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National Core Indicatof¥
What is NCI?
The National Core Indicators (NCI) program is a voluntary effort by state developmental disability agencies to track theinrfogmance using
a standardized set of consumer and family/guardian surveys with nationally valided measures. The effort is coordinated by the National

Association of State Directors of Developmental Disabilities Services (NASDDDS) and the Human Services Research InstituRe)(HS

. #) EAO AAOGAT T BPAA 11 O0A OEAT pmnn AGGRMON AOE ap AOEAICO IGIOANOR O KHORO @A O AC
individuals and families, including outcomes in the areas of employment, rights, service planning, community inclusion, clegicealth, and

safety. In 201516 a total of 45 states, the Disict of Columbia, and 22 sukstate entities were participating in NCI.

What is the NCI Adult Consumer Survey?

The NCI Adult Consumer Survey is a fade-face meetingconducted with a person who is receiving services from the state; it is used to
gather dataon approximately 60 consumer outcomes, and it is regularly refined and tested to ensure that it is valid and reliable.
Interviewers meet with individuals to ask questions about where they live and work, the kinds of choices they make, the aitties they

participate in within their communities, their relationships with friends and family, and their health and weltbeing.

What topics are covered by the survey?
4EA . AOETTAI #1 OA )T AEAAOTI OO0 AOA 1T OCAT EUAA rAddwnin sub-domaird,each ddwhieh b E
has a statement that indicates the concerns being measured. Each<ulb | AET ET A1 OAAO 1T A 10 11 OA OETAE

in this area. The table on thedilowing page lists the domains, sultlomains, andconcern statements addressetby the NCI Adult Consumer

Survey indicators.
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Work

Community Inclusion
Choice and Decisien
Making

Self Determination
Relationships
Satisfaction

Safety

Health

Medications
Wellness
RespedRights

Service Coordination

Access

National Core Indicatord'

TABLE1. NCIADULT CONSUMERSURVEYZ DOMAINS, SUB-DOMAINS, CONCERNSTATEMENTS

People have support to find and maiimtacommunity integrated employment.
People have support to participate in everyday community activities.

People make choices about their lives and are actively engaged in planning their
services and suppts.

People have authority and are supported to direct and manage their own services
People have friends and relationships.

People are satisfied with the services and supports they receive.

People are safe from abuse, neglect, and injury.

People secure needed health services.

Medications are managed effectively and appropriately.

People are supported to maintain healthy habits.

People receive the same respect and protections as others in the community.
Service coordinators are accessible, responsive, and support the person's particij

in service planning.

Publiclyfunded services are readily available to individuals who need and qualify 1
them.
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How were people selected to participate?
Each state is instructed taattempt to completea minimum of 400 surveys with a random sample of individualgge18 or older who are
receiving at least one publicly funded service besides case management. A sample size of 400 allows valid comparisons t@te atross
states with a 95% confidence level and a +5% margin of error. Both the confidencelevel and margin of error used a@e widely accepted for
reviewing results, regardless of population sizeMost states drawa sample greater than 400 to account for refusals anihaccurate contact
information. For more information on sampling, please se@ppendix Cof the national report,accessible at

http://www.nationalcoreindicators.org/resources/reports/

Proxy Respondents

Proxy responses are allowed only for Section 1l (Community Inclusion, Choices, Respect/Rights] Access to Needed Services), which is
based on objective measures. Proxy respondents are used only when the individuateiving servicescannot complete the survey or
chooses to have a proxy respondent. Only people who know the individual welsuchas family, friends, or staff are acceptable

respondents. To avoid conflict of interest, service coordinators are not allowed to provide proxy responses for individuals their caseloads.

Limitations of Data

The NCI Adult Consumer Survey tool is not iahded to be used for monitoring individuals or providers; instead, it assesses systewide
performance. The NCl AverageET O1T A 11 O AA ET OAOPOAOGAA AO 1T AAAOOAOEI U AAZEET ET C
it describes average levis of performance or satisfaction across thetates. It is up to public managers, policymakers, and other

stakeholders to decide what is an acceptable or unacceptabiesult (i.e., scale score or percentage of individuals achieving the indicated

outcome).

