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GRAPH 85. **™
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Had a Dental Exam in the Past Year
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state

“The following states were not included in analysis due to low N (<20): MS and WI

"Wl is not included in analysis due to low N (<20)
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GRAPH 86. **~

-
Had an Eye Exam or Vision Screening in the Past Year
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National Core Indicators™
GRAPH 87. **~
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Had a Hearing Test in the Past Five Years
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GRAPH 88. **~

Had a Pap Test in the Past Three Years (Among Women)
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GRAPH 89. **™

Had a Mammogram in the Past Two Years (Women 40
and Older)
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.

“WI is not included in analysis due to low N (<20)

““The following states were not included in analysis due to low N (<20): DC and WI
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GRAPH 90. **~
( - -
Had a Colorectal Cancer Screening in the Past Year
(Among Those 50 and Older)
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National Core Indicators™

GRAPH 91, **™
'd _ . ™
Had a Flu Vaccine in the Past Year
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.

“The following states were not included in analysis due to low N (<20): AZ, DC, WI

““WI is not included in analysis due to low N (<20)
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National Core Indicators™

Medication

Medications are managed effectively and appropriately.
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National Core Indicators™

GRAPH 92, **~
( - - -
Takes at Least One Medication for Mood, Anxiety,
Psychotic Disorder and/or Behavioral Challenges
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GRAPH 94. **~
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Number of Medications Taken for Mood, Anxiety,
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GRAPH 93. **~
e ™
Takes at Least One Medication for Mood, Anxiety,
and/or Psychotic Disorder
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GRAPH 95. **~
4 . . . N
Takes at Least One Medication for Behavioral
Challenges
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.

“WI excluded due to low N (<20)
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GRAPH 96. **~

(
Number of Medications Taken for Behavioral

Challenges (If Taking At Least One)
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National Core Indicators™

-
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GRAPH 98. ** 2™

-
Has a Behavior Plan (Of Those Who Take Medication
for a Behavior Challenge)
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™ Arkansas " NCI Average
9 N=127 N=3,827

**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.

“WI excluded due to low N (<20)
oNew variable to reporting
““MN and WI excluded due to low N (<20)
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National Core Indicators™

Wellness

People are supported to maintain healthy habits.
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GRAPH99. +
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Engages in Regular Physical Activity
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National Core Indicators™
GRAPH 100. **~
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BMI Category

100%

80%

60%

GRAPH 101. **~
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Uses Nicotine or Tobacco Product
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*ltem changed from previous years — moved from Bl section to Section Il

40% 36% 34%
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20%
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**This item includes data from states with 25% or more “don’t know” or missing responses; see the national ACS report for a break-out by state.

“WI excluded due to low N (<20)

Adult Consumer Survey State Results: 2015-16 | 51



National Core Indicators™

Respect and Rights

People receive the same respect and protections as others in the community.

IMPORTANT NOTE ON CHANGES TO THE SURVEY TOOL AND ANALYSIS. Several questions in this section were moved from Section Il (where

information may come from the individual receiving services or a proxy respondent) to Section | (where only the person reciig services

may respond).
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GRAPH 102. ¢

e
Has a Key to Home
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National Core Indicators™
GRAPH 103.
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GRAPH 104. ¢
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GRAPH 105.
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2New variable to reporting
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National Core Indicators™
GRAPH 107. %
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GRAPH 108.
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Can Be Alone With Friends and Visitors at Home
100%
80% |
60% |
40% -
20% -
0% -
™ Arkansas " NCI Average
_ N=216 N=10,468

\ N=221 N=10,835 )

GRAPH 109. ¢
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There Are Rules to Having Friends or Visitors in the
Home
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*ltem changed from previous years — question was moved from Section Il to Section |

oNew variable to reporting
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National Core Indicators™

GRAPH 110.
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Has a Place to Be Alone at Home
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GRAPH 112.
e
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tltem changed from previous years — question rephrased
oNew variable to reporting

GRAPH 111.
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GRAPH 113.°
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National Core Indicators™

Safety

People are safe from abuse, neglect, and injury.
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GRAPH 114.¢

National Core Indicators™

There is At Least One Place Where Person Feels Afraid
or Scared
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GRAPH 116.
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oNew variable to reporting

GRAPH 115.
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