IMPORTANT NOTE ON ANRYSIS In examining the results includedin this report, we found questions for which25% or more ofan individual
OO A &hlclverel AOEAA OAT T 8 Omissing daté Rebulds denBt€dAvith two asterisks (**) indicate that thee were states in
which this occurred. To see individual break OO0 1T £ xEEAE OOAOAO OADPT OOAA cub T O i1 OA OA

see the National Report.
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What is contained in this report?
This report compares the2015-16 NCI Adut Consumer Survey demographic and individual outcome results froflassachusettdo the NCI
Average (the average of all state percentage%).total of 17,682 valid surveys were completed across thirtgix (36) states (including the
District of Columbia). Al results are shown in chart form along with descriptive text to the right of each outcome chaiRlease note, if a

state had fewer than 20 respondents to a certain question, the state is excluded from the analysis for that particular questi

The data $iown in this report are unweighted and unadjusted.To see comparable data for all states, refer to Appendixof the Adult
Consumer Survey National ReporiThe national and state data results for the NCI Adult Consumer Survey can be found online at

http://www.nationalcoreindicators.org/resources/reports/
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Results: Demographics

lllustrates the demographic profile asurveyparticipants
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N=17,401

°New variable to reporting
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Choice and Decision-Making

PEOPLE MAKE CHOICES®UT THEIR LIVES ANBRE ACTIELY ENGAGED IN PLANNG THEIR SERVICESA SUPPORTS

Note on Analysis:

Unlike in the body of the Nation Adult Consumer Survey report, the data shown below are unweighted and unadjusted. To seepawable
data for all states, refer to Appendix D of thedult Consumer Survey National Report, accessible at

http://www.nationalcoreindicators.org/resources/reports/
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Work

People have suppbto find and maintain community integrated employment.

Important n otes on employment questions :

A paid individual job takes place in a local business alongside peers who do not have disathifities the job is part of the typical labor market (e.g
competitive employment). A paid group job in a Commuibiged Group Residential Settiigglone in an integrated setting, as part of a group of not more
than eight people with disabilitie®.g., enclave, work crew).

NCI reports on three types of conunity jobs The description for these categories were changed for 2065
1. Individual job without publicly funded suppoftsan individual job in which the persatoes not receivstate or other funded supports;
2. Individual job with publicly funded suppo#tsan individual job in which the persaeceivesstate or other funded supports; and
3. Group-supported—a job that takes part in an integrated setting but is done with a group of individuals with disabilities (e.g., work coeny). G
supported jobs may or mayot receive publicly funded supports.
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tltem changed from previous yeargommunity employment categories were described differently for 20é%see chapter introduction for more detail)

*Percentages may not add up to 100% ifeéyqgf employment was unknown; N represents the number of people who participated in at least one of these work

types

” Ae following states are not included in analysis due to low N (<20) for each employment type: AL, AR, CO, DC, HI, I\ KM\ MO,

“ “hé&following states are not included in analysis due to low N (<20) for each employment type: AL, AR, CO, OC, K&, KlY, MO, MS, NV, NY, PA, TN, UT
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tltem changed from previous yeargommunity employment categories were aebed differently for 201516 (see chapter introduction for more detail)
N He following states are not included in analysis due to low N (<20) for each employment type: AL, AR, CO, DC, DE, HI, KY,K80, MS, NV, NY, PA, TN, UT

N Retfollowing statesare not included in analysis due to low N (<20): DC, HI, WI

N DiId¥xcluded due to low N (<20)
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°New variable to reporting
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Community Inclusion

People have support to participate in every day community activities.

IMPORTANT NOTE ON CHWGES TO THE SURVEYODL AND ANALYSISResponse options to questions arounthe frequency of participation in

community activities changed from being continuous (number of times person did a certain activityp being categorical (person did a
particular activity 0 times, 1-2 times, etc).Consequently, thevay that the individual community inclusion items are being reportedn the
tableshas changed from the average number of times people performed the activiio the proportion of people who performed the activity
at least once(the charts demonstrate the NCI Average for all response optiongjhe calculation ofthe Community Inclusion scale also
changed from a simple sum ofthe number of times the activitieswere performed to an average of th@roportions who performed the
activities at least onceThe calculation ofthe Community Inclusion scale is now similar to the calculation of choice and decisianaking

scales.
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°New variable to reporting
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Relationships

People have friends and relationships.
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°New variable to reporting
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100%
80%
60%
40%
20%
0%
Lack of Lack of Support Rules or Money/Cost of Difficulty Other
Transportation Staff Restrictions Going Out Finding a Good
About Seeing Time to Get
Friends Together
m Massachusetts = NCI Average
- J
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GRAPHG63.°

Has Other Ways of Communicating With Friends When
S/He Cannot See Them

100%

86%
81%
80% -
60% |
40% |
20% |
0% -
m Massachusetts ' NCI Average
L N=269 N=9,946 Y,
GRAPHGS5. ++
' N
Often Feels Lonely
100%
80%
60%
40%
20% 13% 12%
~ I .
™ Massachusetts = NCI Average
N=293 N=11,316 )

°New variable to reportig
tltem changed from previous yeargjuestion rephrased
+Htem changed from previousyeara nal y si s

now onl

y

National Core Indicatord'

GRAPH64 .+
4 ™
Can See and/or Communicate With Family Whenever
Wants
100%
80% -
60% -
40%
20% -
0% -
m Massachusetts W NCI Average
S N=288 N=10,874 )
GRAPHG66.
~ ™

Can Go on a Date or Is Married or Living With Partner

100%

80%

60% -

40% -

20% -

0% -

™ Massachusetts = NCI Average

_ N=252 N=9,345 )
ncludes “often” response
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National Core Indicatof¥

Satisfaction

People are satisfied with the services and supports they receive.
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National Core Indicatord'

GRAPHG67.
e . R
Likes Home
100%
86%
80% -
60% -
40% -
20% -
0% -
m Massachusetts 1 NCI Average
\_ N=314 N=11,823 J
GRAPHG9. °*
e - ™
Reasons Does Not Like Home
100%
80%
60%
40%
20%
5% 35 3% g 4% gy 5% 3% 3% 3%
0 | Tl ... s O s smmeees
Problems With Problems Wants Wants Other
Roommates With Staff to be More
Closer to Independence
Family or
m Massachusetts Friends = NCI Average
- /

°Newvariable to reporting
*Categories are not mutually exclusive

GRAPHG8. °*
'd . )
Reasons Does Not Like Home

100%

80%

60%

40%

20%

1% 1% 2% 1% 1% 1% 1% 1%
0% T
Accessibility Feel Unsafe Home Needs Doesn't Feel
in Home or Repairs or Like Home
Neighborhood Upkeep
M Massachusetts W NCI Average
(. J
GRAPH70.
4 . ™
Wants to Live Somewhere Else
100%

80%

60%

40%

26% 27%
20% -
0% -
™ Massachusetts " NCI Average

\_ N=301 N=11,492 Yy,
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National Core Indicatord'
GRAPH72.N I

4 I
Has a Paid Job in the Community and Wants to Work

Somewhere Else

100%

80%

60%

40%

20% -

0% -
m Massachusetts “ NCI Average

GRAPH71.N
( - - - -
Has a Paid Job in the Community and Likes Where S/He
Works
100% 92%
80% |
60%
40% |
20% |
0% -
m Massachusetts 1 NCI Average
Y N=89 N=2,295
GRAPH73.°
~
Attends a Day Program or Workshop and Wants to
Spend More, Less, or the Same Amount of Time There
100%
80%
60% 62%
60%
40%
22% 23%
20% | 18% 1o
0%
More About the same amount
m Massachusetts “ NCI Average
\ N=194 N=6,199

” RAefollowing states are not included in analysis due to low N (<20): DC, HI

“ DC is not included in analysis due to low N (<20)
°New variable to reporting

L N=84 N=2,242 J

GRAPH74.°

e ™
Services and Supports Help Person Live a Good Life

100%

80% -

60% -

40% -

20% -

0% -

™ Massachusetts " NCI Average
_ N=309 N=11,350 y,
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National Core Indicatof¥

Service Coordination

Case Managers$erviceCoordinators are accessible, responsive, and suppbé person's participation in service planning.
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National Core Indicatord'

GRAPHT75.
~
Met Case Manager/Service Coordinator

100% 95%

80% |

60% -

40% |

20%

0% -
m Massachusetts ' NCI Average
9 N=309 N=11,389
GRAPH77.x
~
Able to Contact Case Manager/Service Coordinator
When Wants

100%

80%

60% |

40%

20% -

0% -
™ Massachusetts = NCI Average

\_ N=271 N=10,154

GRAPH76.
r R
Case Manager/Service Coordinator Asks What Person
Wants
100%
80% -
60%
40% -
20% |
0% -
m Massachusetts W NCI Average
Y N=282 N=10,576 )
GRAPH78.°
" R
Took Part in Last Service Planning Meeting Or Had the
Opportunity But Chose Not To
99% 99%
100%
80% -
60% |
40% -
20% -
0% -
™ Massachusetts = NCI Average
L N=287 N=9,722 )

tltem changed from pregus years-question rephraed
°New variable to reporting
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GRAPH79.°

Knew What Was Being Talked About at Last Service
Planning Meeting

100%

80% -

60% |

40% |

20% |

0% -
m Massachusetts ' NCI Average
N=271 N=9,172

National Core Indicatord'
GRAPHS0.°

Last Service Planning Meeting Included People Person
Wanted

100%

80% -

60% -

40% -

20% -

0% -
m Massachusetts W NCI Average

GRAPHS8L1.°

Able to Choose Services as Part of Service Plan

100%

80%

60% |

40% -

20% -

0% -

™ Massachusetts = NCI Average
N=273 N=9,360

°New variable to reporting

S N=284 N=9,425 J

GRAPHS82.

Staff Show Up and Leave When They Are Supposed to

100%

80% -

60% -

40% -

20% -

0% -

™ Massachusetts = NCI Average
N=263 N=10,114 y,
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National Core Indicatof¥

Access

Publicly-funded ®rvices are readily available to individuals who need and qualify for them.
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National Core Indicatord'

GRAPHS83.°
-
Always Has a Way to Get Places Needs to Go

100% 97%

80% |

60% -

40% |

20% |

0% -
m Massachusetts ' NCI Average
L N=311 N=11,479
GRAPHS5.
-
Staff Have Right Training to Meet Person's Needs

100%

80% |

60% |

40% -

20% -

0% -
™ Massachusetts = NCI Average
N=277 N=12,118

GRAPH84.°
4 ™~
Has a Way to Get Places When S/He Wants to Go
Outside Of Home (Like to See Friends, For
100% —— Entertainment, Or Do Something Fun)
87%
83%
80%
60%
40% -
20% |
0% -
m Massachusetts W NCI Average
Y N=309 N=11,387 )
GRAPH86 + *
~ ™

Additional Services Needed

Health Care Coordination

Education

Day Services (Other than
Employment)

Job Assistance
Transportation

Respite or Family Support

Service Coordination or
Case Management

0% 20% 40% 60% 80% 100%

°New varable to reporting

tltem changed from previous yeargjuestion and response options rephrased

*Categories are not mutually exclusive

m Massachusetts = NCI Average
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National Core Indicatord'
GRAPH87 + *

s ~N
Additional Services Needed

Dental Care Coordination
Housing Assistance
Residential Support Services
Social or Relationship

Communication Technology

Environmental Adaptations or
Home Modifications

Benefits Information

Other 39%

0% 20% 40% 60% 80% 100%

m Massachusetts NCI Average

tltem changed from previous yeargjuestion and response options rephrased
*Categories are not mutually exclusive
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National Core Indicatof¥

Health

People secure needed health services.
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GRAPHS8. **
~
Has Primary Care Doctor or Practitioner
99%
100% - 98%
80% |
60% -
40% |
20% |
0% -
m Massachusetts ' NCI Average
9 N=417 N=17,076

National Core Indicatord'

GRAPH90. ** N

g Had a Complete Physical Exam in the Past Year
100%
80% -
60% |
40% -
20% -
0% -
™ Massachusetts = NCI Average
9 N=406 N=15,509

GRAPHS89.
(" N
In Poor Health
100%
80%
60%
40%
20%
2% 3%
0% I
m Massachusetts ' NCI Average
\_ N=408 N=16,781 Y,
GRAPHI1.** N
(" I
Had a Dental Exam in the Past Year
100%
81%
80% |
60% |
40%
20%
0% -
™ Massachusetts = NCI Average
. N=401 N=14,558 )

**This item includes data f r oommissihgadsgossesed the hatichBASS report fona bresdutbydstate” t know”
“ Re following states were not included in analysis due to low N (<20): MS and Wi

“ W1l is not included in analysis due to low N (<20)
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GRAPH92. ** N

e
Had an Eye Exam or Vision Screening in the Past Year
100%
80%
61%
60%
40% |
20% |
0% -
m Massachusetts ' NCI Average
9 N=376 N=12,964

National Core Indicatord'
GRAPH93. ** N

a ™
Had a Hearing Test in the Past Five Years

100%

GRAPH94 . ** N

-
Had a Pap Test in the Past Three Years (Among Women)
100%
80%
65%
60%
40% -
20% -
0% -
™ Massachusetts = NCI Average
_ N=149 N=4,614

80%
60% -
40% -
20% -
0% -
m Massachusetts ' NCI Average
\_ N=318 N=9,276 Y,

GRAPH95. ** N [

~
Had a Mammogram in the Past Two Years (Women 40
and Older)
100%
80%
60% -
40% -
20% -
0% -
™ Massachusetts = NCI Average
L N=112 N=2,597 )

*Thisitemind udes data from stat es ommissihg reagpiseseerthe matiana ACS depont forta brieait byestate.

“WI is not included in analysis due to low N (<20)

“ “hé&following states were not included in analysis due to low N (<20araCVI
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GRAPH96. ** N

(
Had a Colorectal Cancer Screening in the Past Year

(Among Those 50 and Older)
100%

80%

60%

40%

21%
20% 17%

m Massachusetts 1 NCI Average
9 N=142 N=3,019

GRAPHI7. ** Ni!

National Core Indicatord'

**This item includes data f r ocommissihgadsporsesed the hatich&dl ACSaeport fooarbexak ‘bydstate.’ t

” HAefollowing states were not included in analysis due to low N (<20): AZ, DC, WI

““WI is not included in analysis due to low N (<20)

( Had a Flu Vaccine in the Past Year )
100%
80% | 81% 78%
60% -
40%
20% |
0% -
m Massachusetts 1 NCI Average
L N=375 N=11,830 )
know”
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National Core Indicatof¥

Medication

Medications are managed effectiveind appropriately.
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GRAPH98. ** N
( - - -
Takes at Least One Medication for Mood, Anxiety,
Psychotic Disorder and/or Behavioral Challenges
100%
80%
61%
60%
40% |
20% |
0% -
m Massachusetts 1 NCI Average
Y N=410 N=16,159

National Core Indicatord'
GRAPH99. ** N

GRAPH100. ** N

-~
Number of Medications Taken for Mood, Anxiety,
and/or Psychotic Disorder (If Taking At Least One)
100%
80%
60%
40%
20%
0% 0%
0% T 1
1-2 medications 3-4 medications 5-10 medications 11 or more medications
Hm Massachusetts = NCI Average
L N=237 N=7,749

e ™
Takes at Least One Medication for Mood, Anxiety,
and/or Psychotic Disorder
100%
80%
60%
40% -
20% |
0% -
m Massachusetts i NCI Average
L N=413 N=16,314 )
GRAPH101.** N
4 . . . N
Takes at Least One Medication for Behavioral
Challenges
100%
80%
60%
40%
19%
20% -
0% -
™ Massachusetts " NCI Average
g N=409 N=16,004 )

**Thistemncl udes data from st at e sornmissinghesppriséseedhe natrooal ACS fepod for atbreziit bycstate.

“WI excluded due to low N (<20)

Adult Consumer Survey State Results: 2068549



National Core Indicatord'

GRAPH102.** N GRAPH103.** o N i
4 . _ . ) 4 . )
Number of Medications Taken for Behavioral Has a Behavior Plan
Challenges (If Taking At Least One)
100% 100%
80%
80%
60%
60%
40%
40%
20%
3% 4% 19%
0% . — . 0% 0% . 20%
1-2 medications 3-4 medications 5-10 medications 11 or more medications
0% -
® Massachusetts " NCI Average ® Massachusetts = NCI Average
k N=78 N=3,767 ) g N=415 N=15,979 )

GRAPH104 . ** o N [\

e R
Has a Behavior Plan (Of Those Who Take Medication
for a Behavior Challenge)
100%
80%
62%
60%
40% -
20% -
0% -
™ Massachusetts = NCI Average
9 N=76 N=3,827 )

**This item includes data f r oommissihgadsgossesed he imtioBabAGS eport for@ breaktbydstate.” t know”
“WI excluded due to low N (<20)

°New variable to reporting

“ MN and WI excluded due to low N (<20)
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National Core Indicatof¥

Wellness

People are supported to maintain healthy habits.
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GRAPH105. +
( - - - -
Engages in Regular Physical Activity
100%
30% | 79% 77%
60% -
40% |
20% |
0% -
m Massachusetts 1 NCI Average
Y N=410 N=16,812

National Core Indicatord'

GRAPH106 . ** N

GRAPH107.** N

(

Uses Nicotine or Tobacco Product
100%
80%
60%
40%
20%

5% 7%

o | MTeeeeeeeeessess NS 0
™ Massachusetts = NCI Average
\_ N=413 N=16,087

tltem changed from previous yearsnoved from Bl section to Section Il
**This item includes dat a
“WI excluded due to low N (<20)

f r oommissihgardsgossesed the hatich&\ @S report fana breadut ‘bydstate.’ t

'd )
BMI Categorv
100%
80%
60%
0% — —————————————33% 5.5, ————34% 34%
BLe 29% 29%
20%
a% 6%
096 -
Underweight Healthy Overweight Obese
® Massachusetts ™ NCI Average
N=411 N=14,546
(. ” J
know”
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National Core Indicatof¥

Respect and Rights

People receive the same respect and protections as others in the community.

IMPORTANT NOTE ON CHANGES TO EHSURVEY TOOL AND ALYSIS Several questions in this section were moved from Section Il (where

information may come from the individual receiving services or a proxy respondent) to Section | (where only the person reciig services

may respond).
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GRAPH108.°

e
Has a Key to Home

100%

80%

60%

40% |

20%

0% -

m Massachusetts ' NCI Average
N=402 N=16,238

National Core Indicatord'
GRAPH109.

r R
Others Let Person Know Before Entering Home

100%

80% -

60% -

40% -

20% -

0% -
m Massachusetts W NCI Average

GRAPH110.°

e
Can Lock Bedroom

100%

80%

60%

40% 33%

20%

0% -
™ Massachusetts = NCI Average
N=378 N=15,641

N=306 N=11,437 Yy,

GRAPH111.

d 7
Others Let Person Know Before Entering Bedroom

100%

80% -

60% -

40% -

20% -

0% -

™ Massachusetts = NCI Average

°New variable to reporting

N=299 N=11,103 )

Adult Consumer Survey State Results: 206554



National Core Indicatord'

GRAPH112.+
e
Others Read Mail or Email Without Asking First
100%
80%
60%
40%
20% 15% 139
m Massachusetts ' NCI Average
9 N=282 N=10,507
GRAPH114 .+
-
Can Be Alone With Friends and Visitors at Home
100%
80% |
60% |
40% -
20% -
0% -
™ Massachusetts = NCI Average
L N=284 N=10,468

GRAPH113.+
4 ™
Can Use Phone and Internet Whenever Wants
100%
80% -
60%
40%
20% -
0% -
m Massachusetts W NCI Average
Y N=303 N=10,835 )
GRAPH115.°
~ ™
There Are Rules to Having Friends or Visitors in the
Home
100%
80%
60%
40%
28%
20% -
0% -
™ Massachusetts = NCI Average
L N=276 N=10,013 )

tltem changed from previous yeargjuestion was moved from Section Il to Section |

°New variable to reporting
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National Core Indicatord'
GRAPH117. +

Staff Are Respectful

100%

80% -

60% -

40% -

20% -

0% -
m Massachusetts W NCI Average

GRAPH116.+
e
Has a Place to Be Alone at Home
100% 97% 96%
80% |
60%
40% |
20% -
0% -
m Massachusetts ' NCI Average
9 N=306 N=11,583
GRAPH118.
e
Attended a Self Advocacy Meeting, Group, or Had the
Opportunity But Chose Not To
100%
80%
60%
40%
20% -
0% -
™ Massachusetts = NCI Average
L N=345 N=14,387

9 N=283 N=10,447 )

GRAPH119.°

Has Voted in a Federal, State, or Local Election or Had
the Opportunity But Chose Not To

100%

80%

60%

40% -

20% -

0% -

™ Massachusetts = NCI Average

tltem changed from previous yeargjuestion rephrased
°New variable to reporting

N=387 N=16,047 Yy,
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National Core Indicatof¥

Safety

People are safe from abuse, neglect, and injury.
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GRAPH120.°

National Core Indicatord'

There is At Least One Place Where Person Feels Afraid
or Scared
100%
80%
60%
40%
29%
23%
20% |
0% -
m Massachusetts 1 NCI Average
9 N=290 N=10,922
GRAPH122.
( -
Has Someone to Go to for Help If Afraid or Scared
00% 9% —— @ga%
80% |
60% |
40% -
20% -
0% -
™ Massachusetts = NCI Average
\_ N=294 N=11,358

°New variable to reporting

GRAPH121.
'd . N
Places Where Person Feels Afraid or Scared
100%
80%
60%
40%
20% 0%
10%
i 4% 3% £ e % 35
0% -
Home Day Program Work Walking in the In Transport
Community
= Massachusetts = NCI Average
\_ N=316 N=11,625 Y,
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